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Abstract
Background and Aim: The global audiobook market has rapidly expanded due to digital technology advancements
and increased accessibility through mobile devices, with particularly strong growth in China, supported by its
cultural tradition of storytelling and government-backed digital initiatives. Himalaya FM plays a key role in this
development, leading the market with a large user base, diverse content offerings, and strong user engagement.
This study examines changing media consumption behavior in the digital age, focusing on the interaction between
technology, culture, and content creators in the audiobook industry. It also highlights ongoing challenges such as
production quality, copyright management, and the sustainability of business models—critical issues for the
continued growth and development of the audiobook sector. (1) To study the situations in the production stage, the
audio book, and audience feedback. (2) To propose the principle of development of the Chinese audio book on the
Himalayas app. This research employed a qualitative approach, which involved both questionnaire surveys and in-
depth interviews.
Materials and Methods: The sample group for this study included audiobook narrators, industry experts, platform
managers, and those with expertise in media production and its impact on actual users. Additionally, focus group
discussions were conducted to review and refine the preliminary findings by incorporating more targeted insights
on content optimization, sound quality improvement, and platform usability.
Results: (1) inefficiencies in audiobook production stem from inconsistent narration quality, a lack of industry-
wide production standards, and insufficient adaptation of written content for auditory consumption; (2) the
development of a structured framework, such as the Chinese Audiobook Efficiency Framework (CAEF), can guide
industry stakeholders in implementing sustainable and scalable production strategies.
Conclusion: These conclusions provide a foundation for advancing Chinese audiobook production, enhancing
platform engagement, and promoting long-term industry growth.
Keywords: Development; Audio Book; Efficiency; The Himalayas APP; China

Introduction

The global audiobook market has seen significant growth in recent years. With advancements in
media technology and the rise of mobile reading, audiobooks have become an increasingly popular
supplement to traditional paper books and e-books (Yuan and Zuo, 2023). Although audiobooks are not a
new concept and were previously available mainly in the form of tapes and CDs for individuals with limited
vision, the advent of the internet and the widespread use of smart devices have led to a rapid shift towards
digital formats. This transition has greatly improved the accessibility and portability of audiobooks,
broadened their audience base, and integrated them into mainstream media consumption. According to
Omdia's statistics, the global audiobook market exceeded US$4 billion in 2020, with projections reaching
US$4.8 billion in 2021 and a future compound annual growth rate of 13.9% (Wan, 2023). The global
audiobook market has experienced notable growth, particularly in North America and Europe, where both
traditional publishers and emerging digital platforms are actively investing in the sector. In line with this
global trend, China's audiobook market has also shown significant growth momentum. According to the
20th National Reading Survey Report from the China Press and Publication Research Institute, 35.5% of
China's adult citizens had developed audiobook listening habits in 2022, marking a year-on-year increase
of 2.8 percentage points (National Press and Publication Administration, 2023).

The rapid development of the audiobook market in China is largely due to the country’s vast Internet
user base and increasing digitalization. This growth is not only driven by technology but is also closely tied
to China’s unique cultural background and consumption habits. China’s long literary tradition and the
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population’s deep appreciation for storytelling provide a solid cultural foundation for the popularity of
audiobooks. Furthermore, the Chinese government’s support for digital transformation and cultural
industries has been a key driver of market growth. Increasing government policies and capital investment
have created a favorable external environment for the audiobook industry, promoting innovation and
diversification in this field.

The rapid growth of the global and Chinese audiobook market reflects the transformation of media
consumption behavior in the digital age and underscores the complex interaction between culture and
technology on a global scale. The unique characteristics of the Chinese market, particularly the combination
of technological innovation and cultural traditions, provide a rich perspective for studying this phenomenon.
The rise of Himalaya marks a significant turning point in China’s audiobook market. Among the many
domestic audio publishing platforms, Ximalaya FM stands out as the dominant platform, leading in market
share and active users. According to iiMedia Consulting, Ximalaya FM’s market share reached 65.5% in
2022 (iiMedia.com, 2023). The “2022 China Audio Industry Product Insights Analysis” report by Analysis
also reveals that, in the first three quarters of 2022, the average monthly active users of Himalaya across all
scenarios reached 282 million (China Audio Industry Product Insight Analysis, 2022). As one of China’s
largest online audio platforms, Ximalaya not only provides a comprehensive content publishing and
distribution platform but also plays a pivotal role in the innovation and development of the audiobook field.
Its success is due to its deep understanding of market needs and continuous pursuit of technological
innovation. Ximalaya caters to diverse user groups by offering varied content, including books, courses,
and radio dramas, thus attracting a large listener base.

A distinctive feature of the Ximalaya platform is its strong user interactivity and community features.
The platform not only allows users to listen to content but also encourages them to engage through
comments, sharing, and community discussions. This interactivity enhances users’ sense of participation
and belonging, which further promotes user engagement and activity on the platform. Moreover, Ximalaya
actively leverages advanced technologies like data analysis and algorithmic recommendations to improve
user experience and content recommendation accuracy. The business model of the Himalaya platform is
noteworthy due to its diverse revenue streams, including advertising, paid subscriptions, and content sales.
This diversified income model not only supports the sustainable development of the platform but also serves
as an example of business model innovation within the audiobook industry.

Himalaya also plays a significant role in content creation by attracting numerous content creators and
promoting the improvement of content quality, which contributes to the growth of the audiobook market in
China. The growth of Himalaya reflects the transformation of media consumption behavior in the digital
age, as more people turn to audiobooks instead of reading to avoid prolonged eye strain (Luo & Wang,
2024). Access to audiobooks has become more convenient with the widespread use of mobile internet and
smartphones, enhancing both accessibility and content reach. The application of data analysis and
algorithmic recommendations further improves user experience and engagement. For instance, platforms
like Ximalaya use data to suggest books that are tailored to users' preferences.
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Technological advancements have not only improved audiobook production and distribution but also
enhanced the content itself. Audiobooks now incorporate interactive elements, such as background music
and sound effects, creating a richer, more immersive experience for listeners. These innovations have
revolutionized both the production process and the listening experience, providing valuable insight into
current and future trends in the audiobook market. Audiobook creators are increasingly important in the
digital age. As demand grows, creators must master various creative techniques, leveraging digital
recording and editing tools to produce high-quality content. The rise of the internet and social media has
expanded their reach and visibility. In content creation, creators must innovate while mastering diverse
narrative techniques. They must engage listeners through rhythm, tone, and emotion, and use sound effects
and music to enhance immersion. Additionally, creators should possess cultural knowledge and sensitivity
to reflect society's diversity (Yang, 2023).

Social and cultural factors have a significant impact on audiobook creators. In China, a country with
a long cultural tradition, audiobook creators not only provide entertainment but also transmit culture and
values. As society becomes more accepting of multiculturalism, creators can explore more diverse and
inclusive content, which enhances the creative industry and provides listeners with a wider range of
experiences. Audiobook creators play an important role in the digital age. With growing demand, they must
master various creative techniques, using the internet and social media to expand their reach and visibility.
They must capture listeners' interest through different vocal techniques and possess cultural knowledge to
reflect the diversity of society (Yang, 2023). Beijing, with its highly educated population, has a high demand
for audiobooks, making it an ideal place to study audiobook consumption behavior. Platforms like
Himalaya have collected detailed user data, providing researchers with valuable insights into content
preferences. Trends in Beijing also influence other regions in China, offering insights for industry
development.

However, audiobook production still faces challenges, such as issues with recording environments,
narrator performance, the complexity of post-production, and budget management. Ximalaya, a leading
platform, faces challenges related to copyright acquisition, low user conversion rates, inconsistent
production quality, and the sustainability of its business model. Despite its success, the industry still
requires further improvement and optimization (Yang, 2023). Based on the information provided, it can be
summarized that the study of the audiobook market has seen rapid growth, especially in the digital age,
where access to and consumption of content via mobile devices and the internet have become easier. This
has made audiobooks an integral part of mainstream media consumption in everyday life. Additionally, the
growth of the audiobook market in China has not only been supported by technology but also closely linked
to the country's cultural background, which values storytelling and narratives, along with government
policies supporting digital transformation and cultural industries.

Ximalaya FM stands out as a dominant platform in the Chinese market, with a high market share and
a large user base. The platform's ability to offer diverse content such as books, courses, and radio dramas,
as well as foster user engagement through community features, has positioned it as a market leader.
Audiobook creators play a key role in the development of this industry, needing skills in digital technology
and creativity to engage listeners through storytelling and sound. This study emphasizes the importance of
cultural knowledge for creators to reflect societal diversity.

Despite the market's growth, there are still challenges in audiobook production, such as issues with
recording environments, narrator performances, and budget management. These challenges highlight the
areas where the industry still needs improvement and further development. Therefore, this study provides
an overview of the shift in media consumption behavior in the digital age, as well as the interaction between
technology and culture that has impacted the growth of the audiobook market both in China and globally.

This study is important because the audiobook market has grown rapidly both globally and in China,
driven by easier access to content through mobile devices and the internet, particularly on platforms like
Ximalaya, which plays a key role in China. This research will help us understand the factors influencing
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audiobook production, such as narration quality, content adaptation, and post-production management.
Despite the growth, challenges remain, such as copyright management and the inconsistency in production
quality. Therefore, this study is crucial for addressing these issues and promoting further development in
the audiobook industry.

Objectives
1. To study the situations in the production stage of the audiobook and audience feedback.
2. To propose the principle of development of the Chinese audio book on the Himalayas app.

Literature review

The study of Chinese audiobooks on the Himalaya app involves an integration of various
communication theories that help explain how messages are transmitted, received, and interpreted within
the context of digital media. Communication theory is crucial for understanding the dynamics of
information exchange, focusing on elements like senders, messages, channels, receivers, and feedback.
These elements are designed to improve communication effectiveness and reduce barriers to understanding.
This framework has broad applications across fields such as journalism, marketing, sociology, psychology,
and education.

Berlo's SMCR model builds Shannon and Weaver’s linear communication model, emphasizing the
role of the communicator’s background (e.g., culture, education, experience) in influencing the transmission
and reception of messages. This model highlights feedback as an essential element in determining the
effectiveness of communication (Berlo, 1960; McQuail, 2010). The SMCRE model further expands on this
by adding an "Effect" component, focusing on how information impacts the recipient’s emotions, attitudes,
and behaviors. In the context of audiobooks, this could include emotional resonance and learning outcomes.
Feedback, such as user reviews and ratings, plays a crucial role in evaluating the effectiveness of a message
and its impact on listeners (Berlo, 1960). Audience feedback is critical for transforming communication
into a dynamic, two-way process, helping refine messages and improve strategies. This is particularly
important in media and marketing, where feedback can be gathered through surveys, social media
interactions, or behavioral data (e.g., click-through rates). For platforms like Himalaya, user feedback helps
optimize audiobook content (Kotler & Keller, 2016; Kim, 2014).

Lasswell’s 5SW model provides a structured approach to analyzing communication, focusing on the
sender, message, channel, receiver, and impact. This model is useful for mass communication and
propaganda, offering a way to measure the creation, transmission, and reception of messages (Chaffee &
Metzger, 2001). Additionally, the Osgood-Schramm model presents communication as a cyclical process
where both participants act as senders and receivers, highlighting the interactive nature of communication,
although it can face challenges in contexts with power imbalances (Osgood & Schramm, 1954; McQuail,
2010). These communication models are particularly relevant to audiobook production, as they allow
content creators to better understand how messages are conveyed and how feedback impacts user
engagement. In the case of digital media like audiobooks, factors such as feedback, emotional resonance,
and user interaction significantly affect the listening experience.

Kotler’s Consumer Behavior Model provides a framework for understanding how external factors
(e.g., cultural trends) and internal influences (e.g., personal motivations) shape consumer engagement. In
audiobook platforms like Himalaya, content development must focus on high-quality materials, engaging
storytelling, and professional narration. Al-driven recommendations can further enhance user experience
by personalizing content. However, challenges remain, such as adapting to changing consumer preferences
and ensuring content quality (Kotler & Keller, 2016).

Demographic theories, such as Malthusian Population Theory and Demographic Transition Theory,
can provide insights into how population dynamics (e.g., age structure, migration) influence media
consumption patterns. These theories can help analyze shifts in population and culture, shedding light on
the growing demand for audio content.
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In the context of Chinese audiobooks, several factors contribute to their effectiveness: high-quality
narration, engaging storytelling, and user engagement. Metrics like listening frequency and interaction
levels can provide insights into how well a platform retains users. Technological features such as playback
speed control and bookmarking also enhance the user experience.

Himalaya plays a significant role in cultural communication by offering multilingual content and
promoting local cultures. Research by Huang (2022) and Wu (2021) highlights the platform’s contribution
to disseminating cultural knowledge. As globalization and digitalization continue, Himalaya’s ability to
expand its user base and market influence grows by serving diverse cultural needs (Li, 2023; Zhang, 2022).
Integrated media content creation and distribution, particularly through platforms like podcasts and
audiobooks, are essential in engaging listeners. These formats use sound to create immersive storytelling
experiences. Social media, big data, and Al-driven recommendations enhance content visibility, while
innovations like AR/VR and blockchain shape the future of personalized content experiences.

In conclusion, communication theories such as SMCR, SMCRE, and the Audience Feedback Theory
offer valuable frameworks for understanding the transmission and reception of messages, especially in
digital media like audiobooks. Kotler's Consumer Behavior Model enriches this understanding by focusing
on factors influencing user engagement. Himalaya’s role in promoting cultural exchange and its innovative
content distribution methods is central to its success in the Chinese audiobook market. Therefore, studying
the development of Chinese audiobooks on the Himalaya app is crucial for improving user experience
through technological innovations, content expansion, and features that meet user needs. The platform plays
a key role in addressing the diverse demands of listeners and driving growth in the audiobook market.

Conceptual Framework
The study aims to explore the development of the efficiency of Chinese audiobooks on the Himalayas
app. The conceptual framework for this study is outlined in Figure 1.
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Figure 1 Conceptual framework

Methodology

Population and sample

In this research study, the population used for the study consists of users in China's audiobook
industry. To effectively represent the large audiobook listener group, the sample size was calculated using
the Yamane formula, with a 5% margin of error. The resulting sample size is 400 participants, who will be
randomly selected from listeners aged 16 to 60. This approach aims to comprehensively understand the
opinions and feedback from different age groups regarding the performance of Chinese audiobooks.

Research instrument

(1) In-depth Interview Form: This study employed a semi-structured interview guide to ensure the
validity and reliability of qualitative data collection. The guide facilitated in-depth discussions while
providing flexibility for participants to express their perspectives. Key topics included audiobook content
and narration techniques, production process challenges, platform usability, and user engagement. Each
topic contained open-ended questions to encourage detailed responses. The interview guide was developed
through a comprehensive literature review and expert consultations. To validate the content, an Item-
Objective Congruence (I0C) assessment was conducted, refining the guide based on expert feedback. A
pilot study was also performed to ensure the clarity and comprehensibility of the interview content.

(2) Questionnaire Structure: The questionnaire was designed to gather insights into audiobook
listening habits, user satisfaction, platform functionality, and development strategies. It consisted of five
sections: General Information: Collects demographic details to ensure a diverse sample. Chinese
Audiobook Listening Habits: Assesses listening frequency, preferences, and narration styles. User
Feedback on the Himalayas App: Evaluates user experience with the platform. Improvements for
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Audiobook Production: ldentifies areas for enhancement in narration and production techniques.
Development and Efficiency Improvement Strategies: Investigates users' suggestions for platform
innovation and improvements. Screening questions were included to ensure that only relevant respondents
participated. The questionnaire underwent an 10C assessment with expert evaluations to ensure strong
alignment with the study's objectives. A full IOC score of 1.00 was achieved, demonstrating complete
agreement and strong content validity.

Data Collection

(1) In-depth Interview Data Collection: The data collection process was designed to ensure. The
accuracy and reliability of qualitative research findings. The study employed semi-structured in-depth
interviews, conducted through both online and face-to-face methods, depending on participant availability.
The interviews were conducted online via platforms such as Zoom and Microsoft Teams, allowing for
flexibility and accessibility for participants from different locations. This method was particularly beneficial
in engaging platform managers, sound engineers, and audiobook narrators who were geographically
dispersed. Additionally, face-to-face interviews were conducted with some industry experts and active users
when feasible. Each interview lasted approximately 30 to 60 minutes and began with a brief introduction
to the research objectives and confidentiality agreement. This ensured that participants understood the
purpose of the study and provided informed consent before proceeding.

(2) Descriptive Statistics Data collection: The data for this phase of this study were collected
through an online questionnaire survey, ensuring broad accessibility and efficiency in reaching a diverse
sample of audiobook users. The online format was chosen to accommodate the digital nature of audiobook
consumption and to target active users of the Himalayas app, who are more likely to engage with online
survey tools. The questionnaire was distributed via multiple online platforms, including WeChat public
accounts, Himalayas app discussion forums, and targeted social media groups related to audiobook
communities. Participants were encouraged to complete the survey voluntarily, with the option to
participate in a lucky draw for audiobook subscription discounts as an incentive. To enhance response rates
and ensure data reliability, the survey was designed with automated response validation, preventing
incomplete submissions. Additionally, measures were implemented to restrict duplicate responses, ensuring
that each participant could only submit the questionnaire once. The online data collection approach allowed
for efficient distribution, rapid response accumulation, and real-time monitoring of survey progress. This
method also facilitated automatic data entry and pre-processing, reducing potential errors associated with
manual data collection while maintaining the integrity and reliability of the dataset.

Data analysis

(1) In-depth interview data analysis: The qualitative data obtained from in-depth interviews were
analysed using a thematic analysis approach, ensuring that emerging patterns and insights were
systematically identified and interpreted. This process involved multiple stages, allowing for an in-depth
exploration of audiobook efficiency from the perspectives of various stakeholders. The Data Analysis
process involves below steps. (Creswell, 2014)

1.1. Data Preparation All recorded interviews were transcribed verbatim to ensure accuracy and
completeness. Transcripts were carefully reviewed to correct any inconsistencies and remove extraneous
content. Additionally, field notes taken during the interviews were incorporated into the analysis to capture
non-verbal cues and contextual nuances

1.2. Familiarization with the Data The transcribed interviews were read multiple times to gain a
holistic understanding of the responses. At this stage, preliminary observations were noted, and potential
themes were highlighted. This process allowed the researcher to identify recurring patterns and align them
with the research objectives.

1.3. Coding and Categorization A coding framework was developed based on key themes that
emerged from the data. The coding process involved assigning labels to meaningful segments of text and
categorizing responses into broad thematic areas, such as narration quality, production challenges, platform
usability, and user engagement. Both manual and software-assisted techniques were used to systematically
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manage and organize the codes. Once the coding was completed, similar themes were grouped, ensuring a
structured interpretation of the findings. Each category was refined with supporting direct excerpts from
participants to provide contextual depth.

1.4. Representation and Interpretation The findings were presented in a descriptive qualitative
format, with key themes explained and supported by illustrative quotes from interviewees. The final stage
involved interpreting the data, drawing meaningful conclusions, and connecting the insights to the broader
research framework. Additionally, qualitative findings were compared with quantitative survey results to
ensure coherence.

By employing a structured and iterative thematic analysis, the study ensured that the qualitative
data were rigorously examined, leading to well-supported insights into audiobook efficiency.

(2) Descriptive statistics data analysis: The data collected from the questionnaire survey were
analysed using descriptive statistics to ensure accuracy and reliability. This method served as the primary
approach for examining participant responses across different categories. Demographic data, including age,
gender, occupation, and education level, were analysed by calculating average values and frequency
distributions to provide an overview of the respondent characteristics. The inclusion of educational
background helps contextualize users’ cognitive engagement and content preferences. For user feedback
on audiobook efficiency, mean values were computed for each survey section to assess participant
satisfaction with narration quality, content diversity, platform usability, and technical features. Since the
study focused on participants located in Beijing, the sampling approach did not involve geographic
stratification. Instead, a simple random sampling method was applied to select respondents, ensuring that
the sample accurately represented audiobook users from diverse backgrounds within the city.

By utilizing mean-based descriptive analysis and a randomized participant selection process, the
study ensured a comprehensive and statistically valid assessment of audiobook efficiency on the Himalayas

app.

Results

Based on the study titled "Development of Efficiency of Chinese Audiobooks on the Himalayas
App," it was found that the production of Chinese audiobooks continues to face both technical and content-
related challenges. These include inconsistent narration quality, the absence of standardized audio
production practices, and inadequately adapted written content that is not optimized for auditory
consumption. However, user preferences strongly emphasize dynamic storytelling, consistent sound design,
and flexible content formats suited for mobile device usage. This reveals a gap between current production
approaches and user expectations.

To support the sustainable development of Chinese audiobooks on the Himalayas app, this research
proposes a set of comprehensive development principles. These include professional sound engineering,
cross-platform adaptability, systematic user feedback mechanisms, active community engagement, the
establishment of industry standards, collaboration with key stakeholders, content adaptation for listening,
and diversification of content formats. These principles aim to enhance production quality, foster user
participation, and expand the cultural influence of Chinese audiobooks. The findings of this study,
therefore, offer strategic guidelines for the development of digital audiobook platforms in China,
particularly within the context of the Himalayas app contributing to long-term efficiency and sustainability.

Discussion

This chapter conducts an in-depth analysis of the research results, explores the theoretical basis of
the key findings, and combines communication theory, consumer behavior theory, and audience analysis
theory to explain the significance of the research data. The results of the quantitative questionnaire survey
data and qualitative interview data are analyzed in detail and compared with the theoretical framework in
Chapter 2, to explore the fit and innovative contribution of this study with existing theories.

(1) Challenges and Development Trends of Chinese Audiobook Production
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This study reveals that the professional competence of announcers is a key factor influencing the
communication effectiveness of audiobooks. Specifically, aspects like broadcasting skills, emotional
expression, and voice equipment directly impact the immersion and listening experience. However, the
transition from voice to text-based communication still faces challenges, especially due to unadjusted sound
systems, which hinder the speakers' ability to convey information effectively. This section delves into the
challenges related to announcer ability and listening communication, drawing from professional data and
interview insights.

(A) The Impact of Insufficient Professional Competence of Announcers on Audiobook
Quality

Survey and interview data reveal that the announcer's professional ability significantly affects the
communication of audiobooks, especially in emotional expression, voice control, character development,
and rhythm control. The research highlights that 72.8% of respondents agree that emotional expression is
crucial to the auditory experience, while 65.3% find some audiobook readings either monotonous or overly
exaggerated, which negatively affects the experience. This aligns with audiobook narrative theory (Yang,
2023), which suggests that the expressiveness of the voice determines the audiobook's immersion.
Additionally, sound communication studies (Zhang, 2021) emphasize that factors like emotional
adaptability, rhythm control, and tone changes profoundly affect the listener's reception. Interviews and
focus groups also indicate that announcers lacking professional training struggle with emotional expression,
voice rhythm, and character portrayal, which diminishes the audience's immersion and enjoyment.

(A1) Insufficient Emotional Expression and Narrative Ability of Announcers

Inadequate Emotional Expression

The study found that some audiobook announcers convey emotions mechanically, failing to
effectively express the text's emotions. Interview feedback revealed that many listeners perceived certain
readings as "robotic,” which hindered emotional resonance. According to speech emotion theory (Scherer,
2003), the tone, speed, and volume variations in a speaker's voice are crucial for conveying emotions.
Without these variations, the emotional impact of the text is lost, reducing the effectiveness of
communication. For instance, in a suspense novel, the lack of a lowered voice, slow pace, and dramatic
pauses leaves the audience unable to feel the tension. In contrast, a hurried and monotone voice in a warm,
heartfelt story reduces its emotional appeal.

Lack of Character Development

In audiobooks with multiple characters, some announcers fail to differentiate them through
voice tone, speed, or intonation, making it difficult for the audience to distinguish the characters. According
to speech recognition and role adaptation theory (Ekman, 1992), listeners rely on distinctive voice features.
Such as pitch, resonance, and speed. To identify characters. When these distinctions are unclear, the
cognitive load increases, making it harder for listeners to follow the story.

(A2) The Announcer's Rhythm Control Ability is Insufficient

Unbalanced Reading Rhythm Affects Auditory Fluency

This study found that some announcers display uneven speed and unstable rhythm during their
readings, negatively impacting the audience's ability to process information. Many listeners reported that
they struggled to hear key information clearly or found that certain content was delivered too quickly and
was difficult to understand.

This issue can be explained by information processing theory (Sweller, 1988), which suggests
that when information is delivered too quickly or too slowly, it increases cognitive load for the audience. If
an announcer reads too fast, the listener's brain struggles to keep up, potentially causing distraction or
confusion.

(B) Challenges in Converting Written Text to Auditory Communication
In the process of audiobook production, the adaptability of written text to auditory communication
plays a critical role in the audience's understanding and overall listening experience. Interviews and focus
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group discussions revealed that many audiobooks are read aloud directly from the written text without being
optimized for auditory communication, making some content challenging to understand quickly.

(B1) Differences in the Expression of Written Language and Auditory Language

Reading Written Text Directly May Affect Auditory Comprehension

The study found that some listeners need to listen to certain audiobooks multiple times to fully
understand the meaning of sentences, particularly in academic, business, and popular science books. This
issue can be explained by auditory communication adaptation theory (Zhang, 2021), which states that
written text relies on visual symbols to organize information, while auditory communication depends on
intonation, pauses, and rhythm to convey information levels.

(B2) Lack of Adjustment of Professional Terms and Complex Sentences Makes It
Difficult for the Audience to Follow the Reading Content

Low Auditory Adaptability of Professional Terms

The study found that in academic, business, and legal audiobooks, many professional terms
have not been auditorily optimized, making it difficult for listeners to understand. For instance, some legal
audiobooks read clauses directly without explanation or pauses, making it hard for non-expert listeners to
digest the information. This problem. This can be explained by cognitive information processing theory
(Sweller, 1988), which suggests that if the information input is too complex, cognitive load increases,
leading to decreased learning efficiency.

Complex Sentences Have Low Auditory Adaptability

Interview results revealed that some audiobooks use long or complex sentences, causing
listeners to lose information during auditory reception. This can be explained by short-term memory theory
(Miller, 1956), which states that short-term memory can only process 5-7 information units at a time. Long
sentences containing many concepts may be too difficult for listeners to fully comprehend without visual
aid. Original sentence (not suitable for auditory communication): "Due to the increasingly fierce market
competition, enterprises need to adopt more precise marketing strategies to meet the personalized needs of
different consumer groups, to occupy a favorable position in the competitive environment." Optimized
version (suitable for auditory communication): "Market competition is becoming increasingly fierce
(pause). Enterprises need more precise marketing strategies (higher tone) to meet the needs of different
consumers. Only in this way can they occupy a favorable position in the competition." The optimized
version splits long sentences into shorter ones and improves comprehension by using pauses and changes
in intonation. The study recommends avoiding long, complex sentences during audiobook editing and
instead breaking them into shorter, more manageable sentences. Adjusting voice rhythm and adding pauses
before and after key information to enhance listener comprehension.

(B3) Solution Path: Optimizing Auditory Structure

To enhance the listener's comprehension and experience, the study recommends optimizing
the auditory structure of audiobooks through the following strategies: Voice Prompts for Chapter
Transitions: Introduce voice prompts when transitioning between chapters, such as "Next, we enter the
second part..." to clearly signal changes in content and maintain listener engagement. Sound Effects for
Distinguishing Paragraphs: Use subtle sound effects to help differentiate sections or important content. For
example, adding a slight prompt sound at the beginning of a chapter or before key points can improve the
listener's sense of information hierarchy.

(2) Effectiveness of Strategies for Improving Audiobook Development Efficiency
This study focuses on enhancing the efficiency of audiobook development by addressing key
challenges identified in earlier research, such as insufficient narrator expertise, poor text adaptation, and
the lack of standardized production processes. The study’s findings, based on interviews, focus group
discussions, and data analysis, highlight that strategies such as structured narrator training, standardized
workflows, and optimized text adaptation can significantly improve development efficiency and listener
experience.
(A) Impact of Narrator Training on Development Efficiency
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(A1) Professional Training Reduces Production Time and Enhances Quality.
Table 1 Professional Training Reduces Production Time and Enhances Quality.

Impact Area Improvement Benefit
Narration Efors 30% reduction N Fewer retakes, improved production
efficiency
Emotional . Enhanced listener immersion and content
. . 25% increase .
Expression Ratings quality
Total Recording Time 18% reduction Minimized post-production corrections

According to Table 1, improvements in audiobook narration have yielded clear positive
impacts across several areas. Narration errors were reduced by 30%, resulting in fewer retakes and enhanced
production efficiency. Emotional expression ratings increased by 25%, contributing to greater listening
immersion and improved overall content quality. Additionally, total recording time was reduced by 18%,
significantly minimizing the need for post-production corrections.

These improvements align with Philip Kotler’s Consumer Behavior Model, which suggests
that consumer satisfaction (in this case, listener experience) is directly influenced by product quality,
which is driven by standardized production processes. Interview data also reveals that many audiobook
production teams face high error rates, emphasizing the need for professional training to streamline
production and reduce costs.

(A2) Optimization of Structured Training Models

To further improve training effectiveness, the study recommends the following strategies:

Develop a tiered training system that categorizes narrators into beginner, intermediate, and
advanced levels, providing tailored training for each group. Enhance character portrayal training by
including situational simulation exercises, allowing narrators to practice different character voices, which
reduces the need for post-recording modifications. Introduce real-time feedback mechanisms using voice
analysis tools to assess narrators’ pace, tone, and pauses, enabling immediate adjustments and minimizing
errors. Implementing these optimizations will enhance narrator proficiency, shorten production cycles,
and improve content quality, thus boosting the competitiveness of audiobooks in the market.

(B) Impact of Standardized Production Processes on Efficiency

(B1) Standardized Recording and Post-Production Reduce Development Time

Focus group discussions highlight that the lack of standardization in recording and post-
production processes is a significant bottleneck in the audiobook industry.

Table 2 Production teams often spend excessive time fixing issues after recording, including.

Post-Production Challenge Impact Effect
Noise Reduction, Volume Balancing, Over 30% of Significant time
Equalization post-production time  allocation to corrections

Extends

Incorrectly Matched Sound Effects &
Background Music

Multiple revisions

production timelines .
required

by over 15%

According to Table 2, post-production processes in audiobook development consume
significant time, with over 30% dedicated to tasks such as noise reduction, volume balancing, and
equalization. This reflects a heavy allocation of resources toward correcting technical issues. Additionally,
the use of mismatched sound effects and background music extends production timelines by more than
15%, as multiple revisions are often required to achieve appropriate audio alignment.
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These challenges align with the SMCRE Model (Sender-Message-Channel-Receiver-Effect),
which suggests that the clarity and quality of information transmission are greatly influenced by
standardized production processes.

Table 3 Analysis of standardized workflows reveals the following benefits.

Workflow Optimization Improvement Benefit

40% reduction in
post-production noise
correction time

Standardized Recording
Equipment & Environments

Increased efficiency,
minimized costs

Structured Post-Production 25% reduction in Consistent production
Guidelines revision times quality, streamlined processes

According to Table 3, optimizing the audiobook production workflows specifically through
the use of standardized recording equipment and controlled environments can reduce post-production noise
correction time by up to 40%. This improvement enhances overall efficiency and helps lower production
costs. Additionally, implementing structured post-production guidelines leads to a 25% reduction in
revision time. Together, these measures support more consistent production quality and contribute to
smoother, more streamlined operations for production teams.

(B2) Optimization of Standardized Production Processes

To further improve production efficiency, this study recommends:

- Implementing standardized recording equipment to ensure consistent sound quality
and minimize the need for post-production adjustments.

- Developing a post-production guideline manual that covers background music
selection, noise reduction technigues, and volume balancing to streamline the editing process.

- Establishing a quality control mechanism to review recordings immediately after
production, identifying issues early, and preventing major revisions.

By implementing these strategies, audiobook production will see increased efficiency,
reduced costs, and higher-quality content.

(C) Impact of Text Adaptation Optimization on Efficiency

(C1) Text Adaptation Minimizes Recording and Editing Time

Table 4 Key findings include

Challenge Impact Solution Benefit
Unadopted Text Increases recording time by ~ Adapted Scripts Reduces narration errors
20% due to frequent mistakes by 35%, improving
and retakes fluency

According to Table 4, one major challenge in the audiobook production process is the use of
original texts that have not been adapted for narration. This results in a 20% increase in recording time due
to frequent mistakes and repeated mistakes by narrators. Not only does this slow down the production
workflow, but it also raises production costs. A viable solution to this issue is the use of adapted scripts
specifically tailored for audio delivery. This approach has been shown to reduce narration errors by
approximately 35%, leading to smoother delivery. As a result, the recording process becomes more
efficient, and the final product offers a clearer and more engaging listening experience.

These outcomes support the principles of Auditory Adaptation Theory (Li, 2020), which stresses
that written text must be modified to better align with how auditory information is processed. To optimize
text adaptation for audiobooks, the study suggests: Breaking complex sentences into shorter, clearer phrases
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for better auditory clarity. Using auditory cues like “first,” “next,” and “finally” to guide the listener.
Explaining technical terms to lower the cognitive load and improve understanding. By applying these
strategies, audiobook production time can be reduced, making the overall process more efficient.

(3) Theoretical and Practical Contributions to The Industry

The third research objective of this study is to propose universal principles for the development of
Chinese audiobooks, ensuring efficiency, quality, and industry sustainability. While this study focuses on
the Himalayas App as a research context, the findings and proposed principles apply to the broader
Chinese audiobook industry. The study’s findings contribute to both academic theory and industry
practice, bridging gaps between audiobook development strategies, consumer behavior models, and
communication theories. This section discusses the theoretical validation and practical implications of the
study’s key results.

(A) Validation of the Chinese Audiobook Efficiency Framework (CAEF)

(A1) Theoretical Basis of CAEF

One of the major theoretical contributions of this study is the development and validation of
the Chinese Audiobook Efficiency Framework (CAEF). This framework integrates elements from
communication theories, consumer behavior models, and audience feedback mechanisms, offering a
systematic approach to audiobook production and distribution. The CAEF framework aligns with the
SMCRE Model (Sender-Message-Channel-Receiver-Effect), confirming that message clarity and
transmission quality directly impact audience reception. Specifically, the framework emphasizes:

Sender (Narrator Competency): The importance of professional training to enhance
narration quality. Message (Content Optimization): The role of auditory adaptation in ensuring content
suitability. Channel (Distribution & Accessibility): The impact of platform algorithms on content
discoverability. Receiver (Audience Preferences): The necessity of interactive and personalized content
recommendations.

Effect (Listening Experience & Retention): The influence of production quality on user
engagement and audiobook consumption patterns.

By validating the CAEF framework, this study supports existing literature on structured
content production models, reinforcing previous research that emphasizes the role of theoretical
frameworks in guiding industry best practices.

(A2) Empirical Support for Communication and Consumer Behavior Theories

The study’s findings also provide empirical support for existing communication and
consumer behavior theories, specifically:

Cognitive Load Theory (Sweller, 1988): Demonstrating that text adaptation improves
audience comprehension by reducing cognitive processing demands in audio-based content.

Auditory Adaptation Theory: Highlighting the necessity of modifying sentence structures,
adjusting speech pacing, and integrating auditory cues to optimize listening experiences.

These contributions extend the applicability of traditional communication models to the
growing audiobook industry, providing a theoretical foundation for future research.

(B) Practical Contributions to the Audiobook Industry

(B1) Enhancing Industry Standards for Audiobook Development

The study’s findings have practical implications for audiobook production companies,
narrators, and digital platforms. Specifically, the validated strategies contribute to developing professional
narrator training programs to improve emotional delivery, pacing, and articulation.

Implementing standardized audiobook production guidelines to ensure consistency in
recording quality, background sound effects, and post-production editing. Optimizing platform
recommendation algorithms to personalize content discovery and improve listener retention. By providing
a structured approach to audiobook development, these recommendations can help industry stakeholders
optimize production efficiency, reduce costs, and enhance user satisfaction.

(B2) New Insights into Audience Behavior and Market Trends
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This study also contributes new insights into audience behavior and evolving market trends in
the Chinese audiobook industry. Key findings include that younger audiences (Gen Z) prefer interactive
and personalized audiobook experiences, whereas older audiences favor long-format, immersive content.
Professional narration remains a key driver of audiobook purchases and subscriptions, reinforcing the
importance of structured training programs. Algorithm-driven content discovery requires further refinement
to enhance user engagement and ensure a more tailored listening experience. These insights align with
previous market research that suggests digital content platforms must continuously adapt to changing
audience preferences through personalized engagement strategies and diverse content offerings.

Conclusion

Based on the study titled Development of Efficiency of Chinese Audio Book on The Himalayas App,
the following findings were made:

(1) To study the situations in the production stage of audiobooks and audience feedback

(Research Objective 1) . Research Findings on the Current Status of Audiobook Production and

Audience Feedback

The first research objective of this study is to study the situations in the production stage of the
audiobook and audience feedback. Based on the findings from the first phase of research, including
questionnaire surveys and in-depth interviews, several key insights into the Chinese audiobook industry

were obtained.

Table 5 Research Findings on the Current Status of Audiobook Production and Audience Feedback

Key Aspect

Challenge/User Need

Impact

Current Observation

Narration Quality

Inconsistent emotional
delivery and varying
storytelling styles

Decreased audience
engagement and
difficulty maintaining
interest

Narrators often lack
training in expressive
reading, leading to
inconsistent delivery

Technical Sound
Production

Variation in recording
environments,
background noise,
uneven sound levels,
and poor post-
production

Inconsistent audio
quality and reduced
listener immersion

Lack of standardized
recording practices
results in fluctuating
sound quality

Content Format
Adaptation

Direct text-to-speech
conversion without
auditory optimization

Comprehension
difficulties and listener
disengagement

Written texts are not
sufficiently adapted for
auditory consumption

Immersive Storytelling

Need for expressive
narration and distinct
character voices

Improved listener
connection and
satisfaction

The audience prefers
dynamic delivery with
emotional engagement

Sound Design

Background music and
sound effects must not
overpower narration

Smooth listening
experience and
maintained focus

Users appreciate sound
effects when they
enhance, not distract
from, the narration.
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According to Table 5, the production of Chinese audiobooks on the Himalayas app faces both
technical and content-related challenges. These include inconsistent narration quality, technical deficiencies
in sound production, and inadequate adaptation of written content for audio formats, all of which negatively
affect listener engagement and satisfaction. At the same time, user preferences clearly emphasize the
importance of lively storytelling, consistent audio quality, and flexible content formats suited for mobile
device usage. These findings provide a clear overview of the current situation and highlight the key areas
in need of improvement.

(2) Principles for the Development of Chinese Audiobooks on the Himalayas App (Research
Objective 2)

This section aims to propose effective principles for the development of Chinese audiobooks
specifically for the Himalayas app. Drawing from various empirical sources, including focus group
interviews, production observations, and expert insights, the following core strategies are proposed to
enhance content quality, production efficiency, and user engagement within the Himalayas ecosystem.
These principles are designed to address practical challenges, promote long-term sustainability, and foster
innovation in audiobook development.

Table 6 Proposed Effective Principles for the Development of Chinese Audiobooks for the Himalaya
Application

Aspect Details

Professional Sound Establish clear production standards to balance narration, music, and sound

Engineering effects. Standardize recording environments and equipment to ensure high-
quality output.

Adaptability Across  Optimize audiobooks for playback on various devices (e.g., smartphones, car

Platforms systems, smart speakers), adjusting volume and tone for different listening
environments.

Feedback Systems Implement rating systems, analyze listening behavior, and track sentiment to
gather insights and refine content post-release.

Community Encourage interaction through in-app discussions, live Q&A with narrators, and

Engagement fan forums to foster loyalty and increase user retention.

Industry Standards Himalaya should lead efforts in promoting audiobook production standards and

contribute to national guideline development for market-wide consistency.
Collaboration with Partner with content creators, institutions, publishers, and regulators to co-
Stakeholders create resources, promote innovation, protect intellectual property, and ensure
fair profit distribution.
Understanding User ~ Adapt content for auditory consumption by simplifying language, using clear

Needs sentence structures, and adjusting pacing for ease of understanding in various
contexts.

Diverse Content Offer short-form series, serialized stories, and educational modules. Include

Formats regional dialects, culturally relevant themes, and content tailored to different

age groups to broaden audience reach.

[597]
Citation Ma, Y., Nualnetr, P., & Phatarametravorakul, S. (2025). Development of the Efficiency of Chinese Audio Books on
@ OOGE the Himalayas App. International Journal of Sociologies and Anthropologies Science Reviews, 5 (6), 583-600;
BY NG ND DOI: https://doi.org/10.60027/ijsasr.2025.7339



https://so07.tci-thaijo.org/index.php/IJSASR/index
https://doi.org/10.60027/ijsasr.2025.7433

International Journal of Sociologies and Anthropologies Science Reviews
Volume 5 Issue 6: November-December 2025: ISSN 2985-2730

Website: https://so007.tci-thaijo.org/index.php/IJSASR/index

According to Table 6, the development of audiobook platforms requires a holistic approach that
encompasses technical quality, user experience, and strategic collaboration. This can be categorized into
the following key aspects: Professional Sound Engineering involves establishing clear production standards
and standardizing recording environments, which help ensure high-quality output and an immersive
listening experience. Adaptability Across Platforms emphasizes the importance of optimizing audiobook
playback for various devices to ensure smooth and consistent listening across different user contexts.

Feedback Systems focus on collecting user data through rating systems, behavior analysis, and
sentiment tracking, which are essential for refining content and enhancing user satisfaction. Community
Engagement plays a vital role in fostering user loyalty through features such as in-app discussions and live
Q&A sessions with narrators. To ensure industry-wide quality and credibility, Industry Standards highlight
the potential leadership role of Himalaya in shaping national guidelines. Collaboration with Stakeholders
supports innovation and fair content development through partnerships with content creators, educational
institutions, publishers, and regulatory bodies. Understanding User Needs involves adapting content for
audio consumption by using simple language, clear sentence structures, and appropriate pacing to suit
diverse listening contexts. Lastly, Diverse Content Formats help broaden audience reach and inclusivity
through a variety of formats such as short series, serialized storytelling, and educational modules, along
with the inclusion of regional dialects, culturally relevant themes, and age-specific topics to meet the
interests of different listener groups.

Recommendation

1. Recommendations for Audiobook Platforms: As digital platforms such as the Himalaya
App play a central role in the production, distribution, and consumption of Chinese audiobooks,
their performance directly affects user experience, content quality, and overall industry
development. Based on the research findings in Chapters 4 and 5, this study proposes the following
strategic recommendations for audiobook platforms, focusing on four key areas: narrator selection
mechanisms, intelligent recommendation systems, interactive functions, and quality assurance
protocols.

2. Recommendations for Audiobook Narrators: Audiobook narrators serve as the core
communicators of audio content. Their vocal performance, interpretative ability, and technical
fluency directly shape the audience’s listening experience and influence overall engagement and
satisfaction. As revealed in this study’s interviews and focus groups (Chapter 4), while some
narrators demonstrate strong emotional control and vocal clarity, a significant portion struggle with
monotone delivery, improper pacing, or misalignment with the content genre. In response, this
section outlines strategic recommendations to enhance the professional capacity, artistic expression,
and performance consistency of audiobook narrators in the Chinese market.

3. Recommendations for Audiobook Content Producers: Audiobook content producers,
encompassing editors, scriptwriters, directors, and project managers, serve as the foundational
drivers of audiobook quality and development efficiency. They are responsible not only for selecting
and preparing content but also for coordinating production resources, managing quality control, and
interpreting market trends. This study finds that the decisions made at the content production stage
have a profound and lasting impact on user satisfaction, platform competitiveness, and the broader
cultural value of audiobooks. Accordingly, this section outlines key recommendations for enhancing
the role and output quality of content producers in the Chinese audiobook industry.

4. Recommendations for Regulatory Policymakers: To support the sustainable
development of the Chinese audiobook industry, regulatory policymakers play a pivotal role in
shaping the institutional and legal environment in which digital audio content is produced,
distributed, and consumed. Based on the empirical findings and theoretical analysis presented in
Chapters 4 and 5 of this study, several regulatory gaps and structural challenges have been
identified, including inconsistent quality standards, insufficient copyright protection, a lack of
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narrator professionalization policies, and unregulated platform algorithms. This section proposes four key
recommendations aimed at regulatory bodies and industry associations to address these challenges and
promote an orderly, innovative, and inclusive audiobook ecosystem.
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