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Abstract

Academic articles on qualitative research process model For the point of view
of the author Qualitative research refers to the process of seeking descriptive
information by means of document studies, interviews, observations, group
discussions and a brainstorming session or a discussion with a sample group. Is it a
participatory study or participant research? (Participatory Research; PAR) based on the
condition of the phenomenon is important. Problem-solving thinking through
research and development by the people participating at present, the tools used in
qualitative research are SWOT Analysis, Business Model Canvas, TOWS Matrix, etc.
The researcher must be responsible for the process, follow up, and closely examine
the collected data to get the word. An in-depth answer that is true, accurate,
accurate, reliable and can be useful in problem solving. By in-depth interview,
observation (Observation) or focus group interviews (approximately 30-50 samples)
with a method of selecting correctly according to the research methodology. The
qualitative research process is as follows: 1) searching for research topics, 2) studying
related documents, 3) research tools, 4) field visits to collect data, 5) analysis of
research results, and 6) conclusions. Research results However, it is necessary to
carefully consider and understand the results of the research that have been
summarized, for example when discussing the findings or findings. It must compare
whether the concepts or theories and research results (as summarized in Chapter 2)
are consistent or different from the research results or not, and recommendations
for agencies or research readers to apply for benefit which suggestions for use
Additional recommendations may be made in terms of policy, academic and business
aspects.
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filwwg 2adiAesAvas (2559, 25) Idnaali91 Ms3deiananim (Qualitative
Research) munefis 1fumansiiinszuiunisiiensduniimdeyafisswarsmnauimg
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Wigssiasiansagy Wutedunuamnuirusidmiluusaziedosfidnuide

W Ansau, (2557, 17) lena1lidn msidedenainn (Qualitative Research)
vineds Wumsidelaensldteyaidsaunmdisiusalsanunasing o dufe liviudeya
fifuduian Tmguszasduosnideludnuvasd fifevsseenienssauraniunisal
(Situation) @n1wwInaeu (Phenomenon) Ueyun (Problem) M%@Lwﬁlﬂﬁaj (Event) 7
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(Descriptive) #38M153LATILWAUANA (Words) LYW 31nN15dUn1Eal ¥3071AT121AN
Junw (Pictures) visondswandusiu (Objects)

afvdus Juneil, (2559, 26) lana1aliluszifeuisided1 n153dudanunn
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5) MsATziuariny Wudnvuznisfinunselianumnsveangingsy
nauyAnavieUsngnsaiintuanglideyanieliduntvalludnvmgnisussensuas
N1588U18AY

6) Nsagunan1sIdevIeteduny iewsunstedunuludauidunieduilan
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3) madeniiufiuasdidomay/dnssandilideys/dunvallnsnisoonuuunis
3o ¢ldsrydsvnsuasvunanguiegns wileudunmseenuuumsiseideimna e
Tngjagimueiiuilunisinuniidumihsau/esdmevionguyanadidesnsdne iFondn
Hlsitosa (Key informant) Insianzaadendifendestutoyn vidodosiulnonsuariidos
fivnadeldandedng wWuinlinhenu/esdnsvieussstungu/guey vty was
UT9eJuU7U 18
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5) Msizideyasg1eeUNIy (Inductive) Ao agundnnisaindeyaniiegii
savsmdoyauldomn

6) N13a3UNan1339y 1udnwauznssaul (Descriptive) Fadunisussersly
eaviden YeyadraglusUvesduiinteniy nnsdune nMsdunivel Juiinnipauiy
figUnm wmuduiinam uazienansdusitisades friniseidsganm Sududoafusius
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10) finddeidsnann sgfeatiuiinsdumidney liidunsmageudney (M
idsanufgnulfitonaaeuiun1sideidausinm) Tnsfmmeundededunutuasdosldun
MnMsiasandeyarieg sniFesaiuliodrseiiloiu
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WOLAY LA Lmamaqmimwmwgmaﬂgmmwmmammmuamwmmﬁummqwgmm
AULDY NN N IRLAIENSTUBY TUFNINKINA DY Lﬂuammma depugadianin
wanseiudslionslinginaiaediuunesuigle 2) 1 af0an13@NWINTTUIUNNT
ypasngmsaidsnuinliinnsiasuniaseslsanszoznamilsludBnssesiaimis
TneidoulveglaAntulunszuiumsdy

3) iilafoamsvhanudlamngnisaflussdudndsisemumanevosngnisal
th 5 duTuanIIndsny

4) Weovn3deludeuniglaisvdsdeuazdinisfnuidusiuin wu lunesdiuviislng
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\Wernmdudanunmldauduialaense llvesedieldedu 9 \Wudenars lenaiiag

=

AnAnuiawaialumsfiaumnevesisineddeuardgnidedeidesnin Tuvaefinisld
rsesiodfoidaUiinm

5) \flesesmmiidelubesiidnvazdunusssy Wy Feafeiudden Tanvimd
Audetie AunNIvesEIRa o Fufedestuusummederuuas Sausssuvesdnutiy 4

6) il adaenisdeyasziudnuiuszneumsindulalunsnnununisujifay
msrzluuisadsiiariinunulduasianuidoidaimnalidisduimslunisdadula
T

7) levhmsisadafoinsuuuidusn Ssthtusuinnlufanssuianies
aasguazniaenyy Sdudedldismadanuninlunisvhanudilatym lunsadanis
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Aeades madeniiufidnuuagnguinesns msasiuiituedesdlefiddlunisidee
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A9e1e9 Insduntvalidedn msdune nsedusengy \Wudu wasihlinssideys agy
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1) madumiadouasnaslandide (Research Question) lunufidosnis
AMmpuanmsiidenieiludsiifidedesnismau lnemaunsiseideqanin dosdl
dnwagnslianuvsneuazaue Sutufnwniidifey 2 dude (1) Usingnisaineday
videtymluguvunazdymesdnsiujiinu wu dymanuafaavieanudaudsly
denulne Tyvnenaniin Jyvnauninain wialeyanunde/ASnssaiadin/mnue1nau
waganugnUluefn TS oANsTUAmMIIe TN (2) waAn/MEnNTuaTNguT AAnTu
AU ININNTNUNIULBNETT
2) FnwonansuazaAdeiieades
Junsfnwdupienansengg Mieadas (Document Study) fuidaidasiivi
30 W enastuwsuiiduenansduaty duenastusonduenansdifififurusuly
ué wagenalduuudisa/muvasuny Weatuayudeyaiild anmsdanauazduntvalls
fauanysaiasuiubedu mylesgidoyaidednunmiemadeudeyateuiin
AT (AT Fumedl, 2557)
ngud (Positivism) Wunguuulfsndendaduiinvediimadaiinu lng
e muasadunilufeinardudedldanunsausneonifududsivg (Fhudsdu/dass)
wazmkUsna (Fuusany) danuduiusieanvg 5n1sfinwanuasaseauieg Jadedld
nannvaneds FeagldFuaunieiomnls fafu A5msfnuuuuuisuieuieitniside
WEIMALAZNINARDY FAMINEANUSNYUEN IS TINYIR
nguf (Phenomenology) unguiiisinnanudlanginssuvesynna lnglv
mwanlaunauAn mnddnuazusinalavesnud Miuninusingnsalioy Jeaenndes
fumsitedanmnin Mysuaemanudussdurinuzvosyanaludeauiigndnyinas
Fesmsfumuaziammyuiandeyafiidusussmdsaeandesiunuiduaisvesynna/
yuuvdodsentu dunguiusngmaniten Jadufiineitnadmuaim vadmae
yana/guvusednuiidnuaziadoulyn (Dynamic) egaasaria Usingnisalnsdsnuiadl
anmuannafusudnuazionnzyesyarailiuanInvesdeny fnsiud mslimnumne
wazuan g AnssuiuasuuUasluauuiun (context) M%aammnmﬁam%mumﬁaagﬂu
Pamtu Inemsisodenmnin fanuideegindonruniimedsmninduanldinged
Bviswavasdsnm (socially constructed) ftiu fiinsutonrunslduadniiogluuvu/
Aaputues azdy nsvindeludenmnin danuay il
3) iesilefldlunside

o a Va v 1

NMFITeIRUAN InTelledTendAnyfe MIdeies urenalgdieduniuaivie
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wosfioiTerdunuvasunu/uuunnaey fadu naiseidenmuningvnidedennieom
\n3osiiededutsznoude Ao wuudunwalviednamdn (Muinguszasdniside) e
Wuwwimnslunisdunival ndssaienin ayaantudin indduiindess wiuransdlenald
wuuasUALeA ANy salteya
1) msasiuiinasunuiteiiunusndoys
Tnglduvunisdana uazuuumsdunival aunszuunsTeldenanin Jans

Fun1val (Interview) axdo9iid unaulunisduntwaiuvuidadn/anednluuing
fnquszasiniide Tnsdunvalifuseyreavdondusegnaiirinuely SseazBeasd

4.1) msdunrvalbuudunianis (Formal interview) iunisdunisaluuudl
Tassasns lnodvinddeldinoudnnuazdormualidaiau lnsdunvallunuteanmd
wisea wio1ayililiilulumusssunnd/dnusssn wagauidniinAnvesliduniveal

4.2) madunualwuulaiiunianis (informal interview) WWunisdunivalniueg
lufumsdana eildielidlavsngmsainsdsaunay Tausssuuazaoasunmlagns
w3snamLUUne tarhuuulisindney denaldisnisdng q

4.3) MsduAwaILUULIEAN (In-depth interview) Wunsdunwaildeyadiil
mudrnamieteyadngaluiiesifiteiduiideey lasimundyidoivgvie
AnssnaAikuuzasliaieusenlUdunvalninauny

4.4) n13auUNuINg 4 (Focus group discussion) LﬁﬂﬂﬁL“'gﬂJNyL“ﬁl‘&J’J‘U’mﬂ/i%a
frsinandinszauaueauazeAuTeluhdetesifidemasiuiuns IﬂEJNL“Uﬁ’JSJﬂ‘lW]U’]
fosfifiuguanuiuazsraunsaiiindrendstuvielndiAssiudae enaldsiuau 6-10 au
Sawaunn g idesesdudiiiunsaununasasiiitaeitesiy 12 au

4.5) nsdunwalngy (Group Interview) Lﬁuﬁﬁmﬁwmm’f%aLﬁmﬁ’wmu
W3809ANS lngnsdunvallideyavansaululandeliu vsen1s3deuuiniswuuiiau
SmgUuuusng 9 13 eadlefildoralduuudunvaluuulifilassairafuteya uuunns
AT ANINRING BN (SWOT) Y38KUUNITIATIENUNUNITANTUIINGIAD (Business
Model Canvas)

5) MTIATIERTRYANNTITY

5.1) MsnsIaaeutoya (data check) lngnsiadauansieegavseglviveya n1s
A3vEeuIINgYNITeuazaTREe N S NMsNuTIuTINdeyasuniin1InTIvdeutoyauuy
@13Ld1 (triangulation) ¥38n15M393@0U 3 A1uAB (1) N1sAsIvdeUA Uty WDuN1s
firsunuvasanudl fogretenguyana fuadeyauazianiilvidoyaunnsing Hatnae
danuiivilousuniesisaylddoyaiaiunie i nauyaraviofidorvgidusiegili
taya/ldunivalsieiu/mawanaazladeyamiauaunioli (2) N13nIvd0UMY
fvinide Wumsfiosandidansvsedunival vindinswdsuddans/dunvainidly
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a v %

HYINA98L09 wiNAzinsTuRnAINLazLEsslunISALNALazdNNIwl (3) N1SASIVABUAIUY

Y

Fnsfvnunadeya WumsinnsunBmnietuseu mafumursdeya wu maf
swsadeyaluide/Seudenty usdldisnmssisiu
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