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Abstract

This study aims to explore the influencing factors of rural tourism behavioral intention,
particularly focusing on consumers in Meizhou City, which possesses significant practical and
theoretical values. Through purposive sampling combined with online and offline
questionnaire surveys, a total of 202 valid responses were collected. Utilizing the Theory of
Planned Behavior as a framework, the study thoroughly analyzed the impacts of variables such
as rural tourism attitude, subjective norms, perceived behavioral control, and social support on
behavioral intention. In the research process, statistical software such as SPSS was employed
to conduct empirical analysis on the collected data, ensuring the scientific rigor and accuracy
of the study. The findings revealed that rural tourism attitude, subjective norms, perceived
behavioral control, and resource conditions within social support have significant positive
effects on rural tourism behavioral intention. Additionally, political systems and resource
conditions, as aspects of social support, positively influence behavioral perception factors.
Based on these results, the study suggests that managers and operators of rural tourism should
actively guide the public to adopt a positive attitude towards rural tourism. At the same time, a
comprehensive social support system should be established to promote the sustainable
development of rural tourism and the realization of rural revitalization.
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1. Introduction

With the global flourishing of rural tourism, its significance in promoting rural economic
growth, driving rural revitalization, and facilitating cultural exchange and inheritance has
become increasingly evident. In China, rural tourism, as an essential branch of the tourism
industry, plays an active role in promoting the adjustment of rural industrial structure,
increasing farmers' income, and satisfying urban residents' leisure needs. However, the
development of rural tourism also faces numerous challenges, such as effectively motivating
consumers' behavioral intention towards rural tourism and promoting its sustainable
development. Therefore, a profound exploration of the influencing factors of rural tourism
behavioral intention holds significant theoretical and practical implications for promoting rural
tourism development and supporting rural revitalization.

Existing research has accumulated rich theoretical and practical experiences in
investigating tourism behavioral intention. Among them, the Theory of Planned Behavior
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(TPB), a classic theory in the field of social psychology, has been widely applied in the study
of tourism behavioral intention. According to this theory, individuals' behavioral intention is
influenced by three core variables: attitude, subjective norms, and perceived behavioral control.
Additionally, social support, as an external environmental factor, may also have a significant
impact on individuals' behavioral intention. In the context of rural tourism, these theoretical
achievements provide a solid theoretical foundation and important references for the research
presented in this paper.

This study focuses on consumers in Meizhou City to deeply investigate the factors
influencing rural tourism behavioral intention. Specifically, this paper aims to address the
following questions:

1. How do rural tourism attitude, subjective norms, and perceived behavioral control affect
rural tourism behavioral intention?

2. Which factors within social support (such as resource conditions, political systems, etc.)
significantly impact rural tourism behavioral intention?

3. How can the development of rural tourism and rural revitalization be promoted by
guiding the public's positive attitude towards rural tourism and improving the social support
system?

This study is expected to reveal the influence mechanism of rural tourism behavioral
intention, providing useful references for managers and operators in rural tourism. Specifically,
this research will help understand the formation process of consumers' rural tourism behavioral
intention, revealing the extent and mechanisms through which different factors affect
behavioral intention. Meanwhile, this study will also propose targeted policy recommendations
and management strategies, offering scientific evidence and theoretical support for guiding the
public's positive attitude towards rural tourism and establishing a comprehensive social support
system. Through this research, we aim to promote the sustainable development of rural tourism
and the comprehensive advancement of rural revitalization.

2. Literature Review
2.1 Research on Rural Tourism

The development of rural tourism has promoted the transformation and upgrading of
agriculture, enabling farmers to convert agricultural resources into tourism resources, such as
through farm stays, picking gardens, and sightseeing farms, thereby enhancing the added value
of agricultural products and increasing farmers' income. Rural tourism, as a multidimensional
and complex research field, its definition and connotation have been continuously enriched as
research deepens. Scholars such as Rosalina, P. D. (2021) have revealed four key factors of
rural tourism: location, sustainability, community-based characteristics, and experience. They
argue that any tourism activity related to the culture, environment, and resources of rural areas
can be categorized as rural tourism. Furthermore, rural tourism is not limited to various tourism
activities in rural areas, but also encompasses broader economic, cultural, social, and other
multidimensional aspects, as proposed by Bramuell, B. (1994). Nilsson (2021) further clarifies
the conceptual scope of rural tourism by distinguishing it from activities such as wilderness
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exploration and leisure sightseeing.

The positive role of rural tourism in promoting rural economies has been widely
recognized. Wang Bing Zhao (2023) points out that rural tourism has become an essential
driving force for rural economic development and urban-rural integration. In this context, the
distinction between rural tourism and traditional agriculture and leisure agriculture forms has
become increasingly prominent. Tang Song (2023) believes that rural tourism is still in its
development stage but has tremendous potential and is significant for promoting rural
economic development. Peng Shun sheng (2023) further states that although Chinese rural
tourism still lags behind developed countries, its development model is sound and has
enormous potential for growth.

The international research on rural tourism exhibits a diverse range of characteristics.
According to Ruiz-Real, J. L. et al. (2022), rural tourism and its impact on rural economic
development have been a significant and dynamic research area. While the research primarily
focuses on locations such as Spain, Romania, and China, the most prolific authors originate
from Portugal, China, the United Kingdom, and the United States. However, due to political
and religious factors, there is a notable scarcity of research targeting African, Asian, and Latin
American countries. Despite this, the global importance and emerging nature of rural tourism,
particularly in countries like Romania and China, cannot be ignored.

There exists a profound relationship between rural tourism and the rural revitalization
strategy. Yang, J. et al. (2021) examined the morphological and social evolution of rural
communities from a tourism perspective and analyzed its driving factors. They found that the
increase in the proportion of non-agricultural employment and the emergence of tourism as a
leading industry support the positive role of the rural revitalization strategy in promoting
economic development and growth in non-urban communities in China. Consequently, rural
tourism is viewed as one of the strategies to promote sustainable rural development in
developing countries, and it is also an inevitable trend under the global urbanization trend.
Against this backdrop, understanding and grasping the key success factors of rural tourism is
of significant importance in driving rural economic development and achieving rural
revitalization. Rural revitalization is not only a strategy to promote sustainable rural
development in developing countries, but also an inevitable trend of global urbanization.
Tourism is the best means to revitalize the tourism economy, thus, it is crucial to deeply
understand and grasp its key success factors.

2.2 Related Research on Theory of Planned Behavior

The Theory of Planned Behavior (TPB) is a theoretical framework further developed and
refined by educational scholars Fishbein and Ajzen in the 1980s, based on the Theory of
Reasoned Action (TRA). TRA posits that individuals' behavioral intention is jointly determined
by behavioral attitudes and subjective norms, but it neglects the complete autonomy of
individual behavior. To overcome this limitation, Ajzen introduced the new concept of
"Perceived Behavior Control" (PBC) in his studies in 1988 and 1991. Ajzen (2020) emphasized
the technical and frequency aspects of this theory, with PBC highlighting individuals' perceived
ability and sense of control to execute a specific behavior, making TPB able to explain and
predict individual behavior more comprehensively.

With the widespread introduction and application of TPB at home and abroad, it has
demonstrated strong explanatory and predictive power in the field of individual behavior
research. A meta-analysis by Conner and Armitage (1998) pointed out that behavioral attitudes,
subjective norms, and perceived behavior control in TPB can explain 39% to 50% of changes
in behavioral intention, while behavioral intention and perceived behavior control jointly
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account for 20% to 40% of changes in actual behavior. This indicates the high effectiveness of
TPB in understanding and predicting individual behavior.

In tourism and related fields, TPB has also been widely applied and validated. Scholars
such as Yao Yanhong and Luo Yan first introduced TPB into the tourism industry, exploring the
complexity of tourists' destination choices and proposing a new extended model based on TPB.
Wang, Q., Liao, Y. E., & Gao, J. (2022) examined the impact of rural residents' attitudes
towards PPT (Participatory Tourism), their perceived support for PPT, and their perceived
behavioral control over PPT participation on their willingness to participate in PPT in southern
Xinjiang, China. Through a household survey of six national PPT pilot villages in southern
Xinjiang, 112 valid questionnaires were collected. The results showed that locals' attitudes
towards PPT and their perceived behavioral control over PPT participation had positive effects
on their willingness to participate in PPT. Guo, et al. () conducted in-depth research on rural
tourism behavior intention, revealing the fundamental factors and their mechanism of influence
on rural tourism intention. Furthermore, Zhang, et al. (2023) studied rural tourists' behavioral
intention using the TPB and TSR (Theory of Self-Regulation) models, providing valuable
references and suggestions for the development of rural tourism. These studies not only enrich
the theoretical connotation of TPB but also provide powerful tools and methods for research in
tourism and related fields.

2.3 Research on the Correlation Between Perceived Behavioral Factors and Rural Tourism
Intention

Perceived behavioral control is an important concept in tourism behavior research,
referring to an individual's perception of the ease or difficulty of performing a specific behavior.
In the context of rural tourism, perceived behavioral control has a significant impact on tourists'
behavioral intention.

An empirical study on rural tourism (Lin Tie et al., 2019) found that perceived behavioral
control has a significant positive effect on the willingness and behavior of rural tourism
operators to participate in online marketing. The study analyzed the influence of cultural level,
income level, risk type, behavioral attitude, subjective norm, and perceived behavioral control
on the willingness to participate in online marketing through a questionnaire survey of rural
tourism operators. The results indicate that perceived behavioral control is one of the important
factors affecting the willingness and behavior of rural tourism operators to participate in online
marketing.

In the study of rural tourists' behavioral intention, perceived behavioral control also plays
an important role. Rural tourists often need to consider factors such as time, money, physical
strength, and information, all of which can affect their perceived behavioral control over rural
tourism. If tourists believe they have enough time and money, are physically strong, and have
sufficient information, they are more likely to develop an intention to engage in rural tourism.

In the study of rural tourism intention, perceived behavioral factors are considered core
variables affecting tourist decision-making and behavioral tendencies. These perceived factors
mainly include three dimensions: attitudes towards rural tourism, subjective norms, and
perceived behavioral control. Together, these three dimensions constitute a comprehensive
cognition and evaluation of an individual's rural tourism behavior.

Rural tourism attitude and behavioral intention, within the Theory of Planned Behavior,
an individual's attitude towards a behavior itself is regarded as a key factor directly affecting
their behavioral intention. Specifically, in the field of rural tourism, tourists' attitudes towards
rural tourism activities will directly affect their behavioral intention. Specifically, when tourists
hold a positive attitude towards rural tourism, they are more likely to have a strong intention to
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participate; conversely, their willingness to participate may be weakened. Based on this
theoretical logic, this study proposes research hypothesis H1: Attitudes towards rural tourism
have a significantly positive impact on rural tourism behavioral intention.

Subjective norms and behavioral intentions, as social creatures, humans are often
influenced by the opinions and behaviors of those around them when making decisions.
Subjective norms reflect this social influence mechanism. In the context of rural tourism,
tourists often consider the opinions and suggestions of relatives, friends, companions, or social
groups when deciding whether to participate in rural tourism activities. These subjective norms
affect tourists' cognition and attitudes, thereby acting on their behavioral intentions. Therefore,
this study proposes research hypothesis H2: Subjective norms regarding rural tourism have a
significantly positive impact on rural tourism behavioral intention.

Perceived behavioral control is another important dimension in the Theory of Planned
Behavior, focusing on an individual's perception of the resources, opportunities, and
capabilities needed to perform a behavior. In the field of rural tourism, when tourists believe
they have sufficient resources, abilities, and opportunities to participate in rural tourism
activities, they are more likely to have a strong intention to participate; conversely, if they
perceive insufficient resources, abilities, and opportunities, their willingness to participate may
be reduced. Empirical research by Ajzen (1991) also supports this view, indicating that the
higher the perceived behavioral control, the stronger the behavioral intention. Based on the
above analysis, this study proposes research hypothesis H3: Perceived behavioral control has
a significantly positive impact on rural tourism behavioral intention.

2.4 Related Research on Social Support

In academic research, the concept of social support is endowed with rich connotations.
Scholar Caplan particularly highlights the diversity of social support forms, arguing that such
support not only originates from family, friends, and neighbors, but also encompasses
emotional, cognitive, and other significant forms. This diversity reflects the comprehensive
care that social support provides to individuals in different contexts. Caplan's perspective
reveals that social support, as a multidimensional concept, plays a crucial role in individuals'
lives and development.

The comprehensiveness and subjective perceptions of social support, furthermore, have
attracted the attention of Prosidano and Heller, who shifted their focus to individuals' subjective
satisfaction with received interpersonal interactions. This provides a new perspective for
understanding social support. Meanwhile, Linnetar proposes that social support should be
viewed as a comprehensive action spanning individuals, organizations, groups, and even entire
social networks. He emphasizes that such support can help people gain access to more
resources, thereby improving their quality of life and social status. This perspective not only
emphasizes the broadness of social support but also highlights its positive role in enhancing
individual well-being and social functioning.

In terms of the practical significance and construction of social support, the research of
scholars Hu Xiangming (1996) and Hou Lijie (2009) has further enriched the theoretical
connotations of social support. Hu Xiangming argues that social support encompasses both the
humanistic care and material support that individuals obtain in social relationships, as well as
practical assistance. Both forms of support are significant for individuals to fulfill their social
responsibilities, acquire resources, and achieve their social value. On the other hand, Hou Lijie
emphasizes that social support is a recipient-centered interpersonal network, whose
construction involves three aspects: objectivity, initiative, and effective utilization by the
recipient. These studies not only reveal the practical significance of social support but also
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provide new ideas for understanding and constructing social support networks.

2.5 Related Research on Social Support Factors and Behavioral Intentions in Rural Tourism

From the perspective of tourists' needs, when engaging in tourism activities, tourists first
face issues related to time and money, followed by transportation, then accommodation, basic
physiological necessities such as sustenance, and finally leisure and entertainment. The
spiritual and material support provided by various social sectors (including the government) to
meet these needs constitutes a vast and complex social support system. From the perspective
of the source and role of social support, it can be divided into two dimensions: policy
institutions and rural tourism conditions.

Rural tourism policy institutions primarily refer to macro policies or systems adopted by
government departments or enterprise organizations that can promote or inhibit the
development of rural tourism. These include national paid leave policies, social security
systems, rural tourism industry plans, as well as the intensity of implementation of paid leave
systems, welfare benefits, and working environments by enterprise organizations. With the
development of the national market economy, the improvement of the statutory holiday system,
and the introduction of the "Regulations on Paid Leave for Employees," especially the
mandatory implementation of the leave system in government departments, enterprises, and
institutions, the economic strength of urban residents has continuously increased, and their
leisure time has gradually increased. Consequently, the demand for tourism among the public
has also correspondingly strengthened. Moreover, with the gradual improvement of the social
security system, people need not invest excessive worries and savings into their old age, leaving
them with more energy and financial resources for essential travel resources. If enterprise
organizations, in pursuit of greater profits, disregard the national paid leave system and directly
or indirectly require employees to work overtime on weekends or statutory holidays, further
increasing work intensity, this leads to irregular working hours, increased work pressure, and
a blurring of work and leisure time. This scenario results in employees having neither the time
nor the leisure to engage in recreational activities, thus reducing their intention to participate
in rural tourism. Additionally, government promotion and sales activities as well as the
formulation of relevant preferential policies can effectively encourage urban residents to pay
attention to and participate in rural tourism, creating a social atmosphere that positively
stimulates the needs of various potential tourists and enhances their intention to engage in rural
tourism. Therefore, this study posits that the degree of perfection of policy institutions directly
affects rural tourism behavioral intentions. The more comprehensive the policy institutions are,
the stronger the individual's intention to engage in rural tourism; conversely, the weaker the
intention. Based on this, the following hypothesis is proposed: H4: Policy institutions have a
positive and significant impact on rural tourism behavioral intentions.

Rural tourism resource conditions refer to various tangible or intangible resources and
conveniences that influence tourists' decisions to visit rural tourism destinations, such as the
tourism transportation system, service levels and facilities, rural environments and products,
and security conditions. In recent years, the deteriorating urban ecological environment and the
accelerating pace of urban life have made more and more urban residents aspire to the rural
atmosphere close to nature and the simple and serene living environment. Rural resource
conditions serve as the carrier of market demand for rural tourism, with its unique selling point
being its "rurality," which is the uniqueness displayed by rural areas in terms of landscape,
society, and culture, distinguishing them from urban areas. This uniqueness is the primary
attraction for urban residents. The enhancement of attractiveness is primarily achieved through
the creation of rural environments, the enrichment and updating of rural tourism products, the
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improvement of infrastructure in rural tourism destinations (including basic service facilities
such as sanitation, transportation, and communications), as well as increased promotion and
introduction of rural tourism. Through the improvement of these resource conditions, the charm
of rural landscapes can be enhanced, the accessibility, comfort, and convenience of urban
residents participating in rural tourism can be improved, further stimulating the enhancement
of demand. With the construction of "Beautiful Villages" and the "City of Leisure" in Hangzhou,
rural tourism attracts an increasing number of urban residents due to its convenient
transportation, beautiful environment, rich resources, and good security conditions.

Therefore, this study posits that the quality of resource conditions has a direct impact on
behavioral intentions in rural tourism. The more comprehensive the resource conditions are,
the stronger the individual's behavioral intention towards rural tourism; conversely, the weaker
the behavioral intention towards rural tourism. Consequently, it can be hypothesized that: HS:
Resource conditions have a positive and significant impact on behavioral intentions in rural
tourism.

2.6 Related Research on Behavioral Intentions

The Centrality of Behavioral Intentions in the Theory of Planned Behavior. In recent years,
the concept of behavioral intentions has gained increasing attention in behavioral science
research. Bosnjak, Ajzen, and Schmidt (2020) in their study delved deeply into the latest
advancements and applications of the Theory of Planned Behavior (TPB), clearly indicating
that behavioral intentions play a pivotal role in this theoretical framework. Behavioral
intentions are not only considered as a key variable in predicting actual behaviors, but they also
exert a significant influence in tourism decision-making and practice. They reflect individuals'
expectations and tendencies towards specific behaviors, thus influencing their choice and
execution of actual actions.

The Theoretical Foundation and Multidimensional Interpretation of Behavioral Intentions.
Since Smith (1983) introduced the concept of behavioral intention based on Engel's attitude
theory, research in this field has gradually enriched. Bai Lin (2009) emphasized the importance
of behavioral intention as a tendency for future decision-making, while Li Huamin (year not
mentioned) further applied this concept to the tourism field, pointing out that tourists' choice
of tourism activities is deeply influenced by their behavioral intentions. International scholars
Eamon and Peter (1996) also noted that personal behavioral intentions have a significant impact
on the likelihood of executing a specific action in the future. Minyard and Engle (2001) defined
behavioral intention from the perspective of subjective evaluation, emphasizing its subjective
predictive value for people's future behaviors. Additionally, Chen Lianyu (2004) and Yi Ying
(2006) explored the multidimensional meanings of behavioral intention from the perspectives
of consumers and product services, further enriching the theoretical system in this field.

Analysis on the Correlation between Behavioral Intention and Actual Behavior, Ulker-
Demirel and Ciftci (2020) pointed out in their study that people tend to act on their intentions
when they have sufficient practical control over their behavior. Ajzen (2019a) also emphasized
that intention is assumed to be the direct antecedent of behavior, while perceived behavioral
control serves as a proxy for actual control, aiding in the prediction of related behaviors. This
viewpoint has been validated in research within the tourism sector. For instance, Pujiastuti et
al. (2017) discovered in their study on rural tourism in Indonesia that customer experience
significantly impacts both trust and behavioral intention, with customer trust acting as a
precursor to behavioral intention. This study not only reveals the correlation between customer
experience, trust, and behavioral intention but also further proves the significant role of
behavioral intention in predicting actual tourism behavior.
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Application Value of Behavioral Intention in Sustainable Tourism Development

The study by Joo, Seok, and Nam (2020) unveiled the role of social media in the decision-
making process of rural tourism and emphasized the driving effect of social atmosphere and
personal circumstances on the willingness to visit. This discovery provides new perspectives
for the formulation of tourism marketing strategies; that is, marketers should focus on
cultivating a social atmosphere related to subjective norms and showcase the functional
benefits of rural/sustainable tourism itself to attract potential visitors. Furthermore, the study
highlighted the impact of motivation on behavioral intention and the driving role of behavioral
intention on actual behavior. Therefore, to achieve the growth of sustainable tourism, tourism
destinations (TR) should seek social support factors, including improving tourism regulatory
systems, exploring cultural and natural resource advantages, and encouraging tourists to share
their travel experiences. These measures will help increase potential tourists' attention and
participation, thereby promoting the sustainable development of the tourism industry.

2.7 Relevant Research on Social Support Factors and Behavioral Perception Factors

In the research field of rural tourism, social support factors play a crucial role. Drawing
from the research of Hong Zhen (2012), this study recognizes that individuals' perception of
social support systems significantly positively influences their attitudes towards leisure tourism,
behavioral control perception, and subjective norms. Combining the specific context of rural
tourism, the social support factors for rural tourism are further refined into two major aspects:
national or corporate policy systems and rural tourism resource conditions. These two aspects
not only reflect the external environment for rural tourism development but also directly
influence tourists' willingness to participate and their experience.

Policy systems are the core component of social support factors, encompassing national
paid leave systems, social security systems, as well as the implementation of paid leave systems
and the degree of flexibility in the work environment within corporate organizations. The
soundness of policy systems directly relates to the allocation of resources such as time, money,
and energy for individuals to participate in rural tourism. For instance, comprehensive paid
leave systems and social security systems can provide individuals with ample leisure time and
financial security, thus increasing their likelihood of participating in rural tourism. Similarly,
the implementation of paid leave systems, employee welfare, and the completeness of the work
atmosphere within corporate organizations also influence individuals' willingness and ability
to participate in rural tourism. Therefore, this study argues that the soundness of policy systems
has a significant positive impact on the formation of individuals' attitudes towards rural tourism,
the strength of subjective norms, and the perception of behavioral control. Based on this, the
study proposes three hypotheses: Hba: Policy systems have a positive and significant impact
on attitudes towards rural tourism; H6b: Policy systems have a positive and significant impact
on subjective norms; H6c: Policy systems have a positive and significant impact on perceived
behavioral control.

In addition to policy systems, the conditions of rural tourism resources are also crucial
factors influencing individuals' participation in rural tourism. These resource conditions
include tourism transportation, facilities, services, and a stable and harmonious social
environment for rural tourism development. The quality of these resource conditions directly
affects individuals' evaluation and perception of rural tourism, as well as the attitudes and
perspectives of surrounding groups towards rural tourism. Specifically, the better the
transportation conditions, service facilities and levels, and security situation in rural tourism
destinations, the more positive individuals and surrounding groups will be towards rural
tourism. Additionally, the intensity of promotion and marketing efforts in rural tourism
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destinations also affects the ease of individuals accessing information about rural tourism.
Therefore, this study believes that the quality of resource conditions has a significant positive
impact on the formation of individuals' attitudes towards rural tourism, the strength of
subjective norms, and the perception of behavioral control. Based on this, this study proposes
three hypotheses: H7a: Resource conditions have a positive and significant impact on attitudes
towards rural tourism; H7b: Resource conditions have a positive and significant impact on
subjective norms; H7c: Resource conditions have a positive and significant impact on
perceived behavioral control.

In summary, social support factors play an indispensable role in rural tourism. Both policy
systems and resource conditions directly influence individuals' willingness to participate in
rural tourism and their overall experience. Future research can further explore how to optimize
policy systems and enhance resource conditions to attract more tourists to participate in rural
tourism and enhance their satisfaction. At the same time, this study also needs to pay attention
to the different needs of different tourist groups and formulate corresponding strategies to meet
their diverse demands.

3. Research Design and Methodology

3.1 Theoretical Model Construction

This paper introduces social support factors into the theoretical model, establishing a
linkage between the perception of the external environment and personal behavior (individual
perception) to explore the internal mechanisms that influence behavioral intentions in rural
tourism. The study focuses on social support factors and characteristics of rural tourism, aiming
to enrich the research in the fields of the Theory of Planned Behavior (TPB) and rural tourism.
Furthermore, it provides recommendations for rural tourism managers and operators. The
research model proposed in this paper is depicted in Figure 3.1.

Behavioral perception factors
Rural Tourism
Behavioral
Intention

Hi
Rural tourism attitude

H7a

H7b ‘
Percept

behavioral control

H6c

Social support facto/s

Policy system

Resource conditions

Figure 1

Model of Influencing Factors of Rural Tourism Behavior Intention
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3.2 Definition and Measurement of Research Variables

In this study, established scales were adapted from questionnaires designed by scholars
such as Fishbein, Ajzen, Hong Zhen, and Li Huamin, who tailored their measurement tools
according to specific dimensions. The adapted scales were modified accordingly to measure
the influencing factors of behavioral intentions related to rural tourism, ensuring their
suitability for use among residents in Meizhou.

3.2.1 Behavioral Perception Scale

The behavioral perception scale is based on a validated scale that has been optimized and
modified to reflect the actual conditions of rural tourism. Three variables are considered in
this scale: the rural tourist’s attitude, subjective norm, and perceived behavioral control. This
adaptation aims to better capture the behavioral characteristics of rural tourists, as illustrated

in Tablel.

Tablel
Behavioral Perception Scale
Variables dimsel111l;; ons Measurement items Source of items
I. I believe that rural tourism can
alleviate stress and bring joy to the gl(lﬁ 3e)t aSl.h'
Emotional body and mind. (2013)’ Wl,ll ot al
Rural attitude 2. 1 qonsli.(%er rural tourism as a way to (200 3), Hong .
: enjoy life. ’
;(t)g{lsdrg 3. Iam full of interest in rural tourism. (2013)
u 4. 1 believe rural tourism is conducive to Guo et al
Cognitive promoting rural development. (21(1)13) X
attitude 5. Rural tourism allows one to experience (201 4)’ u
different cultural and lifestyles.
6. My family supports my participation in
ruralftourésm.
7. My friends support my participation in
Attitude rural tourism. D003 T
8. My colleagues (classmates) support (2007)’
my participation in rural tourism.
9. My leaders (teachers) support my
Subjective participation in rural tourism.
norm 10. My family members often participate =~ Wu et al.
in rural tourism. (2003), Hong
11. My friends often participate in rural (2013)
. tourism.
Behavior 12. My colleagues (classmates) often
participate in rural tourism.
13. My leaders (teachers) often participate
in rural tourism.
14. 1 have sufficient ability to handle Cao (2013),
problems that arise during rural Zeng (2011), Xu
Control tourism. . (2014), Li
beliefs 15. I can autonomously decide whether to  (2007), Hong
participate in rural tourism. (2013)
Perceived 16. I am in good physical condition to
behavioral participate in rural tourism.
control 17. 1 have adequate income to participate Li (2007), Guo
in rural tourism. etal. (2013), Xu
Facilitating  18. I have enough time to participate in (2014), Zeng
Conditions rural tourism. (2011), Shi
19. T can conveniently obtain relevant (2013)

information about rural tourism.
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3.2.2 Social Support Scale

The social support system relied on by rural tourism encompasses multiple dimensions
such as the macro environment, legal policies, industrial factors, and infrastructure, which
include aspects like political systems and resource conditions. Social support, as an essential
regulatory mechanism, is closely related to tourism development, serving as one of the
effective tools to promote sustainable rural tourism development. In previous research, the
measurement of social support variables was not commonly encountered. Therefore, we have
referenced past research outcomes in this scale and designed a new measurement indicator for

social support, as presented in Table 2-3.

Table 2

Social Support Scale

Variables

Sub-

dimensions

Measurement items

Source of
items

Policy
System

Resource
Conditions

National policy

™

The state encourages rural
revitalization and the development
of rural tourism.

With a robust social security
system in place, there is no need
for excessive future savings.

Hong (2013)

Related
promotion

There is a strong effort in
promoting and introducing rural
tourism.

Meizhou boasts a well-developed
tourism transportation system.
Meizhou offers a diverse range of
rural tourism routes and products
to choose from.

Wu (2003),
Hong Zhen
(2012), Li
(2007), Fan
(2011), Shi
(2013)

Environmental
service

The surrounding rural tourism
destinations in meizhou have good
environmental conditions.

The service level of rural tourism
professionals in meizhou is high.
The service facilities in the
surrounding rural tourism
destinations in meizhou are
complete.

Wu (2003),
Hong (2013),
Li (2007)

Public security
management

10.

The management level of the rural
tourism  destinations  around
meizhou is high.
The social security situation in the
rural tourism destinations around
meizhou is good.

Wu (2003),
Hong (2013),
Li (2007), Fan
(2011)
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3.2.2 Behavioral Intention Scale
Table 3
Behavioral Intention Scale
Variables . Subf Measurement items Source of items
dimensions
11. Under the current conditions, I am

Rural willing to engage in rural tourism. Fan (2011), Wu

Tourism 12. T have already planned to participate (2013), Hong

Behavioral in rural tourism. (2013), Wu

Intention 13. T will try rural tourism within the next (2003)

year.

3.3 Research Subject and Sampling Method

Meizhou city in Guangdong Province of China, leveraging comprehensive tourism,
combined with rural revitalization and the construction of “beautiful villages”, integrated into
the Guangdong “Yue Mei Village” brand, has created a batch of distinctive rural tourism in
Meizhou to promote the orderly development of rural tourism. This study aims to survey
residents in Meizhou City using non-probability sampling techniques within random sampling
methods. An electronic questionnaire was produced using Questionnaire Star and distributed
on social networking platforms such as WeChat, ultimately successfully collecting 202 valid
questionnaires. The scale used in this study adopts the Likert scale, divided into five levels
from strong to weak, with scores ranging from 5 to 1 indicating “strongly agree”, “agree”,
“somewhat agree”, “disagree” or “strongly disagree”. The higher the score, the more
agreement; the lower the score, the less agreement.

4. Empirical Analysis and Hypothesis Testing

4.1 Descriptive statistical analysis of demographic variables

In this study, the demographic variable of female ratio comprises approximately 52.97%
of the total sample, with males accounting for 47.03%, maintaining a relatively balanced state.
Age distribution indicates that those aged 45 and below constitute a significant portion,
accounting for 87.13%. As per the survey results, the education levels of consumers are
predominantly undergraduate and college degrees, accounting for 39.11% and 24.75%
respectively. Regarding occupation, workers and self-employed individuals hold a relatively
larger share, at 19.8% and 16.34% respectively. From the perspective of family structure,
married individuals with minor children constitute the largest proportion, accounting for 39.6%.
Overall, the questionnaire data collected for this study on the influencing factors of rural
tourism behavior intentions among Meizhou residents indicates that there are more female
consumers than male consumers, and the majority of consumers hold undergraduate and
college degrees. This trend is highly aligned with the consumption characteristics of the target
population, thus contributing significantly to drawing meaningful research conclusions.

4.2 Descriptive Statistical Analysis of Variables

The questionnaire for this study comprised 32 items. Using SPSS 27, descriptive statistics
were conducted on the collected sample data, including the mean, standard deviation, skewness,
and kurtosis of the three dimensions: behavioral perception factors, social support factors, and
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rural tourism behavior intention. The standard deviation of each indicator was greater than 0.6,
and there were no significant differences among the indicators. Judging from the indicators
such as deviation, peak, and skewness among various variables, the sample data used in this
paper is both representative and reliable.

4.3 Reliability and Validity Analysis

Reliability refers to the internal consistency of measurement scales. The overall
Cronbach's Alpha coefficient for this study is 0.968. The reliability of each construct has been
analyzed, as detailed in the table below. All sub-constructs and the overall Cronbach's Alpha
values exceed 0.7, indicating a high level of reliability. This demonstrates the reliability and
stability of the items in the questionnaire, which meet the requirements of general academic
research.

All variables in this study have been empirically validated through literature, and the
content of the measurement targets can effectively cover the research topics to be discussed.
Additionally, before the testing phase of this study, every item was discussed by two scholars
and experts in relevant fields, ensuring that the measurement tools used in this study possess
good content validity.

When the KMO value exceeds 0.6, researchers consider that there is a high correlation and
high validity among all variables. Furthermore, when the significance level of the Bartlett's test
of sphericity is below 0.05, it indicates the effectiveness of factor analysis. In addition, there is
a strong correlation among the items. As shown in the figure below, the KMO value in this
study is 0.954, and the results of the Bartlett's test of sphericity are highly significant, indicating
a high correlation among the variables and suitability for extracting common factors. Therefore,
the measurement tools used in this study possess good discriminant validity.

4.4 Regression Analysis

4.4.1 Collinearity Test

The collinearity test results for the behavioral perception factors and social support factors in
the equation predicting rural tourism behavior intention indicate that the tolerance values are
all greater than 0.1, and the VIF (Variance Inflation Factor) for both factors is greater than 5.
The conditional index for social support factors is less than 30, as shown in Table 4.

Table4
Scale Behavior Perception factors and Social Support Factors on Rural Tourism Behavior
Intention Equation Collinearity Test Table

Collinearity e Proportion of variation
variable statistics eigenvaluecigﬁ?cl;lt%l;gl P Social Behavioral
Tolerance VIF (constant) o, hort perception
] 2.979 1.000 0.00 0.00 0.00
s%%%lgit 0.196 5.108 0.018 12.854 0.99 0.04 0.06
Behavioral
perception 0.196 5.108 0.003 31.987 0.01 0.96 0.94

4.4.2 Verification of Hypotheses on the Impact of Behavioral Perception Factors on Rural
Tourism Behavior Intention (H1, H2, H3)

In the regression analysis of rural tourism attitude and rural tourism behavior intention, the
Bata coefficient is 0.089, T is 1.334, and the significant P-value is 0.184 (greater than 0.05).
This indicates that the influence of rural tourism attitude on rural tourism behavior intention
is not significant, thus hypothesis H1 is rejected. In the regression analysis of subjective
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norms and rural tourism behavior intention, the Bata coefficient is 0.182, T is 2.228, and the
significant P-value is 0.027 < 0.05. This suggests that subjective norms have a positive
impact on rural tourism behavior intention, and thus hypothesis H2 is supported.

The regression analysis of perceived behavioral control and rural tourism behavior intention
shows a Bata coefticient of 0.591, T of 6.901, and a significant P-value of 0.027 < 0.05. This
indicates that perceived behavioral control has a positive impact on rural tourism behavior
intention, thus hypothesis H3 is supported, as presented in Table 5.

TableS
Regression Analysis Table for Hypothesis Validation of HI, H2, and H3
Independ » AR Significan Unstandardi Standardiz P-
ent R > F valu valu
. ce zed B value ed B value
variable e e
142.0 091 0.36
constant 63 0.000b 0.164 5 3
Tourism 1.33 0.18
attitude 0.091 0.089 4 4
Subjective 2.22 0.02
o 0.202 0.182 ol
Behavioral 0.68 0.67 6.90 0.00
control 3 3 0.667 0.591 1 0

Dependent variable: intention to engage 1n rural tourism behavior.

4.4.3 Verification of Hypotheses on the Impact of Social Support Factors on Rural Tourism
Behavior Intention (H4, H5)

In the regression analysis of policy institutions and rural tourism behavior intention, the
Bata coefficient is 0.123, T is 1.632, and the significant P-value is 0.104 (greater than 0.05).
This demonstrates that the influence of policy institutions on rural tourism behavior intention
is not significant; therefore, hypothesis H4 is rejected. In the regression analysis of resource
conditions and usage intention, the Bata coefficient is 0.707, T is 39.397, and the significance
level is 0.000 (less than 0.05), confirming that resource conditions have a positive impact on
rural tourism behavior intention; thus, hypothesis HS is supported, as shown in Table 6.

Table 6
Regression Analysis Table for Hypothesis Validation of H4 and H5
P-
Ind:lll)f nd R? A F Significanc Unstandardiz Stiz;:!l((llzgd T- va
. R? 3 ed B value value lu
variable value e
constant 1957 0.000b 0.035 057 08
roy 0.135 0123 163 010
Resource 0.6 0.65 9.39 0.00
conditions 6 6 0.857 0.707 7 0

Dependent variable: intention to engage in rural tourism behavior.

4.4.4 Verification of Hypotheses on the Impact of Social Support Factors on Behavioral
Perception Factors (H6a, H6b, H6c, H7a, H7b, H7¢c)

In the regression analysis of social support factors and rural tourism attitudes, R2 =
0.614, indicating that the factors can explain 61.4% of the variance. The Bata coefficients of
policy institutions and resource conditions are 0.224 and 0.587, respectively, with T-values of
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1.511 and 2.803, and significance levels of 0.006 and 0.000 (less than 0.05). This confirms
that social support factors have a positive impact on rural tourism attitudes, thus supporting
hypotheses H6a and H7a, as shown in Table 7.

Table 7
Regression Analysis Table for Verifying the Attitude of Social Support Towards Rural Tourism
Independ ) A Significan Unstandardi Standardi  T- P-
ent R ) F zed B valu valu
. R ce zed B value
variable value e e
158.5 1.51 0.13
constant 43 0.000b 0.304 1 )
Policy 0.241 0.224 2.80 0.00
system 3 6
Resource 0.61 0.61 7.320.00
conditions 4 1 0.694 0.587 6 0

Dependent variable: intention to engage in rural tourism behavior.

In the regression analysis of social support factors and subjective norms, R2 = 0.696,
indicating that the factors can explain 69.6% of the variance. The Bata coefficients of policy
institutions and resource conditions are 0.341 and 0.528, respectively, with T-values of 4.803
and 7.429, and significance levels of 0.000 (less than 0.05) for both. This confirms that social
support factors have a positive impact on subjective norms, thus supporting hypotheses H6b
and H7b, as shown in Table 8.

Table 8
Regression Analysis Table for Verifying Subjective Normative Hypotheses Through Social
Support
Ind:lll)fnd R2 A2 F Significan Unstandardi St;‘ggzgdl vgiu vl;l-u
variable R ce zed B value value e e
constant 2281 0.0000 0.299 L1 0.07
Policy 4.80 0.00
system 0.339 0.341 3 0
Resource 0.69 0.69 7.42 0.00
conditions 6 3 0.577 0.528 9 0

Dependent variable: subjective norm

In the regression analysis of social support factors and perceived behavioral control, R2
= 0.793, indicating that the factors can explain 79.3% of the variance. The Bata coefficients
of policy institutions and resource conditions are 0.365 and 0.562, respectively, with T-values
of 6.225 and 9.583, and significance levels of 0.000 (less than 0.05) for both. This confirms
that social support factors have a positive impact on perceived behavioral control, thus
supporting hypotheses H6c and H7¢c, as shown in Table 9.
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Table 9

Regression Analysis Table for Verifying the Hypothesis of Social Support on Perceptual

Behavior Control
Independ ) A

o . Standardi T- P-
Significan Unstandardi zed B

ent R p) F valu valu
variable R ce zed B value value , "
constant 3809 0.0000 0.145 [.080.28
Polic 6.22 0.00
Rsyster% o 0 0.356 0.365 S
esource 0. . . .
conditions 3 1 0.604 0.562 3 0

Dependent variable: Perceived behavioral control

4.5 Analysis of verification results

This paper bases its validation of the hypotheses on the correlation analysis between
behavioral perception and rural tourism behavior intention, social support and rural tourism
behavior intention, and social support and behavioral perception. Building upon the empirical
analysis above, the paper consolidates and discusses the hypothesis testing and arrives at the
conclusions shown in Table 10.

Table 10
A Table of Results for the Testing of Research Hypotheses
. Normalized T- Hypothesis
Research Hypothesis Beta value p-value results
Hi1 Attltufif: ha§ a p0§1t1ve impact on 0.089 1334 0.184 Hypothesis
behavioral intention Not true
2 Subjectlve norms havg a positive 0.182 2998 0.027 Hypothesis
impact on behavioral intentions true
m Perceptual contr(_)l has_ a pos.1t1V6 0.591 6.901 0.000 Hypothesis
impact on behavioral intention true
H4 P011c1es and systems have a positive 0.123 1632 0.104 Hypothesis
impact on behavioral intentions Not true
HS Resource cond.ltlons have.z a posm\fe 0.707 9.397 0.000 Hypothesis
impact on tourism behavior intention true
Héa Poh.c.les gnd institutions have a 0.224 2803 0.006 Hypothesis
positive impact on attitudes true
H6b P011c1es and systems have a positive 0.341 4803 0.000 Hypothesis
impact on subjective norms true
Hée The policy system has a positive 0.365 6.225 0.000 Hypothesis
impact on perceptual control true
H7a Resource con_dltlons have a positive 0.587 7326 0.000 Hypothesis
impact on attitudes true
H7b Resource condfaops have a positive 0.528 7429 0.000 Hypothesis
impact on subjective norms true
He Resource conditions have a positive 0.562 9.583 0.000 Hypothesis
impact on perceptual control true

5. Conclusions and Suggestions

This study, grounded in the theoretical perspective of the Theory of Planned Behavior
and integrated with social support factors, delves into the influencing factors of consumers'
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intention to engage in rural tourism in Meizhou City. Through purposive sampling, data were
collected and analyzed using the statistical software SPSS, yielding a series of significant
conclusions.

In the aspect of basic information statistics, the study found that the gender ratio of the
respondents is basically balanced, with the age mainly concentrated between 31 and 45 years
old. The majority hold a bachelor's degree, and their occupations are widely distributed. This
basic information provide crucial context for subsequent analysis.

In this paper, the Theory of Planned Behavior (PBT) provides a robust theoretical
framework to underpin the empirical investigation of factors influencing intention towards
rural tourism behavior. The Theory of Planned Behavior posits that an individual's behavioral
intention is determined by three core factors: attitude, subjective norms, and perceived
behavioral control. These factors interact, affecting an individual's predisposition to perform a
certain behavior.

Firstly, rural tourism attitude refers to the positive or negative valuation that consumers
hold towards rural tourism. Through survey questionnaires, this study discovered that
consumers' positive attitudes significantly enhance their behavioral intentions. This aligns
with the attitude component in PBT, indicating that a positive evaluation of rural tourism can
promote consumer participation willingness.

Secondly, subjective norms reflect the social pressure perceived by consumers, namely
whether they believe that friends, family, or social groups expect them to participate in rural
tourism. In this study, subjective norms had a positive influence on rural tourism behavioral
intentions, implying that when potential tourists feel societal expectation and approval, they
are more likely to choose to participate in rural tourism. This is also consistent with the
theoretical expectations of PBT.

Furthermore, perceived behavioral control describes the extent to which individuals
believe they can control and successfully execute a particular behavior. In this study,
perceived behavioral control had a significant positive impact on rural tourism behavioral
intention, implying that potential tourists' perception and confidence in their ability to
participate in rural tourism directly affects their behavioral intention. This is also a crucial
factor emphasized in PBT.

Additionally, this study explored the influence of social support factors, particularly
resource availability and political institutions, on rural tourism behavioral intention. As
external conditions, these factors positively influence potential tourists' behavioral
perceptions. When potential tourists believe that there are sufficient resource support and a
favorable policy environment, they are more likely to develop positive behavioral intentions
towards rural tourism. This finding aligns with the extended theory of PBT, suggesting that
external conditions can indirectly influence behavioral intention by affecting behavioral
perception factors.

In summary, the empirical study presented in this paper is well-supported by the Theory
of Planned Behavior. By applying the framework and core concepts of PBT, this study has
provided a profound understanding of the factors influencing consumers' behavioral intention
towards rural tourism, and offered targeted suggestions for the development of rural tourism.
Based on the above conclusions, this study proposes the following recommendations:

Firstly, the government and rural tourism operators should intensify their promotion
efforts for rural tourism, enhancing consumers' awareness and favorable impression of rural
tourism. Through organizing rural tourism festivals, introducing preferential policies, and
other means, more consumers can be attracted to participate in rural tourism activities.
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Secondly, the government and rural tourism operators should improve the infrastructure and
service quality of rural tourism. This includes strengthening transportation facilities,
optimizing accommodation and dining conditions, and enhancing the professional
qualifications of tour guides and reception personnel, providing consumers with a
comfortable, convenient, and high-quality rural tourism experience. Finally, the government
and rural tourism operators should pay attention to consumers' personalized needs and
develop diversified rural tourism products. By deeply understanding consumers' interests and
needs and combining local cultural and resource characteristics, attractive and competitive
rural tourism products can be developed to meet the needs of different consumers.

In summary, this study has empirically analyzed and revealed the key factors influencing
rural tourism behavioral intention, and provided targeted recommendations for the
government and rural tourism operators. These recommendations will contribute to the
healthy development of rural tourism and promote the effective implementation of the rural
revitalization strategy.

References

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions. Human
Behavior and Emerging Technologies, 2(4), 314-324. doi: 10.1002/hbe2.195.

Ajzen, 1.(2019a). TPB questionnaire construction.
https://people.umass.edu/aizen/pdf/tpb.measurement.pdf.

Bai, Lin. (2009). A Review of the Relationship between Customer Perceived Value, Customer
Satisfaction, and Behavioral Tendencies. Management Review, 21(1), 87-93.
https://wenku.baidu.com/view/17394¢3¢c0912a2161479295a. html?fr=xueshu& wkts =1
719138614399&needWelcomeRecommand=1.

Bosnjak M, Ajzen I, Schmidt P. (2020) The Theory of Planned Behavior: Selected Recent
Advances and Applications. Eur J Psychol. 31;16(3):352-356. doi: 10.5964/¢jop.
v1613.3107.

Bramwell B., &Lane B. (1994). Rural Tourism and Sustainable Rural Development. UK.
Channel View Publications.

Caplan, K. M. (1974). Support systems and mutual help: multidisciplinary explorations. New
York: Grune& Stratton,19.

Conner, M., & Armitage, C. J. (1998). Extending the theory of planned behavior: A review
and avenues for further research. Journal of Applied Social Psychology, 28(15), 1429—
1464 .https://psycnet.apa.org/record/1998-10865-007.

Fishbein, M.A. (1980). Theory of reasoned Action: Some Applications and
Implications. Nebraska Symposium on Motivation, (27).

Guo, Q.Q., Hu S.F., & Zhu H.B. (1980). Research on Rural Tourism Intention Based on
Planning Behavior Theory. East China Economic Management, 27(12): 6. doi:
10.3969/;.issn.1007-5097.2013.12.032.

Joo, Y., Seok, H., & Nam, Y. (2020). The moderating effect of social media use onsustainable
rural tourism: A theory of plannedbehavior model. Sustainability, 12(10), 4095.
https://doi.org/10.3390/su12104095.

Li, H. M. (2009). Research on the Formation Mechanism of Rural Tourism Behavioral
Intention: An Extension Based on the Theory of Planned Behavior. Beijing: China Social
Sciences Press. https://d.wanfangdata.com.cn/thesis/ChJUaGVzaXNOZX
dTMjAyMDEwWMjgSCFkxMjQ1NzA3GggONWxia3p1Yg%3D%3D.

Li, Yang, & Luo, Fen. (2018). A Review of the Application of the Theory of Planned Behavior

Vol. 4 No. 2 2024


https://d.wanfangdata.com.cn/thesis/ChJUaGVzaXNOZX

Journal of China-ASEAN Studies (JCAS)

Page |71

in the Study of Domestic Tourism Behavior. Tourism Overview (Second Half of the
Month), 10, 34-35. https://wenku.baidu.com/view/776b88a2ac51f01dc281e5
3a580216fc700a53d9?fr=xueshu_top& wkts =1719137858533&needWelcomeRecomm
and=1.

Liu, J. Y., Wang H., & Chen, R. Q. (2009). The Impact of Eco-lodging Experience and
Personal Involvement on Tourists’ Intention to Engage in Environmentally Friendly
Behaviors. Tourism Tribune, 24(8), 82-88.
https://max.book118.com/html/2017/1121/140929338.shtm.

Martin, F., & Icek A. (1975). Belief, Attitude, Intention, and Behavior: An Introduction to
Theory and Research, Addison-Wesley Publishing Company.

Nilsson P.K., (2002). Staying on Farms: An Ideological Background. Annals of Tourism
Research, 29(1),7-24. https://www.semanticscholar.org/paper/Staying-on-farms:-An-
Ideological-Background-Nilsson/2123 1ab58bc96ecd5c2614849a04de1b049939ef.

Madanaguli, A., Kaur, P., Mazzoleni, A., & Dhir, A. (2022). The innovation ecosystem in
rural tourism and hospitality—A systematic review of innovation in rural tourism. Journal
of Knowledge Management, 26(7), 1732- 1762. https://doi.org/10.1108/JKM-01-2021-
0050.

Peng, S. S. (2016). Current Status and Development Strategies of Rural Tourism in China.
Journal of Yangzhou University (Humanities and Social Sciences Edition), 20(01), 94-
98. https://cstj.cqvip.com/Qikan/Article/Detail?id=668176928&
from=Qikan_Article Detail.

Pujiastuti, E. E., Nimran, U., Suharyono, S., & Kusumawati, A. (2017). The antecedents of
behavioral intention regarding rural tourism destination. 4sia Pacific Journal of Tourism
Research, 22(11), 1169-1181. https://doi.org/10.1080/10941665.2017.1377270.

Ruiz-Real, J. L., Uribe-Toril, J., de Pablo Valenciano, J., & Gazquez-Abad, J. C. (2022). Rural
tourism and development: Evolution in scientific literature and trends. Journal of
Hospitality & Tourism Research, 46(7), 1322- 1346. https://doi.org
/10.1177/1096348020926538.

Rosalina, P. D., Dupre, K., & Wang, Y. (2021). Rural tourism: A systematic literature review
on definitions and challenges. Journal of Hospitality and Tourism Management, 47, 134-
149. https://doi.org/10.1016/j.jhtm.2021.03.001.

Smith R., &Ensnared W. (1983). Attitude-Behavior Consistency: The Impact of Product Trial
versus Advertising. Journal of Marketing Research,20(3),257-267.

Song, T. (2014). Rural Tourism: Problems, Dilemmas, and Solutions. China Rural
Enterprises, (01), 10-13. https://xueshu.baidu.com/usercenter/paper/s
how?paperid=074d8e3705ca738122413930463b74d8&site=xueshu_se.

Song, X. J., Wang, M., & Zhao, H. L. (2019). A Review of Research on Mental Health and
Social Support Among the Elderly. Intelligent Health, 5(01), 71-
72+75.https://www.doc88.com/p-8059154178743.html?r=1.

Tian, H. Y. (2016). Research on the influencing factors of Hangzhou residents' rural tourism
behavior intention based on the theory of planned behavior, [Master thesis, Zhejiang Sci-
Tech University]. https://kns.cnki.net/kns8s/defaultresult/index.

Ulker-Demirel, E., & Ciftci, G. (2020). A systematic literature review of the theory of planned
behavior in tourism, leisure and hospitality management research. Journal of Hospitality
and Tourism Management, 43, 209-219. https://doi.org/10.1016/j.jhtm.2020.04.003.

Wang, B. Z. (2023). The Impact of Rural Tourism on the Economy of Underdeveloped
Counties under the Rural Revitalization Strategy: A Case Study of Luanchuan County.

Vol. 4 No. 2 2024


https://wenku.baidu.com/view/776b88a2ac51f01dc281e5
https://cstj.cqvip.com/Qikan/Article/Detail?id=668176928&
https://doi.org/
https://xueshu.baidu.com/usercenter/paper/s%20how?paperid=074d8e3
https://xueshu.baidu.com/usercenter/paper/s%20how?paperid=074d8e3

Journal of China-ASEAN Studies (JCAS)

Page |72

Agriculture and Technology, 43(03), 163-167. https://www.doc88.com/p-
07116145243652 . html.

Wang, Q., Liao, Y. E., & Gao, J. (2022). Rural residents’ intention to participate in pro-poor
tourism in Southern Xinjiang: A theory of planned behavior perspective. Sustainability,
14(14), 8653. DOI: 10.3390/su14148653.

Xinhua News Agency. (October, 25, 2022). “Xi Jinping: Hold High the Great Banner of
Socialism with Chinese Characteristics and Strive for Unity and Endeavor in the
Comprehensive Construction of a Socialist Modern Country”.
https://www.gov.cn/xinwen/2022-10/25/content_5721685.htm.

Yang, J., Yang, R., Chen, M. H., Su, C. H. J., Zhi, Y., & Xi, J. (2021). Effects of rural
revitalization on rural tourism. Journal of Hospitality and Tourism Management, 47, 35-
45. https://doi.org/10.1016/j.jhtm.2021.02.008.

Yao, Y. H., & Luo, Y. (2006). The TPB Model and Analysis of Tourists’ Destination Choice.
Tourism Science, 20(05), 20-25. https://doi: 10.3969/j.issn.1006-575x.2006.05.004.
Zhu, Y. H. (2023). A Study on the Development of Rural Tourism Industry under the
Background of Rural Revitalization: Taking Yongjia County, Wenzhou City as an
Example. China Business Review, (3), 96-99.

https://www.fx361.cc/page/2023/0219/18623968.shtml.

Zhang Y.G., Yu X.Y., Cheng J.J., Chen X. , & Liu T.( 2017). Recreational behavior and
intention of tourists to rural scenic spots based on TPB and TSR Models. Geographical
Research (9),1725-1741. DOI: 10.11821/dlyj201709010.

Zhang, Y. G., Ji, L. L., Guo, Y. Z., He, Y. M. (2023). Adaptability of domestic economic cycle
and rural tourism: research framework and innovation field. Human Geography, 38(1):
28-35.http://rwdl.xisu.edu.cn/CN/Y2023/V38/11/28.

Zhen, H. (2012). A Review of Research on Leisure Tourism Customers’ Behavioral Intentions
Based on the Theory of Planned Behavior. Chongging Yu Shijie, (12), 19-22.
https://www.zhangqiaokeyan.com/academic-journal-cn_chongqing-world-second-half-
month_thesis/0201264563858.html.

Vol. 4 No. 2 2024



Journal of China-ASEAN Studies (JCAS)

Page |118

resolution/the international comparative legal guide to enforcement of foreign judg
ments_2018.pdf?sfvrsn=d6d53a47 2

Standing International Forum of Commercial Courts. (2020). 2" Edition of the SIFoCC
Multilateral Memorandum on Enforcement of Commercial Judgments for Money.
https://www.judiciary.uk/wp-content/uploads/2020/12/Memorandum-on-Enforcement-
2nd-Edition.pdf

The Supreme People’s Court of the People’s Republic of China. (2019). Opinions of the
Supreme People'’s Court on Further Providing Judicial Services and Guarantees by the
People’s Court for the Belt and Road Initiative[(2019)Fafa No.29].
https://english.court.gov.cn/2021-10/23/c_761783.htm

The Supreme People’s Court of the People’s Republic of China. (2022). Minutes of the
National Symposium on the Foreign-related Commercial and Maritime Trial Work of
Courts [CLIL.3.5114710(EN)]. https://pkulaw.com/en_law/bffd20e9aee35db2bdfb.html

Zhang, W. L. (2014). Recognition and Enforcement of Foreign Judgments in China:rule,
practice and strategies. Alphen aan den Rijn, The Netherlands: Kluwer Law
International.

sKFeFE. (2021). “—iF g7 BN AME R S PRI SAT 3 e L U
H. People’s Judicature Application, Vol.912, 63.
https://kns.cnki.net/kcms2/article/abstract?v=RkY Myaebi8 VANtEId9be LAAI2LRTUkc
9ZszKYO4dkEQbZIgWj7wihN3wBeadLCYxIndQdEalOB sBLNOOR-
Bxs7KLFTtSNkmqpGlodm9B501zEalsCpdjfIXETUyqirev Y Klk6sQNAU=&uniplatfor
m=NZKPT&flag=copy

Vol. 4 No. 2 2024


https://www.matheson.com/docs/default-source/practice-area-attachments/commercial-litigation-and-dispute-resolution/the_international_comparative_legal_guide_to_enforcement_of_foreign_judgments_2018.pdf?sfvrsn=d6d53a47_2
https://www.matheson.com/docs/default-source/practice-area-attachments/commercial-litigation-and-dispute-resolution/the_international_comparative_legal_guide_to_enforcement_of_foreign_judgments_2018.pdf?sfvrsn=d6d53a47_2
https://www.judiciary.uk/wp-content/uploads/2020/12/Memorandum-on-Enforcement-2nd-Edition.pdf
https://www.judiciary.uk/wp-content/uploads/2020/12/Memorandum-on-Enforcement-2nd-Edition.pdf
https://english.court.gov.cn/2021-10/23/c_761783.htm
https://pkulaw.com/en_law/bffd20e9aee35db2bdfb.html
https://kns.cnki.net/kcms2/article/abstract?v=RkYMyaebi8VANtEld9beLAAI2LRTUkc9ZszKYO4dkEQbZlgWj7wihN3wBeadLCYxIndQdEaI0B_sBLNOOR-Bxs7KLFTt5NkmqpGlodm9B501zEaIsCpdjflXETUyqirevYKlk6sQNAU=&uniplatform=NZKPT&flag=copy
https://kns.cnki.net/kcms2/article/abstract?v=RkYMyaebi8VANtEld9beLAAI2LRTUkc9ZszKYO4dkEQbZlgWj7wihN3wBeadLCYxIndQdEaI0B_sBLNOOR-Bxs7KLFTt5NkmqpGlodm9B501zEaIsCpdjflXETUyqirevYKlk6sQNAU=&uniplatform=NZKPT&flag=copy
https://kns.cnki.net/kcms2/article/abstract?v=RkYMyaebi8VANtEld9beLAAI2LRTUkc9ZszKYO4dkEQbZlgWj7wihN3wBeadLCYxIndQdEaI0B_sBLNOOR-Bxs7KLFTt5NkmqpGlodm9B501zEaIsCpdjflXETUyqirevYKlk6sQNAU=&uniplatform=NZKPT&flag=copy
https://kns.cnki.net/kcms2/article/abstract?v=RkYMyaebi8VANtEld9beLAAI2LRTUkc9ZszKYO4dkEQbZlgWj7wihN3wBeadLCYxIndQdEaI0B_sBLNOOR-Bxs7KLFTt5NkmqpGlodm9B501zEaIsCpdjflXETUyqirevYKlk6sQNAU=&uniplatform=NZKPT&flag=copy

	Professor Dr. Andy Green
	University College London, Institute of Education, London, United Kingdom
	Professor Dr. Jeffrey Long
	Eastern New Mexico University, New Mexico, United States
	Professor Dr. Andrew Tolmie
	University College London, Institute of Education, United Kingdom
	Professor Dr. Sheng-Ju Chan
	National Chung Cheng University, Taiwan
	Professor Dr. Chia-Ling Wang
	National Ocean University, Taiwan
	Associate Professor Dr. Shui-Yun Liu
	Beijing Normal University, China
	Dr. Ye Liu
	King’s College, London, United Kingdom
	Professor Dr. Hiroyuki Takagi
	Tamagawa University, Japan
	Professor Dr. Wei-Chun Li
	National Taitung University, Taiwan
	Assistant Professor Dr. Chiang-Kuo Tu
	School of Management, Xiamen University Tan Kah Kee College, China
	Associate Professor Dr. Yueh-Te Cheng
	Guangxi University of Finance and Economics, China
	Professor Dr. Hong-Yan Zhao
	Jinan Preschool Education College, China
	Dr. Shu-Yan Yu
	Chairman and investor of Shenzhen DONGFANGZHIZI Kindergarten, Shenzhen Rui Guang Zhi Ai Kindergarten and Shenzhen Sky International Education Center, China
	Associate Professor Dr. Su-Pin Yu
	Ming Chi University of Technology, Taiwan
	Associate Professor Dr. Heng-Yu Chang
	Chang Gung University, Taiwan
	Associate Professor Dr. Jianmin Sun
	Nanjing University of Posts and Telecommunications
	Dr. Chun-Yu Zhang
	School of Economics and Management, Guangxi Normal University
	Dr. Liping Liu
	School of Economics and Management, Guangxi Normal University
	Assistant Professor Dr. Yu-Lin Chang
	National Taiwan Normal University
	Assistant Professor Dr. Siriwan Worachaiyut
	Thammasat University, Thailand
	Associate Professor Dr. Burin Srisomtawin
	University of Thai Chamber of Commerce, Thailand
	Assistant Professor Dr. Chada Triamvittaya
	King Mongkut’s Institute of Technology Ladkrabang, Thailand
	Associate Professor Dr. Peng-Fei Chen
	Dhurakij Pundit University, Thailand
	Associate Professor Dr. Yuan-Cheng Chang
	Dhurakij Pundit University, Thailand
	Assistant Professor Dr. Jiang Man
	Dhurakij Pundit University, Thailand
	Dr. Hsuan-Po Wang
	Dhurakij Pundit University, Thailand
	Dr. Wei-Li Wei
	Dhurakij Pundit University, Thailand
	Dr. Chun-Chi Chang
	Dhurakij Pundit University, Thailand
	Dr. Yu-Pei Kuo
	Dhurakij Pundit University, Thailand
	Dr. Xing Yang
	Dhurakij Pundit University, Thailand
	Dr. Xiugang Yang
	Dhurakij Pundit University, Thailand
	Dr. Jia-Fure Wang
	Dhurakij Pundit University, Thailand
	Dr. Nana Weng
	Dhurakij Pundit University, Thailand
	Dr. Sze-Ting Chen
	Dhurakij Pundit University, Thailand
	Dr. Ching-Chou Chen
	Dhurakij Pundit University, Thailand
	3.1 Theoretical Model Construction
	3.2 Definition and Measurement of Research Variables
	3.2.1 Behavioral Perception Scale
	3.2.2 Social Support Scale
	3.2.2 Behavioral Intention Scale
	3.3 Research Subject and Sampling Method
	Meizhou city in Guangdong Province of China, leveraging comprehensive tourism, combined with rural revitalization and the construction of “beautiful villages”, integrated into the Guangdong “Yue Mei Village” brand, has created a batch of distinctive r...
	4.1 Descriptive statistical analysis of demographic variables
	4.2 Descriptive Statistical Analysis of Variables
	4.3 Reliability and Validity Analysis
	4.4 Regression Analysis
	4.4.1 Collinearity Test
	4.4.2 Verification of Hypotheses on the Impact of Behavioral Perception Factors on Rural Tourism Behavior Intention (H1, H2, H3)
	4.4.3 Verification of Hypotheses on the Impact of Social Support Factors on Rural Tourism Behavior Intention (H4, H5)
	4.4.4 Verification of Hypotheses on the Impact of Social Support Factors on Behavioral Perception Factors (H6a, H6b, H6c, H7a, H7b, H7c)
	4.5 Analysis of verification results
	3.1 Research Sample
	On the basis of the present domestic rules on REFJ, China is confident on advancing the principle of presumptive reciprocity. By analysing relevant policy and practice of China, the progress and obstacle on presumptive reciprocity may be found.
	3.1 Verification of Reciprocal Relationship
	56b3260b-83b4-409f-8175-f979c5c00bf1.pdf
	Professor Dr. Andy Green
	University College London, Institute of Education, London, United Kingdom
	Professor Dr. Jeffrey Long
	Eastern New Mexico University, New Mexico, United States
	Professor Dr. Andrew Tolmie
	University College London, Institute of Education, United Kingdom
	Professor Dr. Sheng-Ju Chan
	National Chung Cheng University, Taiwan
	Professor Dr. Chia-Ling Wang
	National Ocean University, Taiwan
	Associate Professor Dr. Shui-Yun Liu
	Beijing Normal University, China
	Dr. Ye Liu
	King’s College, London, United Kingdom
	Professor Dr. Hiroyuki Takagi
	Tamagawa University, Japan
	Professor Dr. Wei-Chun Li
	National Taitung University, Taiwan
	Assistant Professor Dr. Chiang-Kuo Tu
	School of Management, Xiamen University Tan Kah Kee College, China
	Associate Professor Dr. Yueh-Te Cheng
	Guangxi University of Finance and Economics, China
	Professor Dr. Hong-Yan Zhao
	Jinan Preschool Education College, China
	Dr. Shu-Yan Yu
	Chairman and investor of Shenzhen DONGFANGZHIZI Kindergarten, Shenzhen Rui Guang Zhi Ai Kindergarten and Shenzhen Sky International Education Center, China
	Associate Professor Dr. Su-Pin Yu
	Ming Chi University of Technology, Taiwan
	Associate Professor Dr. Heng-Yu Chang
	Chang Gung University, Taiwan
	Associate Professor Dr. Jianmin Sun
	Nanjing University of Posts and Telecommunications
	Dr. Chun-Yu Zhang
	School of Economics and Management, Guangxi Normal University
	Dr. Liping Liu
	School of Economics and Management, Guangxi Normal University
	Assistant Professor Dr. Yu-Lin Chang
	National Taiwan Normal University
	Assistant Professor Dr. Siriwan Worachaiyut
	Thammasat University, Thailand
	Associate Professor Dr. Burin Srisomtawin
	University of Thai Chamber of Commerce, Thailand
	Assistant Professor Dr. Chada Triamvittaya
	King Mongkut’s Institute of Technology Ladkrabang, Thailand
	Associate Professor Dr. Peng-Fei Chen
	Dhurakij Pundit University, Thailand
	Associate Professor Dr. Yuan-Cheng Chang
	Dhurakij Pundit University, Thailand
	Assistant Professor Dr. Jiang Man
	Dhurakij Pundit University, Thailand
	Dr. Hsuan-Po Wang
	Dhurakij Pundit University, Thailand
	Dr. Wei-Li Wei
	Dhurakij Pundit University, Thailand
	Dr. Chun-Chi Chang
	Dhurakij Pundit University, Thailand
	Dr. Yu-Pei Kuo
	Dhurakij Pundit University, Thailand
	Dr. Xing Yang
	Dhurakij Pundit University, Thailand
	Dr. Xiugang Yang
	Dhurakij Pundit University, Thailand
	Dr. Jia-Fure Wang
	Dhurakij Pundit University, Thailand
	Dr. Nana Weng
	Dhurakij Pundit University, Thailand
	Dr. Sze-Ting Chen
	Dhurakij Pundit University, Thailand
	Dr. Ching-Chou Chen
	Dhurakij Pundit University, Thailand
	3.1 Theoretical Model Construction
	3.2 Definition and Measurement of Research Variables
	3.2.1 Behavioral Perception Scale
	3.2.2 Social Support Scale
	3.2.2 Behavioral Intention Scale
	3.3 Research Subject and Sampling Method
	Meizhou city in Guangdong Province of China, leveraging comprehensive tourism, combined with rural revitalization and the construction of “beautiful villages”, integrated into the Guangdong “Yue Mei Village” brand, has created a batch of distinctive r...
	4.1 Descriptive statistical analysis of demographic variables
	4.2 Descriptive Statistical Analysis of Variables
	4.3 Reliability and Validity Analysis
	4.4 Regression Analysis
	4.4.1 Collinearity Test
	4.4.2 Verification of Hypotheses on the Impact of Behavioral Perception Factors on Rural Tourism Behavior Intention (H1, H2, H3)
	4.4.3 Verification of Hypotheses on the Impact of Social Support Factors on Rural Tourism Behavior Intention (H4, H5)
	4.4.4 Verification of Hypotheses on the Impact of Social Support Factors on Behavioral Perception Factors (H6a, H6b, H6c, H7a, H7b, H7c)
	4.5 Analysis of verification results
	3.1 Research Sample
	On the basis of the present domestic rules on REFJ, China is confident on advancing the principle of presumptive reciprocity. By analysing relevant policy and practice of China, the progress and obstacle on presumptive reciprocity may be found.
	3.1 Verification of Reciprocal Relationship


