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ABSTRACT

This research aimed to (1) analyze the relationships between social situations,
psychological characteristics, and innovation acceptance behavior, (2) assess the predictive
capability of psychological and social factors on innovation acceptance behavior, and
(3) classify academic support staff based on their innovation acceptance behavior. The sample
comprised 364 academic support staff at Srinakharinwirot University. Data were collected
through questionnaires and analyzed using descriptive statistics, correlation analysis, stepwise
multiple regression, and cluster analysis. The findings revealed that (1) innovation acceptance
behavior was positively correlated with situational psychological characteristics (r = .645),
dispositional psychological characteristics (r = .625), and situational characteristics (r = .582)
at the .01 significance level, (2) these three variables collectively explained 56.6% of the
variance in innovation acceptance behavior, with situational psychological characteristics being
the strongest predictor (B = .342), and (3) staff members could be classified into three groups
based on their behavior levels: high (26.92%), moderate (42.86%), and low (30.22%). These
findings can be applied to develop targeted policies and strategies for promoting innovation

acceptance among different staff groups.

Keywords: Innovation Acceptance Behavior, Psychological Factors, Social Factors, Academic

Support Staff
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A1979% 1 mamﬁmmwm3amaaawmmwusﬂ’umau (Stepwise Multiple Regression)

Model R R2 Adjusted R? SEE F Sig.
1 0.645 0.416 0.414 0.512  257.842*  0.000
2 0.728 0.53 0.527 0.458  202.876*  0.000
3 0.752 0.566 0.562 0.44  156.324*  0.000

*5 < .05

RMNR1TNA 1 mﬁmeﬁmmmaawn@mwusﬁjumauwmﬁ Faudsiia 3 laun Indnves
ANANIUNITal FndnvaziAL uardnvazanIun1Tal anunsasIduruengAnsIinseoNsY
uinnsaulaia 56.6% (R2 = 566) Insdndnwagmuaniunsaiisiunansihuiegean (B = 342)
punreIndnvaziin (B = 298) wardnuwazaniunisel (B = .252) Sawanisviunediniiuan

NSiuTuTeRndnYEANAUNTUAZANA NG ANTIUNNSEaN SR InN TsUTITUAIUa AU
TnUszaend 3 T uuNUssinvveIuAaINImUNgANTINNTEaNSULIRNTTY

A1319% 2 KANTTIATIEVNITINNGN K-means Cluster Analysis

Cluster U (AL) Soway STAUNOANTTY
naudl 1 98 26.92 o
ﬂﬁjmﬁ 2 156 42.86 Urunany
naui 3 110 30.22 1

U 364 100

A15199 3 ﬂ’]LﬁaEJWi]aﬂiiiJﬂ’ﬁEJ@ﬂJ%JUU’EJWﬂﬁSZLI“UENLLG]ﬁBﬂ@iJ

A nguil 1 (89 ngudl 2 Wwnane)  ngudl 3 (A1)
mmmqmmmg 4.52 3.85 3.18
sl 4.65 3.92 3.19
ALRAeTIY 4.59 3.89 3.19
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A19597 4 HaN1TIATIZNANULUTUTIUNIUAET (One-way ANOVA)

WaIAURUTUTIUY SS df MS F Sig.
S¥Y9NQY 125.85 2 62.93 248.65 0.000
aelunau 91.45 361 0.25

52 217.3 363

M13199 5 Kan1siSeuliieusieameds Scheffe

nsiIguigusEndnengy Mean Difference Sig.
a9 - Yunan 0.70% 0.000
89 - 1 1.40* 0.000
Urunans - i 0.70* 0.000
*p < .05

9NAN5197 2-5 HaNSIATIENITEANAN (K-means) nuanyAaInsgnduuneentiy 3 nau
loun naNsEduge, nausERUUILNANS, waznauszdus TnenquiiingAnssunseeusuuinnssugean
fid1uau 98 AU (Souay 26.92) uariinade 4.59 arunquszdusdanade 3.19 lnenquszdug
fdnvumaufe anunseiiedosulunisuaisnaniug uaztluly aaunqusgduuiunasuage

WAAIDIAINMBINTTNTATUAY LAY N THRIUNLRLAL

HAN133LAT1ENAINLUTUTIU (ANOVA) WU daduuann1ses1eddedifyseninengy

1Y

lagnausEAvgwnnNANaINNausERUieeiltied1dsy (Mean Difference = 1.40) UBlaUBLUEAN

o

[y

HAN1IFLUAD NMITWALINGANTIUNITYBUTVUTANTIUYDIUARINTAITANITUT UL NS N WY
voaunaznay Wnelynauszaugudunuwuy wazasassuvatuayuanie §vmsunquseausi

LBl TARWNTIUTEANSAIMLALATINNUAIUABINITVBILAG AN

8. N1358AUTIEHA
INWANTINY ausaefusIemuingUszasnlasiall

Tnquazasdi 1 aruidiiussemneiuys

nan13378nua1 W nssunissenduuinnssudanuduiusnisuanduindnuuy
AINANTUNITRIGITI AR (r = 645) AAARDITUUITEDS Godoe ay Johansen (2012) Aiua1
dadumuarumedanluwuazuinnssuidvinadeuan nonsiususslosunazanunslunisly
sumelulad sosasunfodndnuasidu (r = 625) Gaapnanasiuaiuiseues (Talukder, 2019)
finuan ﬂa%’agmmwmwaméml@zLLiagﬂaﬁﬁm%waLﬁ‘z‘mmﬂ@iaﬁﬁuﬂaéaui’mﬂisu dmsudnwae
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JIBMR

a0un1sal (r = .582) a@onAaeiuauideves (Tri et al., 2024) nUI TwUsITUBIANSAATUAYY

~ ¥ S & ¥ Y} = ' ° ~ ¥
n1stUaguLUaY LLagaﬂWWLLﬂﬂaﬂﬂJ‘WL@a@@ﬂqiaiqﬂujmﬂiiﬂmwaUqﬂmaﬂ'ﬁu’]LVlﬂIUIaEJlI'ﬂsU

FanUszaedil 2 msviunewgingsy

NANTIATIZANUIT FauUsii 3 %amﬁ’uﬁwmawqaﬂiimmﬁaau%’uui’mﬂﬁiuiﬁyéyaaaz 56.6
Tnedndnumznuaniunsndavinagean (B = 342) dennnssiuauiseves (Shan et al, 2023)
Anurinisuedlanluued Aunds wagniadefulunuesdauduiusidauinduuinnssu
sfauAde903 (Al Horani et al., 2023) finu1n Tadearunisatuayuainguims euguAT

wazn1sUTunagnsasrauInmenIsueusumalulad

"j'mqﬂszmﬁﬁ 3 MIIMUNYTLANYAAINT

nan1Tieszsassnskunyaanslaidu 3 nqu lnenquseduuiunanadidaaiunniian
(42.86%) aonnaBIRUNLITEYD (Choudhary et al., 2024) ‘ﬁwummLmﬂsﬁﬂﬁquﬁﬂﬁmmﬂ%
nealuladseninegu uazauidoes (Ardianti et al, 2024) fszyvadodidynonginssunis
as19assuInnssy 1A JALsISUUIRNTSY dNTMWINABNNNSIULUUT I miaﬁuauumﬂﬁ;ﬁw

LATNSNYINTNLNLIND

[y v

nan1sIveduanslmiiunnmsimumgAnssunseeusuwinnssunsinaud g Aunsiau
InsnwazadanuNsUAIUAlUAUMIaTINENILIRaeLTILDBRaNTERNT UL TANTTY aenmaasiy
VBLEUBVDY (Owusu-Agyeman & Owusu-Agyeman 2021) ﬁLuummﬁwﬁmaqmiﬁmmw LLix‘ig\‘ﬂ,ﬁ]

wagnsdeanslunsauasiuInnssuluoans

9. UBLAUBDBULLNINITWAIUILAZNNSIVY

NHANTIFoITRTEL T TaLasderuRe vt ungAinssunsuansuwinnssulunis

1Y

U URnuresuaaInIaeaduayuIzInig iminendeasuasunsItlin duslauenwusiidAgyvaiy

Usens

[ 1Y [ a

Tuenunisihuanisidelulauszlosu umingrdeaisinanudAgiunIsWauIIna nwuy

'
a

AuEnIUNsuveIYAans Wesandudadeniidvinageaaneniseeusuuinnssu lngeseaniuy
TUsUATUNIARUINLUUNITATINANART AkAEN153U U levUvRIuinnssu uanand AIsinig
WAIUIYABINTUUURNIENAUAINTEAUNITERUSUNINNTTY Tnslaniznauilseaun1seausud1nag
o

i

lasunsaduayuesiasiniy Msdaszuuiidedaglyyrainsnquiiiiniseensuuinnssugadu

AULUUALTULUINIITAPSALTIUNNS
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