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ABSTRACT

This study was conducted with the following objectives: (1) to investigate the Self-
development needs in the Technology Development Division of the private retail business,
and (2) to compare these self-development needs across different demographic variables.
The sample comprised 170 employees from the aforementioned division, selected through a
probability sampling method using simple random sampling. The primary research instrument
was a structured questionnaire designed to assess the self-development needs of personnel.
The questionnaire employed a five-point Likert scale and underwent a reliability analysis,
yielding a Cronbach’s alpha coefficient of 0.952 Data were analyzed using descriptive statistics
including frequency, percentage, mean, and standard deviation. Inferential statistics such as
t-tests were used for comparisons between two groups, while one-way analysis of variance
(ANOVA) was applied for comparisons involving more than two groups. Where statistically
significant differences were found at the 0.05 level, post hoc analysis using the Least Significant
Difference (LSD) method was conducted.

The findings revealed that:

1) Overall, the technology development personnel exhibited a very high level of self-
development needs. When analyzed by specific dimensions, four key areas emerged with the

highest average scores: skills, attitudes, personnel management, and professional expertise.
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2) With respect to demographic variables, gender and monthly income were not
significantly associated with differences in overall self-development needs at the 0.05
significance level. However, age, educational background, marital status, and work experience
were found to have statistically significant effects on overall self-development needs

at the same level.
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5.2 daiausuuziienainissadedaly
1. arsfinnsfnunTaded i viwan oarum osn s wLIALLIUEIYAAINT HERALA
walulad g3fn1Uanesnnsiensuuvenile Wielnanuisanunumsnauiyaainslnog1msagn
LAEABUALDINBATIUABINTITIUNTIY
2. M3finsAnwIUTsULRBUTEAUAIINA DINTTHAUIALLDITENI NG U UVU 1311
diolmalafsnuunnaneesnuneansluLnaeng NLALAINN 008N ULLAMIN SR ALT

wngaenznaulaeealiussdnsam

21381IMTRBUIANTIUNTIANTTSINY 84

U7 2 atiuil 2 (weyaAN-Famau 2568)



JIBMR

REFERENCE

Boonmee, N. (2012). Self-development needs of employees at KT Zmico Securities
Company Limited, CentralWorld Branch [Independent study, Master of Arts,
Silpakorn University].

French, W. L., & Bell, C. H. (1990). Organization Development. Prentice-Hall.

Kasikorn Research Center. (2024). Retail outlook for 2025: Expected 3.0% growth amid
intense competition and rising costs. Retrieved January 7, 2025, from
https://www.kasikornresearch.com/th/analysis/

Leelachat, B. (2016). 7The development needs of academic support personnel at the
Faculty of Medlicine, Thammasat University [Independent study, Master of Political

Science (Public Administration), Thammasat University].

Maslow, A. H. (1970). Motivation and Personality (2nd ed.). Harper & Row.

McClelland, D. (1961). The Achieving Society. Van Nostrand.

Megginson, D., & Pedler, M. (1992). Self-Development: A Facilitator’s Guide. McGraw-Hill, Inc.

Nakeul, L. (2013). Self-development needs of personnel in Ramathibodi Hospital [Master’s
thesis, Mahidol University].

Office of the National Economic and Social Development Council, Office of the Prime
Minister. (2022). The 13th National Economic and Social Development Plan (2023
2027). Bangkok: Royal Thai Government Gazette.

Phunprasert, P. (2014). Self-development needs of personnel under the jurisdiction of
Pattaya Provincial Electricity Authority, Chonburi Province [Master’s thesis, Burapha
University].

Salalong, C. (2020). Self-development needs of government teachers [Master’s thesis,
Fictitious University].

Sriajanantachot, P. (2018). Guidelines for promoting self-development for home elderly
care volunteers [Master’s thesis, Chulalongkorn University].

Suriyaphongchai, F. (2021). Self-development needs of supervisory-level employees in a
private chemical business group in Bangkok [Master’s thesis, Mahidol University].

Swansburg, R. C. (1968). /nservice education. G. P. Putnam's Sons.

85  213E1IMTIYUIANTINNTIANTTTIAR

U7 2 athudl 2 (WeeAALN-daa 2568)


https://www.kasikornresearch.com/th/analysis/

Journal of Innovative Business Management Research

Taweechip, N., Keeratiwinitchkul, P., & Chatchuchai, W. (2011). Potential development need’s
of hotel business personnel in Rajabhat Universities in Bangkok Metropolitan Region.
[Unpublished manuscript, Suan Dusit Rajabhat University].

Woolner, P. (1992). The purposes and stages of the learning organization. Dissertation
Abstracts International, 423), 41-45

Yamane, T. (1973). Statistics: An introductory analysis (3rd ed.). New York: Harper & Row.

Yoocharoenpong, K. (2021). The self-development needs of personnel in Ban Suan
Municipality, Mueang Chonburi District, Chonburi Province [Master’s thesis, Burapha

University].

21381IMTRYUIANTINNTAIANTTTINY 86

U7 2 atiuil 2 (weyaAN-Famau 2568)



