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Abstract

The objectives of this research were 1) to compare the service decision making at buffet restaurants in 5-
Star Hotels in Bangkok categorized by personal factors, and 2) to study the service marketing mix influences on
service decision making at buffet restaurants in 5-Star hotels in Bangkok Metropolitan. The research sample
consisted of 400 Thai service users who had prior experience dining at buffet restaurants in 5-star hotels in
Bangkok. A multi-stage random sampling method was employed. A questionnaire was used as a research

instrument. Descriptive statistics used to analyze data included percentages, means, Also, t-test values, and one-
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way ANOVA were analyzed. In case that significant differences were found, paired means were compared by using
the Least Significant Difference (LSD) test, Pearson Correlation Coefficient and Multiple Regression Analysis.

The findings revealed that variations in educational levels, occupations, and monthly incomes within the
sample group significantly influenced their decisions to dine at buffet restaurants in 5-star hotels in Bangkok.
Conversely, the sample group’s differences in gender, age, and marital status did not have a significant impact on
their service decision making at buffet restaurants in 5-star hotels in Bangkok. Service marketing mix regarding
price, place, promotion, people, and physical environment played a significant role in service decision making at

buffet restaurants in 5-star hotels in Bangkok at the statistical significance level of 0.01.

Keywords: service marketing mix, decision making, buffet restaurant, 5-star hotel
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