a 1

Jadeniidnawanenisangdulazevaudugdu Ussinn Deluxe W1y

NI UNALATY Facebook’
FACTORS INFLUENCING THE DECISION TO PURCHASE DELUXE
JAPANESE TOYS VIA THE FACEBOOK APPLICATION

augwa yayznadn', Yentlng Wwiody’, uaz olaie wiseds’
Natapon Boonyapakawat !, Piyakanit Chotivanich?, and Anothai Harasarn 3
" umnAnenaesvigauavsadl
1 Ubon Ratchathani Rajabhat University, Thailand
Corresponding Author’s Email: Santikamo55@gmail.com

UNANED

a o ¢ A v daa a | v a g oA

nyIdeliinguszasdnefnudadenisvinadenisdnauladevenaudu
UseLn9 Deluxe NIUNILaUNALATY Facebook A8 199 LG lun15AN®1I98ATIN A
aun¥nnau weundiadu Facebook ¥8-v18 waniUdsuvaaaugyuuseinn Deluxe
& Aav a a v & al N I 9 a
Junsidedalsunn nglduvvasuanudueisslolunisiuriusindeya dAa
Wt uvaeAs aallawiniu .92 lnensgudiageiuungy 31uu 397 Ay adanlglawn
AR ddenuunIgIu MIIATIRNA0ENEINTE]

a o 1 Y} r.:l'da a 1 U a ‘igl" 1 ‘:lll

HaN153ITenUI1 Yadenidnsnasenisinduladovesaudyy Ussian Deluxe
NIUNNWDUNALATY Facebook WU Mseausumalulad aunisitauase AuaNy
falalunistdanu audniwaniedeny wazdlulszaunisnaineaulad arunis
Tiusnsanizyana sun1ssneiaududiuda dundndue d1usia daunis

AWASUNITNAN AIULDINIINITININNUNE SUAU 9 fuds Jnamenisinauladovas

'
aaa

Uy egralideddgynisanfinseeiu 01
Addgy: N1ssausuwmalulad, dulszaunisnainesulal, n1srndulate, vouau

Abstract

This research aims to study the factors influencing the decision to
purchase Deluxe Japanese toys via the Facebook application. The sample used
in this research study consisted of 397 members of a Facebook group for buying,

selling, and trading deluxe Japanese toys. It is quantitative research. Data was
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collected using a questionnaire, the reliability of the instrument is .92, selected
through cluster random sampling. Statistical analyses included means, standard
deviations, multiple regression analysis.

The research findings were as follows, factors influencing the purchase
decision of Deluxe Japanese toys via the Facebook application revealed that nine
variables—technology acceptance, actual usability, intention to use, social
influence, online marketing mix, personalized service, privacy protection,
product, price, promotion, and distribution channels—had a statistically

significant impact at the .01 level.

Keywords: Technology Acceptance, Online Marketing Mix, Purchase Decision, Toys
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