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Abstract
This research aimed to 1) study the marketing mix factors for service

businesses (7Ps) and 2) study the factors of reference group compliance that
affect the decision to choose to study Chinese online of Generation Y in
Thailand. This research is a quantitative research by collecting data from a
sample population of 400 people who have studied or are currently studying
Chinese online. The sample group was randomly selected by using the non-
probability sampling method and the purposive sampling method. The research
instruments were questionnaires. Data analysis was performed using descriptive
statistics, including mean, percentage, and standard deviation. The hypothesis
was tested using multiple regression analysis (MRA).

The study results found that:

1. The service marketing mix factor influences the decision to learn
Chinese online of Generation Y in Thailand at the .05 statistical significance
level.

2. The factor of conformity to the reference group does not influence
the decision to learn Chinese online of Generation Y in Thailand.
Keywords: Services marketing mix, Subjective norm, Decision making, Online

channel, Learning Chinese
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