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Abstract

This research aimed to: 1) study the management components to
enhance public relations in vocational education institutions, 2) synthesize the
management components to enhance public relations in vocational education
institutions, and 3) validate the management components to enhance public
relations in vocational education institutions. This study employed a mixed
methodology. Data were collected from academic journals, theses, research
reports, textbooks, and related documents. Subsequently, a questionnaire was
developed to validate the components by nine selected experts. The data were
analyzed using mean and standard deviation.

The results revealed four key management components. 1) Evaluation
and Social Responsibility, rated as the most appropriate (mean = 4.42), included
sub-components such as performance evaluation, transparency, social impact
assessment, and sustainable development. 2) Strategic Planning and
Management (mean = 4.28) encompassed goal setting, stakeholder analysis,
resource allocation, and indicator development. 3) Content Development and
Digital Technology (mean = 4.06) focused on Al application, selection of
communication channels, and data analytics. And 4) Engagement and Networking
(mean = 4.00) emphasized collaboration with communities and partners.

These four components were found to be integrated and interdependent,
with strategic planning as the foundation, digital technology as the tool,
engagement as the driving mechanism, and evaluation as the strategy refinement
mechanism. This reflects those public relations in vocational education
institutions today must be managed strategically to build credibility and meet
the expectations of society effectively.

Keywords: Management Components, Public Relations, Vocational Education
Institutions
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