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ABSTRACT

The research study entitled “the tourism model of 5-star hotel operators
in Hua Hin, Prachuap Khiri Khan province” aims to investigate (1) the tourism
model and theexploratory factor analysis of tourism success of 5-star hotel
operators after the COVID-19 pandemicin Hua Hin District, Prachuapkhirikhan
Province, and (2) guidelines to develop tourism patterns of Hua Hin District,
Prachuapkhiri Khan Province. This research employed a mix-method design using
a questionnaire to collect guantitative data from 386 five-star hotel guests,
together with documentation and in-depth interviews for qualitative data from
key informants including 6 hotel executives in Hua Hin District, Prachuapkhiri
Khan Province. The qualitative data were analyzed and discussed through content
analysis.

The quantitative results showed that Kaiser-Meyer-Olkin (KMO) was
0.703 and Chi-Square (xA2) was 13692.904. The findings revealed 5 elements,
all of which had a range of values of Eigenvalue between 1.250-8.279 and had
cumulative variance of 51.74 percent. The 5 elements found were 1) attractions,
2) accessibility, 3) amenities, 4) hiligth activities, and 5) accommodation.The
qualitative revealed that the hotels had meetings to discuss ways to improve
their service in order attract more tourists to return after the COVID-19,provided
trainings for employees to increase safety measures after the COVID-19, studied
the employees’ attitudes and potential towards their current work, provided
more facilities to attract tourists, and sought for additional income. Thus, the
qualitative and quantitative results were in congruence, placing an emphasis in
improving and creating attrations, accessability, facilities, highlichted activities,
and the hotel environment and conditions that is encouraging for both relaxation
and recreation at the same time.

Keywords : 5-star hotel business management model; Prachuap Khiri Khan
Province; Covid-19 pandemic
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