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ABSTRACT

The assessment of social return on investment (SROI) which was
conducted during fieldworks according to the strategy of Uttaradit Rajabhat
University for local development of the fiscal year 2022 under the project
series “The Enhancement of Competitiveness in Tamarind Cultivation and
Processing in Uttaradit Province” showed that the SROI of the project series
was 12.75, meaning that 1% of investment could generate socio-economic
value of 12.75%. It also indicated that the project series was worth promoting
and investing in.

However, there were some restrictions on the soft skills enhancement
program, which was a part of the project. Only nine students were able to
participate in the program due to the pandemic of COVID-19 during which
the training sessions were carried out online. The researcher team gave priority
to the students’ safety. The participants must have a consent form signed
by their parents before participating in the social labs.

The result from the soft skills enhancement indicated that the
learning outcome converted into financial value was 44,100 Baht. In addition,
communication and teamworking skills of the students were effectively
enhanced.

Keywords: Social return on investment; Quality tamarind
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31NA59T 2 Luauwauawaﬂsviaﬁuuwims‘umuuﬂmmumulm
mmaaLmemmmmasﬂuammaﬂ'ﬁﬂwuwwmwimu 1,879,240 U way
mwumwmwiéﬂ% 559,257 el unsfuiamane UL IANaINnIs
a991u (SROI) aen13usuen Drop off shsnsanasvesnaUsylevinlasinisazan
a1 lusveziaa 57 ( (nerivuaneldgnsenansvesuninerdenn 5 U) wasdsu
A" Drop off NNORTIRUARLIUSUANINIINTanaBINaUTEloTUINATENTI
S fiusznasasiuile w \Weung ARl 2565 §AT1 7.1%

miawuﬂﬁﬁumiaLﬂﬁmu“l,é’ﬂmuawuiumimmﬂﬁmlmqmiﬂ il
10n18939 559,257 UM Ima‘lwamwusumssgma 5 U w.a. 2564 TusnsAnan

2.10 % Wunanliuanyadalagtu (NPVY) fenns1ad 3

a5190 3 NIAUIUNARBURNUN T IANIINNTAY Ul ToauuRAlaTINTIA
Uszlewd 59 IG]EJU%IEJ“UUV]&G]@QLV]’]ﬂUE)G]’i’lLQuLﬂ@’iE]EJaU 7.1 uagdnsAnanyan
i'.']wuuwnﬂ‘uammamuawuﬁ‘umi%maiaaav 21

Jidaulddan  druasegia nauszlevigniusuan Drop off 7.1% 5 U
(A Uil 1 Ui 2 U3 Ui 4 Ui 5

Y1 274,571 255076 236966 220,141 204,511
Y1 513,652 477,183 443303 411,828 382,588
(SgyEAUnY)
NN 677,379 629,285 584,606 543,099 504,539
wusgy
\NEAT Young 63,500 58,992 54,803 50,912 47,297
Smart Farmers
Undnw 3,638 3,380 3,140 2,917 2,710
919159 346,500 321,899 299,044 277,812 258,087
Fagddla 1,879,240  1,745814 1,621,861 1,506,709 1,399,733
dude

11



B msmsﬁnmmsv‘mmsua:msUryz?
/ Journal of Management Science and Accounting

an5190 3 NIAMUIUNARBURNUNNFIANIINNTAY Ul sdToauuRlaTInTIA
Uszlewd 5 UI@aﬂiy‘[wuwamaammuamwNuuﬂaﬁaaau 7.1 uagdnsAnanyan
ﬂm‘uummuammaﬂwawuﬁumi%maiaaav 2.1 (si0)

gidulddin  duAsugie nauszlevignsusuan Drop off 7.1% 5 U
e Uil 1 Ui 2 U3 Ui 4 Ui 5

HARBUUVIY 0.021

1A59M15 (2.1%)

NPV 7,128,002

Cost 559,257

SROI 12.75

aAUEHa

melplasansmsiiisdaanuasnsalunsusiusnunmsneugnuas
nskUIgULEY IR %’w%’mamﬁmﬁ Yauuseune 2565 Usgnausig 1) 1asenis
YATEAUNTEUIUNTITHARNZUINAINY 2) Iﬂiqﬂﬁswwmmamm&mmmmmmuﬂﬁﬂ
hay 3 Imams‘wwmwﬂivﬂamﬁ Young Smart Farmer Lwaﬂsvmuwamimmu
qmmimmmamwaﬂmqmsm&ﬂmmimmamuLmumqammmmsamu
(Social return on investment : SROI) Tutauuseune 2565 mﬂwamiﬁﬂmwuiﬂ
A1 SROI winAu 12.75 Lmawul"d 1% uammqmimm}LLauaqﬂwmmuLmﬂu
12.75% smmmmﬂmﬁlumsaaLaiumiawumawmimqmw mmm mmmmm
miumsawu Imamumaawwwaaﬂumﬂﬂﬁiawwmﬁmﬂsuumwwﬂiumm
2564 aumaqmmfmﬁ]wmumwmﬂiﬁmamummﬂmqmimrmu Snvsldiiued
mm%‘mLmsmsﬂﬁmmulmumiwwumusummmiusJ mwwﬂmmmmma
uvmmmmlmwmu smmmiLLUiiU@JWﬂJmmmmmu’mwLmnmamLw:umﬂszm
AU 2564 aﬂm‘lmamiuiﬂmLuumimammaLuaqmusvavnm 3 U 91nwans
nadonAdeItuauaNAnR ASTUNTT waz 5ITUYLY Az maul‘wa? (2562,
14.118-125) s[,umusuaﬂuﬂﬂﬂmwLmiauimqmiwm%oﬁ skills meumnma
gonndoanulyeey Al LavAuy (2561, 1.43-56) Imamamamwwmumwmaa
uﬂﬂﬂmaamqmaslmuﬂﬂﬂmummmmmmawuua £ANNSAMUIBTUNT

Uﬂﬂﬂmwiﬂﬂm’mimmmamﬁﬁ]EJSUENMEJFJ” ASUEL LazAME (2561, W.43-56)

EJ‘LNﬂ'ﬁW]L‘U‘Hfﬂ'ﬁ‘UEN‘U@IﬂiQﬂ'ﬁﬂﬂﬂaW'JVL@VW\ﬁu‘UiiaﬂqEJIG]‘UT‘UQJWSUEN
WTInendediin “mimmmn‘msmaUwuﬁﬂﬁ]mﬂﬂuﬂﬁai’mﬂmmsmﬂua\‘iﬂmmEJ
TanananusuiinseunodinuueIuIneay (University social responsibility)
WIDNUUINIYUUMaz AL (Corporate social responsibility) aanndasiunan
N15784 ¢ (AlShuwaikhat and Abubakar, 2008, pp. 1777-1785)
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JalauauUL

1) derduanuzdmiumsimanisideluld

mﬂwamsa%wﬂummmmummimLuumsmﬂmwuﬁﬂwaﬂﬁuaa
mnwsnasmummmammﬂmmﬁuaﬂmam'ﬂmwmﬁmmaawamqammim Huaios
uaamwuwavmaumimmmsmmwuﬂmaqamﬂﬂma

1.1) orsdannsoduatuliindnuniliies social Lab 18aBeninnsiden
nsaeufidumanzluteadsunolmiainueaeindnulunisiaulaaneluly
DUAR

1.2) ’eJ’]ﬁﬂi‘&lﬁﬁﬂ’ﬁﬂWGﬂU’WlENﬂ‘uiﬁﬂﬂ‘Uﬂ‘LWlﬂ“U’N’JEJ Tnetannznsesnitudi
lﬂmLaimﬂiumﬂﬁuaauimmiuaqwaGW]smmummmmmi Upskills/Reskills 83AA

Slnsie) vosAnNNTY

2) Yarauauuzdmiunisvinideasesialy
n3feaswielulagamznsAMyaf uuNaN SR U ANl
ansadalalagnisiiunain o1vzanusafinsanlinuvanandelenta on

fograry Tunsalndn@nwlduisiudulasenisiswsdndnwinanaiilanaily
Maufivay Wudu s2udinsiduasseluanavziinisinsziininussulnives
TAssnsiielmiun Y INadnsndsnulaRs Uy
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