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ABSTRACT

The purpose of this research was to study perception factorsaffecting
students' acceptance of using Thai banking applications at Rajamangala
University of Technology Isan, Sakon Nakhon Campus. Data were collected
from a sample of 338 people by using a questionnaire as a research tool.
The statistics used for data analysis were mean, percentage, standard deviation.
correlation analysis and multiple regression analysis.

The study found that facilities perception, performance perception, and
satisfaction perception are factors influencing acceptance of Thai banking
applications, whereas perceived ease and the social influenceperception had
no influence on acceptance of Thai banking applications.

Keywords : Perception factors; Application acceptance; Thai banks
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Equation: ACP = B+ _EAS+P_sOI+B_FAC+B PFM+f SAP+ €

lnefmualn
ACP = nsgausunisldueundndu
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NAN153Y
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**P < 0.05
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P <0.05 **P <0.01
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