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ABSTRACT

The objectives of this research were to examine the influence of strategic marketing
capabilities on competitive advantage among ready-to-eat food entrepreneurs in Thailand and to
investigate the influence of competitive advantage on marketing outcomes. The sample consisted
of 600 ready-to-eat food entrepreneurs in Thailand. A questionnaire was used as the research
instrument, and 150 completed questionnaires were returned, representing a 25 percent
response rate. The data were analyzed using multiple regression analysis and simple regression
analysis.

The results revealed that strategic marketing capabilities in brand building and
sustainable marketing had a positive influence on the competitive advantage of ready-to-eat food
entrepreneurs, with statistical significance at the 0.05 level. Competitive advantage had a positive
influence on the marketing outcomes of ready-to-eat food entrepreneurs, with statistical
significance at the 0.05 level. The results suggest that enhancing strategic marketing capabilities

can strengthen competitive advantage and improve business outcomes.
Keywords: strategic marketing capability, competitive advantage, marketing outcome
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