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ABSTRACT

In a context where sustainability has become a key goal for global
economic development, digital financial technology has played a crucial role
in supporting green restaurant businesses to operate efficiently and comply
with environmental principles. This includes reducing paper consumption,
promoting conscious consumer behavior, and improving financial management
efficiency. This article aims to analyze the role of digital financial technology
in three key dimensions: blockchain technology, green digital finance, artificial
intelligence, and big data. Specifically, real-time account management and
blockchain technology applications can enhance transparency, trust, and
security in financial transactions.

The analysis and synthesis reveal that appropriate digital financial
technology implementation should include: 1) creating a digital ecosystem
that fosters collaboration among stakeholders, including operators, customers,
and regulators; 2) investing in data security infrastructure and developing
digital skills among small business owners to increase understanding and
acceptance of new systems; 3) integrating digital financial systems with
environmental measures, such as carbon footprint assessments, to motivate
operators and consumers to adopt sustainable behaviors; and 4) designing
rewards and benefits systems to encourage widespread adoption of digital
financial services in green restaurant businesses.

Keywords : digital financial technology; green restaurant
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UﬁaﬂLﬁjuﬁwmwiumsamﬁwuﬁsﬂii:uLLava%’NswwmwaauﬁL%ﬁalﬁ”
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1. waluladudsnwuninulusdlansiageulsveanalulad udenisu
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WU WERedund mamﬂm%mimmﬂmimaaﬂ,uam (cruetty free) %30
AR uITTTINSATLusTI (Fair Trade) nsannansenusoduindouuenainge
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Uaaﬂwmwﬂmwumm (permissioned blockchain) Lwamﬂmawﬁiumﬂmm
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saﬂumimaauiaﬂmumimmamamau sromaluladfilussla Whieine wasd
Wvnefitaauluguiunedey dwn warsssuAune
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