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ABSTRACT

This research is a quantitative research. The objectives are 1) to
study the digital media exposure behavior of the general public in Chiang Mai
Province, 2) to study the digital media utilization behavior of the general
public in Chiang Mai Province, and 3) to study the relationship between digital
media exposure and digital media utilization.The survey research method
was used by questionnaire data collection and multi-stage random sampline.
The sample consisted of 400 general public aged 20-24 years, 25-59 years,
and 60 years and over. The statistics used for data analysis were frequency,
percentage, mean, standard deviation, and correlation coefficient.

The results of the research found that 1) The majority of the sample
had a frequency and percentage of digital media exposure in their daily lives,
using it every day (86.50 percent). The maximum number of hours of digital
media exposure was more than 5 hours (40.50 percent). 2) The sample group
in using digital media had a high mean (X = 3.95, SD = 0.74). The sample
group's mean and standard deviation Utilization of digital media for
entertainment 3) The results of the analysis of the relationship between digital
media exposure and digital media utilization found that there was a positive
relationship (r=0.228).

Keywords : Exposure behavior; Utilization; Digital media
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