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ABSTRACT
This study aimed to examine user behavior and technology acceptance in financial
transactions via the Bank for Agriculture and Agricultural Cooperatives (BAAC) mobile application

at the Khlong Lan branch. A total of 347 respondents participated in the study by completing the
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questionnaire. Data were analyzed using descriptive statistics, t-tests, and one-way ANOVA. The
findings revealed that most users conducted transactions through account transfers and
convenience stores, with a frequency of 6-10 times per week and an average transaction amount
between 1,001-5,000 THB. Overall technology acceptance was rated at the highest level. No
statistically significant differences were found in acceptance based on gender, education, or
monthly income. However, significant differences were observed in perceived usefulness and
ease of use based on age and occupation at the .05 level. Usage behavior did not significantly

affect technology acceptance.
Keywords: behavior, technology acceptance, financial transactions via applications
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