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Abstract
This research aimed to 1) compare the ability to develop community products of the Non

Sawan villagers who received different digital content-based coaching models delivered via LINE
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during training, and 2) examine the Non Sawan villagers’ opinions toward the digital content-
based coaching models. The research hypothesis was that villagers who received training through
digital content combined with group coaching via LINE would demonstrate a higher level of
community product development ability than those who received individual coaching via LINE.
The sample group consisted of 50 villagers from Non Sawan Village, Ban Dan District, Buriram
Province. The participants were randomly assigned into two experimental groups: Experimental
Group 1 received group coaching, and Experimental Group 2 received individual coaching, with
25 participants in each group. This study employed an experimental research design. The research
instruments included digital content for coaching on community product development, a training
plan, an assessment form for community product development ability, and a questionnaire on
opinions toward the coaching models. Data were analyzed using basic statistical measures,
including the mean (X) and standard deviation (S.D.), as well as a t-test. The results revealed that
villagers who received training through digital content combined with group coaching via LINE
demonstrated higher capability in developing community products than those who received
individual coaching via LINE. Regarding opinions toward the coaching formats, the villagers’
perceptions of the group-based digital content coaching model were rated at the highest level of
appropriateness (X = 4.72), while their perceptions of the individual digital content coaching
model were rated at a high level of appropriateness (X = 4.29). The difference was statistically
significant at the 0.05 level.

Keywords: Digital Content, Coaching, Community Product Development Abilities
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