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Abstract

This research aimed to study and compare consumers’ decisions in selecting online flight
reservation channels between booking through Online Travel Agencies (OTAs) and booking

directly through airline websites. The research was quantitative in nature, employing a survey
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method. Data were collected using a questionnaire distributed via Google Forms from a sample
of 400 Thai consumers who had experience booking travel through online channels, both through
OTAs and directly with airlines. The sample was obtained through convenience sampling. Data
analysis was conducted using descriptive statistics, including frequency and percentage, to
describe the general characteristics of the sample and to compare decisions in selecting flight
reservation channels between OTAs and airline websites. The results indicated that most
respondents were female, aged between 20 - 30 years, held a bachelor’s degree, were private
company employees or hired workers, earned an average monthly income of 25,001 - 35,000
THB, and had tourism as their purpose of travel. In addition, OTAs had a higher proportion of
selection in terms of price, particularly for clearly displaying comparative prices. In terms of
distribution channel, OTAs had convenient procedures and diverse and secure payment channels.
In terms of product, they offered a variety of flight options. In terms of promotion, they displayed
value information and conducted marketing promotion through advertising media. Meanwhile,
direct online booking through airline websites had a higher proportion of selection in terms of
distribution channel that attracted consumers and provided rapid payment follow-up. In terms
of product, airline websites displayed flight details and were well recognized. The findings can be
applied as guidelines for developing online platforms of airlines and OTAs to be consistent with
consumer behavior effectively.

Keywords: Online Travel Agency (OTA), Direct Airline Distribution, Decision-Making
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