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Abstract

This research study aims to 1) examine consumers’ perceptions of the 4Ps marketing mix
and purchase decisions regarding clean energy vehicles in Songkhla Province, and 2) investigate

the influence of the 4Ps marketing mix on purchase decisions for clean energy vehicles in the
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same area. The research adopts a quantitative approach, employing a structured questionnaire
as the primary data collection instrument. A purposive sampling technique was used to select
400 consumers residing in Songkhla Province who had previously purchased clean energy
vehicles. Descriptive statistics, including frequency, percentage, and mean, were utilized to
analyze respondents’ general characteristics and opinion levels. Inferential statistical methods,
including multiple correlation analysis and multiple regression analysis, were applied to examine
the relationships and predictive power of the independent variables. The research results for
objective 1) showed that the 4P’s of the marketing mix, specifically the product and price aspects,
received the highest level of opinion Regarding distribution channels and marketing promotion,
opinions were at a high level, and opinions on purchasing decisions were at the highest level. The
research results for objective 2) showed that which identifies the 4P’s of the marketing mix-
product, price, distribution channel, and promotion-as having a positive influence on the purchase
decision of clean energy vehicles. This research explains 90.80% of the variance, The findings
suggest that consumers place considerable importance on marketing mix factors when making
decisions to purchase clean energy vehicles. In particular, product and pricing strategies reflect
consumer expectations regarding quality, technological advancement, performance, and long-
term value. Meanwhile, distribution channels and promotional activities contribute to awareness,
accessibility, credibility, and trust in the product. This study underscores the critical role of
strategic marketing management in promoting consumer adoption of clean energy vehicles. The
results provide practical implications for automotive businesses and policymakers seeking to
enhance market acceptance and accelerate the transition toward sustainable transportation.
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