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Abstract

This research aimed to examine the influence of sports tourism components on tourists’
needs for sports tourism in Chon Buri Province and to propose guidelines for sports tourism
development in Chon Buri Province based on those needs. A mixed-methods approach was
employed. The quantitative phase used a questionnaire to collect data from a sample of 210
Thai tourists who traveled to participate in sports-related activities in Chon Buri Province. The
qualitative phase employed semi-structured interviews to collect data from five key informants.
Quantitative data were analyzed using percentage, mean, standard deviation, and multiple
regression analysis, while qualitative data were analyzed through content analysis. The hypothesis
testing revealed that the tourism components of sports tourism in Chon Buri Province significantly
influenced tourists’ needs (Sig. = 0.001). The results of the multiple regression analysis showed
that the multiple correlation coefficient (R) was .886 and the Adjusted R Square was .780,
indicating that the tourism components could predict the dependent variable at 78 percent, with
statistical significance at the 0.05 level. The guidelines for the development of sports tourism in
Chon Buri Province based on tourists’ needs consist of six stages: 1) analyzing the context and
potential of the area, 2) developing the sports tourism components (5A’s), 3) integrating
management and collaboration, 4) integrating management and collaboration among all sectors,
5) developing sports events and 6) implementing strategic marketing, and monitoring, evaluation,
and sustainable development.

Keywords: Sports Tourism Component Factors, Tourists’ Needs, Guidelines For The Development of

Sports Tourism
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ﬂmuwmmmmﬂummuwLﬂw%ﬂwawmaﬂiumvﬁ (Higham, J., 2005) wonni mswamdiesiinn
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wuamansWaegdussuuiiaeandesiuuiuniesiu @inauadadmiavays, 2562); (Terrabkk,
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999 Higham, J. fifuinmsimuunasieaiisndaimanslduumisuuysannts fafu desimis
mmiﬁﬁﬁmaamu%’sﬁ R miﬁumaﬂﬁmmilﬁm'immilﬁmﬁ’umiﬁwmLﬁaﬂﬁwﬂuizﬁué’wi’mﬁ



188 | Vol.9 No.3 (March 2026) Uit 9 aduil 3 Gunew 2569) < /\ﬁ
anmnsoidoulesssviedfduiv msvieadis Tassadrefiugnu wagnisuimsdanis dWesnsedugnis
Juaudnansfimlusedvunne@ (Weed, M. & Bull, C., 2009); (Hinch, T. & Higham, J., 2011)

TP IuazYe9ImMIeANUIAINET? mu%%’m‘fﬁqﬁmméwé’aﬁgﬂm%ﬁmmmazL%qﬂﬁﬁ’a
nande Tuddinnis nuldslazdeduduesdanuiiunsianisfiviuaznisvieaiisndefin
TnsnswauinseuumAnnsiauiiesimuuUysanig dsaenadesiuuuiAnues Weed uag Bull
fauelinsiannsvieaiisndsimensiimsysanmsvansnadiudisneiu Tudwfos sanside
annsailUldduwumisdunsimunulounsuasnaumsiaulagmisnuiifees wu dilinu
adAunanR wazmenudunsroniisanarnnsiv Wesnsedulassadiesiiugiu Wamndnenin
yAaIns uazUsuUgaasgIunsuinsiaenadosiuanudeanisvestinvieaiien (n5ensa9nIs
voufiBanasivn, 2566) faiu NsfnwiuIInIsaIN e uisndsfmmuanudeinisves
tviesfinludmiavays Jedanuddglunsiduiutosiiesinmg uazatvayunisimunnagns
Befluifmngay wan1sideanduvsslonideninenunindy ontu uazddafanssufn Tunis
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U AU TanuwmungaunazilImsizvannsedataou aanIng 1

Al A2 A3 Ad A5 N1 N2 N3 N4 N5
Al 1
A2 0.344%* 1
A3 0.453** | 0.665** 1
Ad 0.441** | 0.574** | 0.624** 1
A5 0.392** | 0.605** | 0.570** | 0.659** 1
N1 0.401** | 0.454** | 0.528** | 0.563** | 0.666** 1
N2 | 0.389** | 0.483** | 0.521** | 0.526** | 0.575** | 0.607** 1
N3 | 0.545%* | 0.569** | 0.625** | 0.743** | 0.665** | 0.557** | 0.501** 1
N4 | 0.453** | (0.558** | 0.580* | 0.678** | 0.782** | 0.590** | 0.581** | 0.815** 1
N5 0.425%* | 0.511** | 0.595** | 0.798** | 0.608** | 0.562** | 0.591** | 0.821** | 0.799** 1

AW 1 AnduUseansandunusvasiinusdunalaniglunisidey

3. NANINAFBUANNFAFIY
A15197 2 auufAgIudadeeAlsznouaIn1svia i et wIdansnasanufaIN1598 s
Unvisaiiedludwminvays

Unstandardized Standardized

Ay B Coefficients Coefficients t Sig.
Std. Error Beta

(Constant) 762 150 5.072 001
1.fudsfagele 101 027 142 3.787 001
2.01UnINTIU .003 042 .004 0.078 938
3.AUNTARN 133 039 166 3.414 .001
4.93’11454@"1143%3’1%5@% .248 .035 341 7.084 .001
5. gudiRn 281 032 414 8.835 001

R = .886; R Square = .789; Adjust R Square= .780; R. Square Change = .785; Sig =.001; F = 149.344

N v o

* ffodfyvaadanisesu .05

N7 21U LanmanTIEinsaanesvmanYesladuedUstneuTeISTIBae T
RunfiTBvsnarerudiosnsvesinveadisdluimiavays anuansinsizsinuin uwwudasadituddry
n13a0R Inedien Sie. Wiy 001 Fetloaninsysuiladdameadad .05 wazlen F wihiu 149.344 wandly
WuIwuUTIaINIsanneenAnaINIsaesuteauduiussenI LU sBassuaziuUsaulaegnad
HedRny

dofiansanAnuduiug wul1 Ardudseans avduiuswyam (R) dewinfu 886 uagen
Adjusted R Square Wiy .780 wanein Jaduesdusznevvainisvieniisndafmanunsasiudueiuie
ANuLUTUTIWRIRNLABINSYRstinvieaiiealiFesay 78.0
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¥ = 762 + 281(Fwitin) + 208(euAsdIunsanNazaIn) + .133unsidnde) + 101(Fwdsisgale)
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ReAnudeIn1svestinvieafietesiituddymaada
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JMIAYAYI

Foraueuamslunuidoiidunsruiunsdesruulnenisi kanisimsed (Content Analysis)
Hadvesduszneumsviesiisndeiniisiavinadennudesnmsvestinvesiiondefwluiminvayd dady
Toyaildunainszfeuisiduidaiunn wagnan1sdaunsgy (Content Synthesis) Toyaainnisduniual
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