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Abstract
This study aimed to: 1) examine the level of agreement regarding the marketing mix
factors influencing the purchase of Oppo smartphones in Thailand; 2) investigate the level of

purchase decision-making for Oppo smartphones in Thailand; 3) compare purchase decisions for
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Oppo smartphones based on personal characteristics; and 4) analyze the marketing mix factors
that influence purchase decisions for Oppo smartphones in Thailand. The sample consisted of
400 Oppo smartphone buyers in Thailand. The sample size was determined using Cochran’s
formula at a 95% confidence level. The research instrument was a questionnaire employing a
five-point Likert scale. Data were analyzed using percentage, mean, standard deviation, t-test,
one-way analysis of variance (ANOVA), and multiple regression analysis. The results revealed that
most respondents were female, aged 18-30 years, had an education level below a bachelor’s
degree, were students, and had an average monthly income of 25,001-35,000 baht. Overall, the
marketing mix factors were rated at a high level of agreement, with price having the highest
mean, followed by place (distribution channels), product, and promotion. In terms of purchase
decision-making, the overall level was also high, with need recognition and purchase decision
having the highest mean scores. The hypothesis testing indicated that differences in age and
education level significantly affected the purchase decision of Oppo smartphones at the 0.05
significance level, whereas gender, occupation, and average monthly income showed no
significant differences. Furthermore, price and distribution channels were found to have a
statistically significant influence on purchase decisions, while product and promotion did not
have a significant effect. It is recommended that the company set appropriate pricing strategies,
offer a variety of price levels, and expand both offline and online distribution channels to
enhance consumer convenience.

Keywords: Marketing Mix Factors, Purchase Decision, Oppo Smartphones, Consumers in Thailand
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