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Abstract
This study aims to 1) examine the influence of technology acceptance on purchase

decisions on the Shopee platform among consumers in Hat Yai District, Songkhla Province, and
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2) examine the influence of electronic service quality on purchase decisions on the Shopee
platform among consumers in the same area. This research employed a quantitative approach.
The sample consisted of 400 consumers who had previously purchased products on the Shopee
platform, selected using purposive sampling. Data were collected from questionnaires, and the
analysis included descriptive statistics, correlation analysis, and multiple regression analysis.
The findings revealed that 1) all five dimensions of technology acceptance-perceived usefulness,
perceived ease of use, intention to use, perceived risk, and attitude toward usage-had a positive
effect on purchase decisions at the 0.01 level of statistical significance, explaining 84% of the
variance in purchase decisions, with perceived ease of use having the strongest influence; and
2) all five dimensions of electronic service quality also had a positive effect on purchase
decisions at the 0.01 level of statistical significance, with responsiveness having the strongest
influence. These findings indicate that both technology-related factors and electronic service
quality jointly play a significant role in shaping consumers’ online purchasing behavior.
This study contributes to the literature by integrating the concepts of technology acceptance
and electronic service quality into a single analytical model, while also identifying the relative
importance of key factors that e-commerce platform operators should prioritize to enhance user
experience and stimulate purchase decisions, particularly in the context of a border economic
hub such as Hat Yai District, Songkhla Province.

Keywords: Technology Acceptance, Electronic Service Quality, Purchase Decision, Shopee Platform
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Coefficients Coefficients t Sig
B Std. Error Beta
ATl (a) 430 083 - 5213 0.000**
1. fnunsiuitadselewl 197 022 242 9.111  0.000**
2. MuUNsTUIReANNdeY 227 019 325 11.744  0.000%*
3. fhunuddlafiazldo 157 018 224 8.733  0.000**
4. fumsiusismnudssnsldau 077 011 146 7.108  0.000%
5. swiraRidisonsliny 235 020 301 11.957  0.000%

R? = 0.840, Adjusted R® = 0.838, SEE = 0.186, F = 413.101
nngie: ** Adeddgn1eaia 0.01 (p < 0.01)

A1 5 NaN1FIATIZENIToRnRLUUNTANsEInsTa T RN IMNISUS NN INBanVITeTindd
damaransanduladeduauuunanasy Shopee Tuiiuyisnemalng Jaminasvan
nssinguladadud

YJadeaninmnisuSnismnediannseting Unstandardized Standardized
! Coefficients Coefficients t Sig
B Std. Error Beta

st (a) 766 062 - 12346 0.000%*
1. shupudugusssuveanisuims 180 017 251 10.899  0.000%*
2. suaadediolinda 143 018 198 7.998  0.000%*
3. PUNINDUAUBIDHFUUINT 181 014 297 12456 0.000**
4. G’humﬂﬁmmﬁﬂmaQ’%’Uﬁmi 131 015 200 8.587  0.000%*
5. mMun1sidnuazidlagiuuing 162 017 218 9.391  0.000%*

R? = 0.885, Adjusted R® = 0.884, SEE = 0.157, F = 607.813
e ** Ifudrfgynieadia 0.01 (p < 0.01)
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AuERU FedenadestuluiAnnannn1sUSAIeBiannsedinduas Parasuraman, A. & Grewal, D.
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