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Abstract

This research aimed to study the online marketing communication of coffee shop
entrepreneurs in Shanghai and to examine the relationship between the personal characteristics
of coffee shop entrepreneurs in Shanghai and online marketing communication. A quantitative

research method was used, collecting data from a group of coffee shop entrepreneurs in Shanghai
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through quota sampling. Using Yamane's formula, a sample of 400 people was obtained.
The statistics used to analyze the data were percentages, mean, and standard deviation.
Hypothesis testing was conducted using T-test and ANOVA was performed. Compare pairwise
differences using the Scheffé method and Pearson correlation analysis Research findings reveal
that the online marketing communication of coffee shop entrepreneurs in Shanghai, including
advertising, public relations, sales promotion, personal selling, and direct marketing, is generally
at the highest level, with an average score of 4.26, the personal characteristics of coffee shop
entrepreneurs in Shanghai, specifically gender, age, education attained, monthly income,
exhibited a statistically significant relationship with their to online advertising, online public
relations, online sales promotion, online personal selling, and online direct marketing at the 0.05
level of significance. Therefore Online marketing communication is a key strategy for coffee shop
entrepreneurs in Shanghai to communicate information about quality and various services to
coffee consumers in order to build understanding and acceptance between coffee businesses
and consumers, with the aim of encouraging coffee purchasing behavior and word-of-mouth
about the quality and services from coffee shop entrepreneurs in Shanghai to consumers.

Keywords: Marketing Communication, Online Media, Coffee Shop Entrepreneurs
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