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Abstract

This study aimed to 1) examine the situation and potential of halal tourism in Thailand,
2) analyze sociological factors affecting sustainable halal tourism development, and 3) develop a
sociological model of sustainable halal tourism. This study employed a qualitative research
design, utilizing a multi-case study approach combined with a sociological phenomenological
framework based on an interpretive perspective. Purposive sampling was used to select 20 key
informants, consisting of 3 tourism and sociology scholars, 3 policymakers and government
executives, 3 halal tourism entrepreneurs, 3 religious and Muslim community leaders, 3 civil
society representatives, and 5 Muslim tourists. Data collection instruments included semi-
structured in-depth interviews. Data were analyzed using content analysis. The findings revealed
three key points: 1) Thailand possessed high culinary cultural capital. However, the country lacked
public policy integration and localized halal certification systems. 2) Sociological success factors
depended on the balanced integration of sub-components within the social system rooted in
community social capital under structural functionalism. 3) The researcher developed the
“SHEEP Model” as a systematic framework bridging social, economic, and cultural dimensions.
The model comprises 5 core components: Social Capital, Halal Ecosystem, Economic
Empowerment, Environmental Sustainability, and Participatory Governance, serving as a vital
mechanism to strengthen society and distribute income to local communities sustainably.
This model shifted the perspective from viewing halal as a marketing tool to a sociological
mechanism embedded within community cultural ways to stabilize the structural functions of
the social system. The researcher recommended that government agencies and religious
organizations transition from individual establishment certifications to localized destination-based
halal certifications. Local governments should found provincial-level driving committees to
integrate policies and budgets together.
Keywords: Halal Tourism, Sustainable Development, Sociology, Social Development, Community
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Ode, H, et al. Tutszmaunadefii damasvndmlovsuasnsdadulfunsgiuenataiiang
MTYIANMIIEMINEILNaLAE iesAudsHate A esuessEULTnAMSviaaiien (Ode, H. et al.,
2025) ilesnlassafravihiludazdiusvnslivszaunuiu winansidesinnuuandieminauide
94 Jafari, J,, & Scott, N. Tungudszmany fusennans Sswuiilassaiisulsviesaaldsunsaduayy
Jangurangegadaadaaindaunans mgrainan1siseunnsiadesandsemalneduuiundeay
wyTanssaiivnyaduduuszvnsdindes lassahamaleueidiifingmnedaausesiulagnsdy
A dssalinisiuiedeuulsueandiunansllgnmsfualuiesiunanalamengmneisede
MsysannIsTiuegatussuy (afar, J. & Scott, N., 2014)

2. wamsAnudadnedsnsAinenidsadonisiannmvieniisenatasgiadadiu wuin Daf
Nun19d9Ay (Social Capital) WagN15UFN15IANISHUULTd9Us U (Participatory Governance)
fiaulineds wisvieeudiuie waznsnszatedrunadedulabiguyududadedmunninudnse
Todunuiaonadaatuuuafanunisdsay (aving daissa uazanz, 2567) uardelauaiiszyin
arudnsaluniuniesiuaisluiuujiuiusuasUszaunsaisamvosdauludsay nsafienaln
Fuirdousaniusenineniaiy envu waraosumauyiiiiduninisdeu (Social Glue) fiadns
mmL%aﬁuLLa“aﬂﬂawuﬁﬁmLLé’IﬂIumi%’masimaﬂsﬂwﬂ (Creswell, J. W. & Poth, C. N., 2017) &i#if1u
anudEusudunge (Environmental Sustainability) LuumiﬁjqLLu'JUQUG]ﬂ’liRJﬂﬂ’liﬁniWEJ’mi mﬁm
TSI LLauammmi‘w'eNauiuLLmu‘wmuﬂmsmmummmum LLu’mwuaamﬂamﬂuma‘umi‘wmmw
fafuvesanUszy19A (United Nations (E.d.), 2015) mmaﬁwauqaammwamwgm] GR[GHRE
Aawandon mnugavanysaivessruvinawaznsinudndnuaivusududeulufiugiulunisdnw
Anuaansalunsudeduszezen nmsdanisiiau nmseydn¥mena uazn1ssnungasemviesiy
aelFnsidwsmvosyurutiesfagatinvieniisinunmuazUesiunanssnuidsaussezen (@vsan
BTV INA wazAE, 2566) ToAunuiunudauwar s miaonadestuauideves Chang,
Y. C., & Amalina, N. S. S. (2025) Tuldwiufinuin aruilinslavesaulugusunagnisiidiususdagula
dsmaiBaundevirunfnagnsativayunisdinnisviesioaiiansninmusssuiuaneng mnHainan1TIde
wiloutuiesainyumedsauuazanalindaduanalugiuznalamedinuiitisairsiusinsuazan
LssrefuYeINTUs LN a8lsfiny nansidedimnaunndsluliidanndouuas Sausssuilodioy
fueiideuas Adham, K. A, et al. lutsgmedsalusfisjautiunisdansduindonuasiufineningae
wAlulaguaznismuANIINNIATY mmmamams’;%wﬂmqLuaﬁnm'ﬁwwumﬂmmmiwaLanmu
FuRuiidanugniutuguninenssssusiuagia tausssudaaueguuuuuiy nstundouaiy
fafudsosofoainusemduarumsimusssnguvudugiu fldmsmuauiouinnssudessanios
MnAwUon (Adham, K. A. et al,, 2024)

3. namHALFLUUM SYiesinanataee s udsdniine) wui ﬁaﬁmizwﬁnﬁawma
(Halal Ecosystem) LLavmiLaﬁmaswﬂﬂﬂmwmaLﬂwﬁm (Economlc Empovverment) wuinvieadien
sadudenuImsfigniosmumdnmauiuuuasuNsiewns fifn uazanuiiasmang wan1sAnyIngs
fukuaReuas Battour, M. & lsmail, M. N. wagsneauves Tsensd Jynsuan fwuinlasaisiiugin
uazdnnaneLueaaiiuniefofedssudulunisfsgandunainil (Battour, M. & Ismail, M. N., 2016)
(Asgnay Jyayrsunny, 2564) Faauuu SHEEP AdoAunufiiimuazuansdns (Nuance) 91n9uise
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Frunnsransialy dnuuiivasuyuuesannisuessranaiduind esiienianaia (Marketing Tool)
lugnsuesenaraifunalamedsaineriiysannadiAuiaimusssuvesgury nszuaunsmsdany
Ingtelasuinunsvieninigataannisstuyasmaassgavesnauyuelnylugnisaing
sruumnuasnaliiulassamivesdsasilng nalnvesiuuuavayunmadhfuamuuuululas
\nshauaznszduTeliginssghiogusnlnenss msysamsdamatssusanasiuiduinfeans
Papdastuiiymmeldnszaniuasnszarsnalssloniganinazionvuyadluiiuiiesadusssu
fuuuisdsesineniaonadostunuiferes Suriani, S., et al IuﬂduﬂsszmLaLﬁﬁﬂﬁﬁ%ﬁﬁ eANIDIE
granafanysaifonimunnUgiunSinTaraNITaNLATYE AT YLTUNUGIAAVUIALEN (HNE
finanidemiloutuiomnanudesmaddanaiiuguearadumasguaaumdnmaudoyad
yostinvioaiiensadurialan (Suriani, S. et al., 2026)

ayUuazUalauauue

mMATeRdiwauwuumsYeuiinsanasgadEudwenninen (SHEEP Model) Wiowdteymm
Aevanidaulevisuaztesitmanszaneseligsusn Tnewdsuiuanmsiundoudmndudves
nauyulve 1‘Uﬁi‘”‘U‘U‘uL’mSWaWaVIUiimﬂﬁVIUVI’NENﬂlI N13NEIUTINVDIYUYY ANEAINNINATEFAT
uazamdsduresdunadenindmety deeairsanuaunald fulasamihivesdsnsilneluszes
611 Fodrinveansite 1) feriadiusunudlideyauasvouiaiiui msideiAnuaingliteya
ddnyduan 20 au melufiufififoueusedusadudugu Fausestedunuiasiouuunanzis
Tausssuuazdsnuinewesiiufidnuidundn 2) dosrindutisnainisiudoya: doyanaauis
UTmsEIafouiquiey wa. 2567 Aadeufiguisu we. 2568 Faduaninisainaasugiauay
ulguigmsvisaiigaluszezinandingn nansidedeonaulaivasulumuuuiliunlouvisizuiauas
anunsaimanalaniiudsundaslueuian 3) fedrinvesnsaguénadama: nansideuaznsiamnd
WUU SHEEP Model imunduuuuiunvasusemelnedadudinuminmsssufivuaduduszans
e nsmansideluulluuiunusanayadunssuandn viofiuifialassadronsnguane
Sanusesulnenss Tadasuiuiudsunalnliaenndostuaninuandounisaoituvesi ui du
ForauonurlunisinansAdeluld 1) mhsnumedzaunauazesdnsunasesduriosdu suilerdu
%’mﬁ%mmzmwmﬁum?{aumiviaaLﬁaammaizﬁuﬁmi’w%‘aqﬁmﬂ WleysaUNNTIUUsTINLAE
MU IgMsAmans sty 2) 15 aiaundsdrursauazaind lane Yausssy (Muslim-Friendly
Infrastructure) 1 sosazvanauazhetoganarsnwlufiufiansisuy 3) aduvayunalnnisdifaunds
NuvyUAsUIUIREN (Micro-credit) siutasmeniasgieaindlenaunsiuseneunmsgiusn Jetausuus
leuA 1) psdnsmaundaauufuiasusuiuunsiiiiunuanmsfusesnasgueRaniaeini oy
antuvsznaunis lugnissaufietunediudulumsiusesnmsgusaaidsiuiivieadsn itoata
sruuANIdesiuiATUINs 2) fuszneunsluvildgumunisieaiieisiana faunenseaunnsgy
N1SUSNISHAYe IS IdenAa oI unanFaulyL@ W%@N‘ﬁx‘lL%auimﬁﬁ]ﬂﬁmﬂ%‘iﬁqiﬁﬁ]Lsf’Jj’]ﬁJ‘U"jﬁ’mﬁﬁ]
yuruiteadarundede 3) in3evsanudaufieluguuuldnunedauuazaulindasiy
UImsianisfanssumsviesiosyuvus unsruunstidiusnlusedugiunn wetesiutgmagld
nszgndnaznsznenalsslovidaniuazionsuesnaudusssn wardeiausuuglunsvinideasedaly
1) Aslgssleuiaidedesufuanisuuuidiusau (Participatory Action Research: PAR) Wiethfuuy
SHEEP Model TutszgnduftRaTaunsinmunalufuihirfesiifiusunsinedu iy qurunadulduaniy
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Jmtaasvan Smdadedl Savinvays wazngaunmamuas dmduiaundedd Tadedsauine d
agiaunisnszateselieginduiusssy 2) asldsedeuisidewuunaunaiu (Mixed Methods
Research) LWaﬁmsnu,u’mmmsﬂsvaﬂmiﬁmmiuiaamwau,a zUryy1Usehivg (Digital & Al Integration)
Tumsiiamuunanesugiuteyassuuiinasaa faaztiodenlosnudonsvesinviouieaduge
°LvmLﬁmﬂumqi%qﬂmwammmwmumﬂimmua yAMNIN uay 3) ATldIEA e TR M g
srufunsUszifiusaiauleuns (Policy Evaluation) Wloveneveuiunnsanwinginssuguslnadedn
MuNgNeaY (Segmented Consumer Behavior) Imsmwwmjuﬁ'ﬂviamﬁ gayaduguly (Gen/Millennial Muslims)
LLazﬂ’ﬂviaqLﬁmgaﬁuﬁwé’ﬁaqqmﬂﬂﬁjuﬂizmmﬁuaaﬂﬂmaLLazLaL%ﬂaN Wiernan1sUsziuaN

USuuslumauleungnmsviesiigneatalnglivimiunisiuasundas
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