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Abstract

This research aims to: 1) 5A marketing strategy factors and purchasing decisions for home
electrical appliances, 2) Compare the decision factors for purchasing home electrical appliances
among consumers in Sai Mai District, Bangkok. Classified according to personal factors, 3) Study
the marketing strategy factors affecting consumers' purchasing decisions for home electrical
appliances. The research population is consumers who purchase consumer electrical appliances
in Sai Mai District, Bangkok Province. Sample group of 400 people. Quantitative research. Collected
from questionnaires using purposive sampling with a confidence value of 0.968 (Cronbach's Alpha)
. Statistics used in data analysis include percentage, mean, and standard deviation. By analyzing
one - way variance (One-way ANOVA), statistics (T-Test), (F-Test) and statistics in multiple
regression analysis (Multiple Regression Analysis), the results found that. 1) Most consumers are
female, 231 people, aged between 36 - 45 years, 198 people, 179 people have less than a
bachelor's degree, 161 people have been living in Bangkok for 10 years or more, most of them
are private employees, 271 people have decided to buy electrical appliances for their homes in
Sai Mai District, Bangkok. 2) Comparison of decision factors for purchasing home electrical
appliances among consumers in Sai Mai District, Bangkok. Classified by personal factors including
gender, age, education level Length of residence and occupation are significantly different at the
0.01 level. and 3) Marketing strategy factors include inquiries. Purchasing decision and word of
mouth Has a positive influence on consumers' decision to purchase home electrical appliances
in the Sai Mai District, Bangkok, overall, 52.20 percent (Adjusted R? = .522), resulting in a statistically
significant effect at the .01 level.

Keywords: 5A Marketing Strategy, Product Purchase Decision, Home Electrical Appliances
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