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Abstract

This study aims to 1) Investigate the extent of exposure to marketing communication,
attitudes, subjective norms and their influence on the intention to use Korean artist tracking
application. 2) Examine demographic differences about the intention to use such application.
3) Analyze the relationship between exposure to marketing communication and the intention to
use this application. 4) Explore the correlation between attitudes and the intention to adopt such
application. 5) Assess the influence of conformity to subjective norms on the intention to utilize
this application. and 6) Evaluate the combined effects of exposure to marketing commmunication,
attitudes, and conformity to subjective norms on the intention to engage with Korean artist
tracking application. Using a quantitative research approach, the sample consisted of 400
individuals aged 18 and above who had previously used a Korean artist tracking application. A
questionnaire was employed as the data collection tool to analyze descriptive statistics, including
percentage, mean, and standard deviation. Hypothesis testing was conducted using inferential
statistical analysis, examining correlation analysis, and multiple regression analysis at a significance
level .05 The findings reveal that different demographic characteristics such as occupation and
income significant impact on intention to use Korean artist tracking application. The hypothesis
testing results from the correlation analysis revealed that exposure to marketing commmunication
(r =.627), attitude (r =.779), and conformity to subjective norms (r = .776) had positive correlations
with the intention to use Korean artist tracking application. Furthermore, the multiple regression
analysis demonstrated that exposure to marketing communication, attitude, and conformity to
subjective norms significantly influenced the intention to use the application, with a combined
influence of 81.2%.
Keywords: Exposure to Marketing Communication, Attitudes, Subjective Norms, Intention, Korean

Artist Tracking Applications
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