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Abstract

The purpose of this study is to examine the influence of food quality and service quality on
consumers' decisions to purchase healthy food in Bangkok. The population used in this research
consists of consumers who choose to purchase healthy food within Bangkok. The sample size is 100
respondents. A lottery method was used to randomly select one district to represent each group of
administrative districts in Bangkok. A closed-ended questionnaire, which had undergone validity testing
(Content Validity) and reliability testing using Cronbach’s Alpha, was used as the data collection
instrument. The statistical tools used for data analysis included percentage, mean, standard deviation,
correlation coefficient analysis, and hypothesis testing through multiple regression analysis. The results
of the study showed that the majority of the respondents were female (54%). Most were aged
between 25 and 35 years (28%) and held a bachelor's degree (48%). Regarding occupation, the largest
group were company employees (49%), and most had a monthly income between 15,001 and
25,000 baht (24%). Factors that significantly influenced the decision to purchase healthy food among
consumers in Bangkok at the 0.05 statistical significance level included food quality. However, service
quality did not have a significant influence on their purchase decisions. The expected benefits of this
research are that entrepreneurs can use the findings to develop products that better meet consumer
needs and to improve and adjust marketing strategies to align with their business models.
Keywords: influence Of Food Quality, Service Quality, Purchase Decision, Healthy Food, Consumers
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