24 MIATHIAUNAIUAENS Journal of Social Science Development | 339

UNANNITY

PamenisnainsauladiiinadenisinduladousuyiazasuuInpa’
ONLINE MARKETING CHANNELS AND CONSUMERS’ DECISIONS TO PURCHASE
SHAMPOO AND CONDITIONER

U139 yAuTInn’, 5398 weddrsgy

Paricha Mutimankha”, Sutham Pongsomlarn

NaNgATUINITTINATMAR Wi Inedeinvudndin njunnaniuas Usandlng
Bachelor of Business Administration Program, Kasem Bundit University, Bangkok, Thailand

“Corresponding author E-mail: palipat.09@gmail.com

UNANED

noUszasdliadny 1) Yeannnisnaineeulatuaznisinduladousuuazasy

[
[

aw Ja
N13IYYATIIU

wIANY 2) lWigugun1sanaulatausunuarATIuInRIdLunmuteyadIuuAng 3) 90aM19n1IRaIn

caa ] v

soulaufidnanenisdnduladowsunuasaiuwiany 1umMsideldaliunm ngudiedns laun Juslan

e

1%

lungeduisunainesulall enmegnsAuinmes W.G. Cochran laduau 407 51 1n38ailodqy
oun wuvgeuany Wiusausinteyasuueeulal adfldluniside laud Sevay Aafe dwudesuu
IR hay t-test Tasizvidoyalduuy ANOVA wag Multiple Regression Analysis HaN15338 WU37

| ¢ A a & . a ] U a &
PN INMIIAIAULLNaANDTUFRNA1NNTARFBYBYIY Online Marketplace dnasian1sAnduladaunuy

v o w

wazAsHLIRNLNIURaIneaulal agluseAudAuIn KanswWIsuigun1sindulatio wannLazATILIA
H3 IuUNANTaLadIuUARaTIUANA 1Y Hradan1TAnFUlIToUuTHNLALATILIARUTLANA AU 90

N5ANYINUIN TeyadIuyAna ATUBTY NWANANIUINAABNSAAFUIITBUYUNLALATUUIAKL ULANFIS

'
o w a [y

U 981900 8E1AUNINEDATISEAU 0.05 @unudullLAnNA1NNY wag YaIn1en1snatneaulalniinans

o

v
Y vaa a

AN59 P AUV DLTUNLAZASUUIANY WU YIN1N15HaIneaulal N1snatantsntdnswavulan

Y U
'Sumai‘l,ﬁw‘%ams%%mmﬂ%’ﬁa n5na1aN 1L Uled Laz 5995 UN1SA NS UA UUUNL LS NLE DA UNN
¢ a 1 & . ¢ 1 s
N1sRAIAUULNARNINEDNA1INIRAADTEV1Y Online Marketplace n1saatnesulatuniulwannasy
Facebook uagn1snaneeuladituunanlesy TikTok ddvsnasensiedulatiausuniasasuuInNy

CY [y a

! = o Qd‘ U
Y NUUIFAYN AN TEAU .01

v

AdAny: nsmameaulat, Midndulade, wyuw, ATHWIANY, Yeanensnainesulall

Received 4 June 2025; Revised 27 June 2025; Accepted 28 June 2025



o =0y

340 | Vol.8 No.6 (June 2025) Uil 8 atiuil 6 (@quieu 2568) S

Abstract

The objectives of this research were to: 1) the online marketing channels and consumer
decision-making in purchasing shampoo and conditioner through online platforms; 2) the
comparison of purchasing decisions across different personal demographic factors; and 3) the
influence of various online marketing channels on purchasing decisions for shampoo and
conditioner. This research employed a quantitative approach, using a sample of 407 general
online shoppers selected through W.G. Cochran’s sampling formula. A questionnaire was utilized
as the primary research instrument, and data were collected via online channels. Statistical tools
applied in data analysis included percentage, mean, standard deviation, t-test, one-way ANOVA,
and multiple regression analysis. The findings revealed that marketing through online
marketplaces significantly influenced consumers’ decisions to purchase shampoo and conditioner
online. The comparison of consumer decision-making by demographic characteristics showed that
age had a statistically significant effect on purchasing behavior at the 0.05 level, while other
variables such as gender, education, occupation, and income did not show significant differences.
Additionally, online marketing strategies including influencer/review marketing, website marketing
with search engine optimization (SEO), online marketplaces, Facebook advertising, and TikTok
advertising were all found to significantly impact purchasing decisions at the 0.01 significance
level.

Keywords: Online Marketing, Purchasing Decision, Shampoo, Conditioner, Marketing Channels
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