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Abstract

This research article aims to study the attitudinal factors influencing the purchasing
behavior of fans regarding football jerseys, the marketing mix factors affecting the purchasing
behavior of fans, the overall purchasing behavior of fans regarding football jerseys, and to
compare purchasing behavior across different personal demographic characteristics. Additionally,
the study examined which attitudinal and marketing mix factors significantly influenced fans’

purchasing behavior.This study employed a quantitative research design. The sample consisted
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of 400 football club fans, determined using sample size calculation for an unknown population.
Data were collected through questionnaires. Statistical methods used in the analysis included
percentage, mean, One-Way ANOVA, and Multiple Regression Analysis.The results revealed that
most fans purchased competition jerseys, primarily for the purpose of supporting and contributing
to the club. The majority of purchases were made directly through the club’s athletes. The key
decision-making factor was the intention to support the club, while the athletes themselves
played the most influential role in purchasing decisions. Payments were generally made via bank
transfer, with an average spending of 573 baht per purchase and an average purchasing frequency
of once every two months.The analysis of attitudinal and marketing mix factors indicated that
both were rated at a high level overall. Differences in gender, age, education, occupation, monthly
income, and expectations regarding future product distribution significantly affected purchasing
behavior. Attitudinal factors showed no significant influence on purchasing behavior. In contrast,
the marketing mix factor of sales promotion had a statistically significant effect on purchasing
behavior at the 0.05 level.

Keywords: Purchasing Behavior, Kasem Bundit University Football Club, Football Jersey, Fans
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