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Abstract

This research aims to study the communication of characteristics of television hosts on
online media by using quantitative research method. The sample consisted of Douyin account
users who communicated the characteristics of TV hosts on online media, randomly selected
representatively according to the population size from the formula of* Taro Yamane, from 4
administrative districts, namely Guilin, Beihai, Yulin and Baiche, totaling 400 people. The research
instruments were online questionnaires, which was examined for content validity by experts and
had a reliability value of 0.84, and data were collected through the WeChat platform. The statistics
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used in the study were percentage, mean, and standard deviation, including inferential data
analysis, Hypothesis testing. The research results found that the overall communication of the
characteristics of television program hosts was at the highest level, with an average of 4.21, with
the sample group having the opinion that the communication of the characteristics of the hosts.
In terms of non-verbal communication, the host must have makeup and clothing that are
appropriate for the program, have a good appearance, be charming and attractive, and have the
power to attract viewers to follow. In terms of verbal communication, the host must use language
that is correct according to the letters, and have appropriate tone of voice and words, open up
questions or talk, converse naturally, present content to the point without digressing, and be able
to choose polite words in presenting, storytelling, and creating content, have the skills to insert
opinions appropriately and present the information in a clear and easy-to-understand order. In
addition, personal factors include gender, age, and education level. There is a statistically
significant relationship with the communication of television host characteristics on online media
at the 0.05 level.

Keywords: Communication of the Characteristics, Television Program, Online Media
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