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Abstract

This research article aims to: 1) study the concept of quality of life development in the
digital society, 2) examine the Kalama Sutta as presented in the Buddhist scriptures, and 3) apply
the principles of the Kalama Sutta to the development of quality of life in the digital era. This

" Received 8 November 2025; Revised 24 November 2025; Accepted 26 November 2025



22 | Vol.8 No.11 (November 2025) U7 8 atuil 11 (ngadmeu 2568) S
study is qualitative in nature, employing a documentary research method to collect, analyze, and
synthesize data from Buddhist scriptures and relevant academic works, leading to the creation of
new Buddhist knowledge. The findings revealed that quality of life development should aim to
promote a well-balanced and wholesome way of living, fostering harmonious relationships among
human beings, society, and nature, which in turn lead to sustainable peace and happiness. The
Kalama Sutta serves as a wisdom - based guideline that emphasizes rational reflection, critical
inquiry, and personal realization through experiential understanding. The application of the
Kalama Sutta for quality of life development in the digital age encompasses four dimensions:
1) Physical promoting mindful and conscious consumption, 2) Behavioral cultivating cautious and
value - based engagement with media and cultural trends, 3) Mental controlling desires, discerning
necessity, and developing inner mindfulness and 4) Intellectual being aware of global digital
influences and overcoming defilements through wisdom and reasoned judgment. The synthesis
led to the development of a new Buddhist conceptual framework known as the MWUEH Model,
which reflects a way of life grounded in mindfulness, wisdom, moderation, and social
responsibility. This model serves as a practical guideline for enhancing human quality of life in
the digital era, fostering balance, sustainability, and harmony with the fundamental teachings of
Buddhism.
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