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Abstract

This study aimed to investigate 1) Tourism Information Exposure of Chinese Residents in
Guangxi Province to Thailand, Categorized by Demographic Characteristics 2) The relationship
between information exposure and their attitudes towards tourism in Thailand; and 3) The
relationship between their attitudes towards tourism and their behavioral intention concerning

travel to Thailand. A questionnaire was used as the primary data collection instrument.
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The sample consisted of 400 Chinese residents from Guangxi province, selected using multi-stage
random sampling. The statistical methods employed included frequency distribution, percentage,
mean, standard deviation, and hypothesis testing using $t$-tests for independent means, one-
way analysis of variance (ANOVA), and Pearson’s product-moment correlation coefficient. The key
findings revealed that the majority of the sample had been exposed to tourism-related
information about Thailand for 3 to 4 years. The most frequently accessed channel was the
Tencent News application, and the content that garnered the most interest was
recommendations for new tourist attractions. The main reason for information exposure was the
credibility of the source. Regarding attitudes, the sample held the most positive attitude toward
the issue of tourist safety and security measures. Concerning behavioral intention, the majority of
the sample demonstrated the highest intention to travel to Chiang Mai province. Furthermore,
the hypothesis testing indicated that differing demographic characteristics did not significantly
affect information exposure regarding tourism in Thailand. However, there was a positive
correlation between information exposure and attitudes. Importantly, attitudes also
demonstrated a statistically significant positive correlation with behavioral intention towards
tourism at the $0.05$ level. Consequently, it can be concluded that digital communication
channels play a crucial role in shaping positive attitudes and stimulating the travel decision-
making process among this group of Chinese tourists.

Keywords: News Exposure, Attitudes, Behavioral Trends, Tourism In Thailand, Chinese In Guangxi
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