'
LY

52 | Vol.9 No.1 (January 2026) Uit 9 atuil 1 (wns1an 2569) S

UNAMNIY

n1sgausumalulatuasadnuiawalandinadannuinavasslyuinig luuney

wusrine vassurAsngsine Tusunaiies Ssminasuan’
TECHNOLOGY ACCEPTANCE AND SATISFACTION AFFECTING
CUSTOMER LOYALTY TOWARD KRUNG THAI BANK MOBILE BANKING
IN MUEANG DISTRICT, SONGKHLA

A Wadnsiades, unied nw, ayin deEw’

Chalita Plengjitsathain, Nadia Kaje, Anuwat Songsom’
ARITLATEFAANSLAZUSIITIINY A INe1aeiinens devan Ussmdlne

Faculty of Economics and Business Administration, Thaksin University, Songkhla, Thailand

“Corresponding author E-mail: anuwat@tsu.ac.th

UNANED
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Abstract

This quantitative survey research aimed to 1) examine the technological acceptance
factors influencing the loyalty of Mobile Banking users of Krungthai Bank in Mueang District,
Songkhla Province, and 2) investigate the satisfaction factors affecting the loyalty of Mobile

Banking users of Krungthai Bank in the same area. The sample consisted of 359 Krungthai Bank
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Mobile Banking users, selected through purposive sampling. The research instrument was a
guestionnaire validated for content accuracy by three experts, yielding IOC values ranging from
0.66 to 1.00. Reliability testing conducted with 30 respondents produced an overall Cronbach’s
alpha coefficient of 0.92. Data analysis included percentages, means, standard deviations,
correlation analysis, and multiple regression. The findings revealed that technological acceptance
factors-perceived ease of use, attitude toward use, and trust in use-positively influenced user
loyalty toward Krungthai Bank’s Mobile Banking application at the 0.01 level of statistical
significance, with attitude toward use showing the highest regression coefficient. Moreover,
satisfaction factor-speed, convenience, and security-also positively affected user loyalty at the
0.01 level of statistical significance, with convenience exhibiting the highest regression coefficient.
The results provide valuable insights for banks offering online services, enabling them to develop
effective service strategies that enhance users’ positive experiences, promote perceived
convenience, and ultimately foster greater customer loyalty.

Keywords: Technological Acceptance, Satisfaction, Loyalty, Krung Thai Bank, Mobile Banking
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wnARdInNATYsAaRUTIAIINEUAR (Cashless Society) viadunuiaswgiailidonioFuan
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syuudiannseilnd (E-Payments) Tun1slda1eg1searusnisduanazusnisludinusesniu wu
Sasiesin uanade udu sutimaivlaessuuglfaniin waesuuuunsiTinaave firntu
nnmstaueg1sinselnnveslassneeasen Aaunsnsesiunsvinnugnssmensiudiviuase
HUSEUUY Mobile Banking Ua¢ Internet Banking (kg lUeyaseAsntl wazitay iinnsena, 2563)

surasngalneiduanidunisiiuiiiimaluladviouinnssy (Innovation) uldlunisadig
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wiegalsAny fliusnisusdusainanuliivlalunsviigsnssy dudnldainvaisane
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q

DFINANLNUINVDIABLATY (Cochran, W. G., 1977) lgnnunseauA1AINUl o usesay 95 Seau

ANUANALATEUTREAE 5 TellgnslunisAIuIn Aall
P(1-P)z?
e?

1A89 N ENU TIUIUVUIAFAIDEN
P wnu dndiuvasuszunsiigideimun (Sevay 50)
Z uny sgRuanueiiungideivun (Seaz 95) lag Z fAwviriu 1.96

gnin =
Y

e Unu AANURANAIREIan LAY (Feuay 5)

1 - 2
Lquﬂqluamj n= (0.5)(1-0.5)(1.96)7
K 0.052

n = 384.16
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nsduiegauuzas daduitnsidenngudiogislaglildamsinazidu (Nonprobability
Sampling) TAgAMMUANMIIUTONITANNTOY A HRBUKUUADUAINFABIDIAEaY lulInELnBLil By
Jminasvan uwazaelduInisueundiatu Mobile Banking vatsunn1snisive luginfeudguiey
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inseaiiefldlunnsise
\n3esilefifIdeldde wuuasuam (Questionnaire) lHiudsalelunisiAususudoya
Tnsuvvaeununuaiu 4 aou fe
poudl 1 foyadiuyana dadumaudnvazUarsdalaeiidneuliiden (Check List)
Fmevannsadennouldifissdmeuifsnvindu iudeyafisatudnuuenaisssnimand iwu
e g sERuNsane seldredou endn 1usiu
poudl 2 TeyaiivaiungAnssunisliuinig Mobile Banking @ aidufanudnuas
vaneTnlnefidmeuliiden (Check List) fnavaunsaidenmeuldifisssnouifeansingu wu uins
suimsaden mudlunisliuins sseznatlunslfon Ussivgsnssuiidents Wudu
poudl 3 Wunuuiafuusnside eglddedaommnadiulssanue 5 sedu (Likert
Scale) fausl 5 = wndign 9 1 = tosfian etaduumdnuesniside Toun msseusumalulad
aufianela uazarmAnAlunsliuinig Mobile Banking Fafmuiuaguussannuunin noud uas
NuATefiATes deil

1. nMsgausumAlulad (Technology Acceptance) TA9NLUIAALUUITIADY
nsgeausumalulad (Technology Acceptance Model: TAM) LLazqwuﬁ%’aﬁﬂizqﬂsﬂsﬁuﬁum%mﬁmq
N15RUAIYE Iaeusenoume n1ssuianudglunislidau dauailunisldau wasanulingdalunisly
11U Fegonndoatua3Tadu Mobile Banking waziwaluladnisdulugaemds (Davis, F. D., 1989);
(Venkatesh, V. et al., 2012)

2. a31unwanala (Satisfaction) ¥n21nn155UF Ussaunisainasldeuves
H19u3n15 7 sazvieuseiuainuianelanenuninnislwuinisniu Mobile Banking Tus 1y
ANUAZAINAUIE ANTINGT agauUaends TnsUsulsauuifnnngefanufitnelaesiuilan
LAZWIILATUUTNITNINITRUAIVE (Oliver, R. L., 1997)

3. auind (Loyalty) Smannmnusslaldusnisedesoiios nsldusnisen
wazanudlanusimievendelViau SsordeuuAndiuarminfvesgnéiuarnisaseguesglivins
TuuSunadia (Oliver, R. L., 1999); (Nguyen, T. H. et al., 2025)
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H1: nMsveuiunaluladdmasianinuinvesliusnisueundiadu Mobile Banking
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AN5199 1 Anade wardudenuuinsgu vesseduanuAniufafunseouiumnalulad
wazauisnala Tun15lEuinis Mobile Banking

nseausumalulag x S.D. nsulana
nsfuianudelunislidnu 3.82 0.71 1N
VimupRvegldnu 3.95 0.65 1N
ns¥uiralingdalunisidnu 3.44 0.66 1N
39U 3.74 0.67 4un

AMUNIND TR x S.D. nsulana
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NA5197 1 wemsIeszideyanuii seduanuAndiusunssansunallad wasaruiiovel
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A1519% 2 Adulszandanduiusvesnisueusumalulaglunislduinis Mobile Banking

nsgansumalulag X1 X2 X3 VIF Tolerance
nsuianudglunisldanu (x1) 1 0.645%  0.602% 1.774 0.563
iauaRlunisldau (x2) 1 0.611* 1.708 0.586
Anulinddalunisldeau (x3) 1 1.667 0.600
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AMUNIND TR X4 X5 X6 VIF Tolerance
ANUAEAINAUNY (X4) 1 0.638** 0.611** 1.996 0.501
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f1 Tolerance #asuInndn 0.10 uansiuusiasmsinshannesluniseiliidymeanudusiug
BanyAusENIeiuUdase

A51971 4 NadlATIEinNsannBELUUNYAM SeinentseeniumaluladiidmasienmAniluns
Tu3n15 Mobile Banking wasswiAsngslne luwmdnneidlos Yaminaavan
AMUANA LUN151HUSN1S Mobile Banking

nseausumnalulad
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sumssudanudielunsifon mudiu wansingliuinsiisudin Mobile Banking Tdanudne fiimund
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ANUALAINAUNY 0.294 0.045 0.321 4.541 .000%**
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2563) Faawviouliifiuin “anuazmnauis” uay “anunaid” uesdusznouddyvesuszaunisal
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