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Abstract

This research article aims to study the usage of Facebook as a campaign tool in the
mayoral election of Thung Song Municipality by the “Young Lion” team, focusing on 1) the
concept of Facebook utilization and 2) the principles guiding its use. Employing a qualitative
research methodology, data were collected through in-depth interviews and participant
observation. The key informants consisted of 20 purposively selected individuals directly involved
in the usage of Facebook for electoral campaigning and who possessed expertise in campaign
planning and operational execution. The main research instrument was a structured in-depth
interview guide, and data were analyzed using thematic analysis. The findings revealed that:
1) The concept of using Facebook as a tool for building the political identity and image of the
“Singha Num” team emphasizes interactive communication, providing opportunities for public
participation and rapid engagement. It involves the use of targeted advertising, the design of
content that stimulates engagement through video clips, hashtags, and online activities, and the
communication of policies and performance through images, videos, and narratives shared by
voters and candidates. In addition, Facebook is also utilized as a platform for responding to
accusations and addressing public criticisms. 2) The principles of using Facebook in election
campaigns are based on systematic planning, unity, and effectiveness, employing clear
information-oriented communication, persuasive strategies, participation-building, and targeted
communication. These principles also include candidate image construction and the management
of accusations arising from political attacks. Various techniques are used to enhance engagement,
such as open-ended questions, hashtags, online activities, and live streaming. In terms of political
behavior change, the focus is on providing knowledge, shaping attitudes, and promoting
participation, under the principles of sincerity, transparency, and respect for citizens’ rights.
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