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Parasocial Interaction, Parasocial Relationship and

Mental Health Dynamics Fandom Contexts

Jantarawan Thrakulphiw’

ABSTRACT

This article reviews the dynamics of communication within Korean
artist fandoms through the concepts of Parasocial Interaction and Parasocial
Relationship. The review shows that these relationships extend beyond one-
way communication, serving as psychological mechanisms that promote
emotional healing, enhance self-worth, and inspire individuals. Artists function
as quasi-friends, fostering feelings of closeness, belonging, and emotional
support, These feelings are subsequently expressed through supportive
behaviors toward artists, such as purchasing merchandise and participating in
fan activities.

However, these relationships may also create unrealistic
expectations and social comparison, potentially resulting in negative
psychological outcomes. Therefore, this article highlights fandom as more
than a communication phenomenon, emphasizing its role in creating
meaning and emotional healing. The findings also shighlight opportunities for
future research on virtual spaces as sustainable sources of psycholosical
support in contemporary society.Keywords: Parasocial Interaction, Parasocial

Relationship, Mental Health, Fandom, Artists
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