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ABSTRACT

The objective of this study is to examine the strategy as well as the making
process of journalistic photographs on THE STANDARD’s Facebook Fanpage by utilizing
Qualitative Research; in-depth interview, to be specific, as the main tool. The
respondents consist of 3 people; a Content Creator, a Photojournalist, and an Editor
from THE STANDARD.

The study found that the journalist photograph production strategy involves
the following details; 1. reporting the news from both photographs and the content in
parallel to complete the picture by utilizing photographs from different angles. The
uniqueness of the photographs basically comes from 1) the perspective that impact
viewers especially their emotion 2) the photojournalists’ skills which can detect what
others cannot, including arriving the site on time to get prompt shots. 2. presenting the
contents on social medias which are “Reader-driven” by considering 1) people’s interest
and social benefits and 2) viewing readers based on being “Customer-centric” which
they can fulfill viewer’s demand and provide them convenience. The contents is easy
to comprehend and the quantity of daily content depends solely on each news they
have selected to present to the audience and the quality of photos achieved on site. 3.
the production system and methodology are very ideal which involves news reports
going on site with photojournalists in order to produce both the contents and
photographs collaboratively. When it comes to abnormal situations, the editor will set
up a “War Room” working process in order to synchronize every party and workflow

seamlessly.
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The production process of THE STANDARD when publishing on their
Facebook Fanpage involves basically 3 stages; preparation, field-work, and compilation
& presentation. News reporters are responsible for content creation in which they have
to search sources of a particular news then write them up with their own skills,
captioning the chosen journalistic photographs. Photojournalists are the ones in charge
not only to shoot but also search for news or come up with interesting topics.
Journalistic photography requires full detail of the event from different angles.
Photojournalists often select photographs within 2 stages eventually presenting 4-15

pictures, based on story-telling method.

Keywords: Journalistic Photograph, Facebook Fanpage, Online Media Agency, News
Production Process
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