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Attitudes, Motivation, Behavior, and Horror

Game Addiction

Tanarat Lertrikitsilapa® and Monaiphol Ronave;’

ABSTRACT

This research aimed to examine: (1) the influence of
attitudes toward horror games on horror game-playing behavior;
(2) the influence of motivation for playing horror games on horror
game-playing behavior; and (3) the influence of horror game-
playing behavior on horror game addiction. A quantitative
research approach was employed, with data collected through an
online questionnaire administered to 400 gamers aged 18 years
and older who actively played horror games.

The findings revealed that the majority of respondents
were male, aged between 25 and 34 years, and had an average
monthly personal income ranging from 15,001 to 30,000 Thai
Baht. The results of the hypothesis testing revealed that: (1)
attitudes toward horror games consisted of four dimensions,

namely product/service, price, distribution channels, and
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Thammasat University.
® Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication,

Thammasat University.
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marketing promotion. The respondents placed the greatest
importance on product/service and price. Gamers with more
positive attitudes toward these dimensions were likely to exhibit
higher levels of horror game-playing behavior. (2) Motivation for
playing horror games consisted of three dimensions: existence
needs, relatedness needs, and growth needs. The respondents
placed the highest importance on existence needs and growth
needs. Higher levels of motivation in these dimensions
significantly contributed to increased horror game-playing
behavior. (3) Horror game-playing behavior significantly and
positively influenced horror game addiction. Specifically, the
amount of time spent playing different types of horror games was
positively associated with the level of horror game addiction. The
more frequently gamers engaged in horror game play, the higher

their tendency toward horror game addiction.

Keywords: Horror Games, Game Addiction, Gamers
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