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ABSTRACT

The research objective was to study the online
advertising process on Nang Fang Mook's Facebook. This
research  was conducted by qualitative research
methodology. Document analysis and in-depth interview with
the owner and the administrator of the Facebook page were
used to complete this research. The research results
indicated that the online advertising process on Nang Fang
Mook's Facebook consisted of 7 steps which were; (1)

Advertising rate card clarification included advertising
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previews, advertising budget, advertising type, and advertising
period (date and time). (2) Advertising client briefs included
product details, advertisement material and content,
information about the product or brand’s image, and contract
signing. (3) Advertising brief included a creative brief as well
as client discussion about revision and approval. (4) The
production of advertisements was divided into three stages:
pre- production, production, and post- production. ( 5)
Advertising approval, which allows the client to modify the
advertisement in accordance with the contract's terms and
conditions. (6) The advertisement's page posting included the
date and time the advertisement was scheduled to start. (7)
Advertising evaluation was divided into two categories:
engagement evaluation (like, shares, comments) and period

evaluation (weekly assessment).

Keywords: advertising process, online advertising, online

media, social networking, facebook fan page
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