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ABSTRACT

The objective of this study is to study the use of media
to communication for political expression of Korean artist fan club
and to study message design for communication for political
expression of Korean artist fan club. The study was conducted
using a qualitative methodology -- textual analysis of tweets and
in- depth interviews with fan club member who had
communicated political issue on their twitter accounts.

The results of the study indicate that text was the most
frequently used media format among Korean artist fan club. They
used text to describe facts by using information from other
reliable sources to compile a summary. Moreover, they also used
hashtags in their tweets so that tweets can be grouped in the
same content. Korean artist fan club usually designed their tweets
by using combination of rational and emotional appeals.
Combination of rational and emotional appeals can attract more

attention than just using one appeal.
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