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ABSTRACT

The objective of this research is to study on the
opinions and expectations of Ban Laem Panwa community
leaders on the community relations management strategy of Sri
Panwa Phuket Hotel. This research project uses qualitative
research methodology. Data are collected by In-Depth
Interviews with selected community leaders, religious leaders,
school directors and government agencies in Ban Laem Panwa
Community, Village No. 8, Ban Laem Panwa Village, Wichit Sub-
district, Mueang Phuket District, Phuket Province. The total
number of respondents is 6.

The findings from the research point out that
community leaders have their opinions on the hotel's
community relations management strategy that there are good
activities from participating in activities that meet the needs and

solve problems of the community regularly, including the
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formulation of community relations management strategies that
promote careers and generate incomes for the community
resulting in acceptance and support of the organization in both
normal and critical situations. As for the expectations that
community leaders have on the hotel's community relations
management strategy, it can be divided into 5 points, namely,
occupation and income, public health, education, welfare and
other special activities that encourages participation with the

community.

Keywords: Community Leader's Opinion, Community Relations
Management Strategy, Corporate Social Responsibility Activities,

Issue Management, Corporate Image
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