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AaAgY : NeAnsIuN1sngy, desaulal, nssurumsdnaulade omsiEsy
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Online media exposure behavior and the decision-making

process for Generation Y's Probiotics

Kiriya Paphaphutiwat’ and Kalayakorn Worakullattanee®

ABSTRACT

The study aims to study the online media exposure behavior and
the decision-making process for Generation Y's Probiotics supplements.
Quantitative Research was used by survey research by collecting data at
a specific time (Cross Sectional Study) using an online questionnaire, a
sample used in a Generation Y study that purchased 300 Probiotics as a
tool to collect data. The results showed that Generation Y, which used to
buy Probiotics, was open to owned media online media. At the most
frequent level (4.22) and there is a decision-making process to buy
Probiotics, the most important level of information seeking (4.36). The
relationship between generation Y’s overall online media exposure
behavior and the decision-making process for Probiotics was found to
correlate with two aspects of the purchasing decision-making process: the
data-seeking side (r = 0.156) and the purchasing decision-making side (r =

0.135). When categorizing online media, it was found that the relationship

® Master’s Student, Program in Mass Communication Administration, Faculty of
Journalism and Mass Communication Thammasat University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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between Generation Y's paid media behavior and the decision-making
process for Probiotics was associated with the knowledge-seeking
purchasing decision-making process (r = 0.128) for the relationship
between Generation Y’s owned media behavior and the purchasing
decision-making process. It was found to be associated with data pursuit
(r = 0.170), purchasing decisions (r = 0.155) and post-purchase behavior (r
=0.121).

Keyword: Exposure Behavior, Online Media, Decision-making process,

Probiotic Supplement, Generation Y
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szAUR FedanndesiuliiAnn1sualdaya (Information Search) Ay

ABANIONNIEAULINNOUALEINANITaNBUANRIANUABINTBYINaRUTINATY

72



Fudunsifiensuauesnuions vdsinduanudesnisazgnaniiliidie
AUDIAMNADINTNENAS Tneneenuuasmdeyarii el uilanmdeya
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fauduiusiulussduiuuiu InefledudssavSanduiug winfu 0.155 3
aonndasfuuurAnnisindulade (Purchase Decision) aMnn1sUszifiuna
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v a
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