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ABSTRACT

Research on This “KPOP Fan and Political Expression
Behavior” aims to study attitudes towards politics in the year 2020
that behaviors and trends in political expressions. During the
political period of 2020, it can be seen that the fan club of Korean
artists is another important driving force in many political
activities, whether it is collaborating to raise funds to support
activities. The joint campaign does not support the creation of
artist birthday banners at train stations or Using the Fan base
account for distributing messages related to politics. It shows that
the attitudes and behaviors of KPOP Fan are interesting. In this
research, a research model was used Survey Research collects
data from a sample of 300 people, which is a KPOP Fan in
Thailand. who had participated in political activities during the
year 2020 by distributing questionnaires on social media to
collect data during May - June 2021

The study found that KPOP Fan had a high attitude
towards politics in 2020, especially on equality. Their most open
source for political news is Twitter through FreeYouth account
(@FreeYOUTHth), an account that has been the mainstay of
several political events and Trusted by the new generation. The
fan club of Korean artists with a high attitude towards politics in
every aspect will have an effect on the frequent opening of
political expressions. Their most frequent form of political

expression is sharing political news through their own online
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channels. In addition, the main media area of the fan club, such
as Fan base account, is also used to share news to reach a wider
audience. However, there was no significant relationship between
attitudes towards politics and tendency of political expressions in
this research. This may be considered due to the epidemic
situation of COVID-19 causing uncertainty in the activity plan.
causing no tendency to political behavior in the future However,
research shows that K-pop fan groups have a high level of
participation in future political activities, especially in support of

new elections.
Keywords: KPOP Fan , Political Expression Behavior
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