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RELATIONSHIP BETWEEN ATTITUDE AND BEHAVIOR
TOWARD BUYING DIGITAL LOTTERY ON “PAOTANG”
G-WALLET APP

Neeranara Suklangkan' and Monaiphol Ronavej”

ABSTRACT

The objectives of the research are to 1.) study
consumers attitude toward digital lottery 2.) digital lottery
buying behavior on “G-Wallet” app, 3.) the difference
between the demographic profile and their attitude toward
digital lottery 4.) the relationship between their attitude
toward digital lottery and digital lottery buying behavior on
“G-Wallet” app. The research adopts a survey research
method. The population consists of 400 consumers, at least
20 years old, who have bought digital lottery on “G-Wallet”,
selected by volunteer sampling. The finding reveals that on

average the consumers show a positive attitude toward digital
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University
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University
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lottery, with the highest score found in its price, followed by
distribution channel, product, and marketing promotion
respectively. With regard to their digital lottery buying behavior on
G-Wallet app, it is found that they buy about 6.42 lottery tickets
per draw. The testing of the hypothesis shows that consumers
of different sex will have a significantly different attitude
toward the digital lottery price and marketing promotion,
while showing no significant difference in their attitude toward
the product and distribution channel. Consumers with age
difference will have a significantly different attitude toward its
distribution channel, while showing no significant difference in
their attitude toward the product, price, and marketing
promotion. It is found that consumers with different personal
incomes will have a significantly different attitude toward the
digital lottery with regard to its price, while showing no
significant difference in their attitude toward the product,
distribution channel, and marketing promotion. In addition,
the attitude toward digital lottery with regard to marketing
promotion is positively related to the buying behavior on G-
Wallet app in a significant manner, with the relationship at a

low level. On the other hand, their attitude toward the
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product, price and distribution channel is not significantly

related to their buying behavior on G-Wallet app.

Keywords: communication management/ digital lottery/ “G-

Wallet” app /marketing mix / consumer behavior
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