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YOUTUBE EXPOSE, ATTITUDES TOWARD
INFLUENCERS’ INFORMATION PRESENTATION
FORMATS, AND COSMETIC PRODUCT
PURCHASING BEHAVIOR OF CONSUMERS

Sarunyakorn Monthathian®

Anna Choompolsathien’

ABSTRACT

This research aimed to study YouTube exposure,
attitudes toward influencers’ information presentation
formats, buying behavior, and behavioral trends in
purchasing cosmetic products among consumers. This
quantitative  survey research utilized an online
questionnaire as a tool for data collection from a sample

of 300 female participants aged 18 and over. These

4 Master’s Students, Faculty of Journalism and Mass Communication,
Thammasat University
5 Associate professor, Faculty of Journalism and Mass Communication,

Thammasat University
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participants were exposed to cosmetic product
information presented by influencers and exhibited
cosmetic purchasing behavior. The study results revealed
that the sample group viewed influencers' cosmetic
product information presentations on average 3
times/week, most frequently between 6:01 PM and 9:00
PM. Over the past 6 months, the group moderately
engaged with the cosmetic product information
presentations by all 10 influencers, with Babyjingko
garnering the highest exposure. Regarding attitudes, it was
found that overall, the sample group had a positive
attitude toward the 5 types of cosmetic product
information presentations by influencers on YouTube, with
the highest positivity toward product review videos. In
terms of the purchasing behavior of cosmetic products, it
was found that the sample group purchased facial
cosmetic products on average 2 times/month, with most
purchasing once/month. with the most purchases in the
facial cosmetics category. Regarding behavioral trends in
purchasing cosmetic products, it was found that the
sample group showed a high level of intention to purchase

products after viewing the reviews. Hypothesis testing
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results indicated that overall YouTube exposure positively
correlates with attitudes toward influencers' cosmetic
product information presentations at a moderate level (r
= 0.491***). There was no correlation between the overall
attitudes  toward influencers'’ cosmetic  product
information  presentations and cosmetic  product
purchasing behavior (r = 0.081). The overall attitudes
toward influencers' cosmetic product information
presentations had a positive correlation with behavioral
trends in purchasing cosmetic products at a high level (r =
0.622***). The format showing the strongest correlation

was the ‘unboxing new products’ format (r = 0.648)

Keywords: YouTube exposure, consumer attitudes,

purchasing behavior
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