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Media exposure, attitude, behavior, and
behavioral tendency towards event

marketing of The Cloud online magazine

Worranun Chokvareeporn®

Anna Choompolsathien’

ABSTRACT

The survey research is quantitative research
method. In additional, the studies focusing on 280 people
who were got news and Information towards event
marketing of The Cloud online magazine. With regard to
knowledge, the samples have a positive attitude towards
event marketing, to create inspiration in daily life.
Moreover, The samples gave reason for participating in
activity, which was to provide knowledge about new

products, features, and services. The resulted indicated
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that most of participants had the highest tendency to join
The Cloud’s activity. In additional, the results of the
relationship between hypothesis testing showed that
attitude was significantly related to behavioral tendency
to participate The Cloud’s activity in the future (r=0.606).
The study revealed that the samples have a positive
attitude towards The Cloud’s activity image (r=0.554) and
also operations management (r=0.534), it would be
motivating the samples to engage The Cloud’s activity in
the future. For example, the intention to recommend an
activity to others, follow news about activities organized
by The Cloud online magazine and intention to participate

in activities next time.
Keywords: media exposure, attitude, behavior,

behavioral tendency, Event Marketing, The Cloud online

magazine
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