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ONLINE MEDIA EXPOSURE BEHAVIOR RELATED TO TOURISM IN
SAMUT SAKHON PROVINCE AND TOURISM BEHAVIOR IN
SAMUT SAKHON PROVINCE OF THAI TOURISTS

Sirada Tangittiporn’

ABSTRACT

The study on the behavior of receiving online media about
tourism in Samut Sakhon Province and the behavior of Thai
tourists in Samut Sakhon Province has 4 objectives: to study the
behavior of receiving online media about tourism in Samut Sakhon
Province, to study the behavior of Thai tourists in Samut Sakhon
Province, to study the differences in demographic characteristics
and the behavior of receiving online media about tourism in
Samut Sakhon Province, and to study the relationship between
the behavior of receiving online media about tourism in Samut
Sakhon Province and the behavior of Thai tourists in Samut Sakhon
Province.

This study is a quantitative research study using a survey
research design. A questionnaire served as the data collection
instrument. The study population is Thai tourists aged 18 years
and over who have traveled to tourist attractions in Samut Sakhon

Province from 2023 to the present at least once, with an unknown

* Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
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number. Therefore, the researcher selected 270 people to collect
data.

The results of the study found that Thai tourists with
different demographic characteristics have similar behavior in
receiving online media about tourism in Samut Sakhon Province.
And the behavior of receiving online media about tourism in
Samut Sakhon Province is not related to the behavior of Thai

tourists in Samut Sakhon Province.

Keywords: Online media exposure behavior, tourism, travel

behavior
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