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THE INFLUENCE OF JOB SATISFACTION ON
ORGANIZATIONAL COMMITMENT AMONG
GENERATION Z EMPLOYEES

Kamonsorn Chuensiwa, Kulsinee Sawaddee,
Anuntida Meewute, Pattarin Piengpim,
Ploynapat Boonadulyarat, Sirinya Suwannapak,

Aacharaporn Ngamsinchamras and Nattawat Deephan

ABSTRACT

This study aimed to investigate job satisfaction and
organisational commitment among Generation Z employees,
focusing on the relationship between demographic characteristics
and job satisfaction, as well as the impact of job satisfaction on
organisational commitment. Using a quantitative approach, data were
collected via an online questionnaire from 283 full-time employees
aged 18-27, working in private companies, government agencies,
state enterprises, and non-profit organisations.

The findings revealed that overall job satisfaction was high,
while organisational commitment was moderate. No significant
differences in job satisfaction were found based on gender or type of
organisation. However, personal monthly income had a significant

impact on job satisfaction (p < .001). Notably, the nature of work,
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compensation, and opportunities for advancement positively
influenced organisational commitment, accounting for 53.5% of its

variance, with the nature of work being the strongest predictor.

Keywords: Generation Z, Job Satisfaction, Organizational
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