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MARKETING MIX FACTORS AFFECTING PURCHASING DECISIONS
VIA THE 7-ELEVEN THAILAND
APPLICATION OF PEOPLE IN BANGKOK

Witthawin pattharatrinnaphan® and Kantira Chayawong’

ABSTRACT

This research aimed to 1) study the differences of personal
factors that are related to the decision to buy products through the
7-Eleven Thailand application of people in Bangkok and 2) study the
relationship of marketing mix factors that influence the decision to buy
products through the 7-Eleven Thailand application. Quantitative
research methodology was used, using an online questionnaire as a
tool to collect data from a sample group of 400 people in Bangkok
who have used the 7-Eleven Thailand application. The results of the
research found that personal factors, including gender, age, education
level, occupation, and income, were different. There was no
statistically significant effect on the decision to purchase products via

the 7-Eleven Thailand application at the 0.05 level, while the 6
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marketing mix factors for e-commerce (6Ps) including product (r =
0.718), price (r = 0.592), distribution channel (r = 0.749), promotion (r =
0.692), personal service (r = 0.667), and privacy (r = 0.676) had a positive
relationship with the decision to purchase products via the 7-Eleven
Thailand application at the 0.05 level, with the distribution channel
factor having the highest relationship. The results of the study indicated
that the overall experience on the online platform is an important

factor driving the purchase decision.

Keywords: Marketing Mix, Purchase Decision, Application 7-Eleven
Thailand
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