Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

ynganlulawauivesIulsdntiussulail!

o @

43anf duleln’ wazdnums wuuia’
UNANEd

av A « al 13 I3 o Sy &
NM53981309 “N1e1af lulavanvesivlgdntdueoulan” 1Ju
N33R laeysfnwIsnisdearsiieliuiilavedlawan

< s o ¢ aa i I s o
Aulgdntuseulal uay neafnulseglunislavanvesiuledniy
paulau Ingldisn1sAneiasigiiloninu (Textual Analysis) Ingiden
doyaniileanuliuinilasgreiniau (Purposive Sampling) 15041
Mnilleanunasgluuunsdeansiuanseandsingeghuiuledniy
saulaunwlnefildsuanuteslunisdifsnnian 10 susu sy
TLUUNSAUNLASUOUIU (Search Engine) vaaniiia (Google) ) ke
Weomnunsiduiilasasiieanunusingfeatuntuseulatinivun
wisnsAnwndu 2 daw Ae Mslweideauluiionnu uayiasen

msdearsusznouluilonu

nan1s3spasUlaned nmsdeasiiielduinilevesiundu

4 1 I3 2 U [l ydll = d‘ v vV dl U
goulad wud Bulwdnduesuladlilifeasiieuiielvideyaiieniu
uinsveiuledniuesuladvingy uidniseenuuudnagnsnis

deansifieiisunseunisiuivesdfidesnisiauniueaulanudyys

A 9 Neluseau anuninelagessn wag Anumnelagtly AunsEIs

Y v

! Junfuunainy 2 nsngnau 2568/ Tuitneuiuunadu 27 Fwnau 2568
2 dnAnwnseauueln AULNTENSAERSLAYERETLIATUY NMNINYIAYETINAIERS
* {eieeansnased as., ANgNTENTAEARSuAYADaNTIIATY NI desTIHAANS

Page 149 of 176



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

nanerfusnenaiguuuunis dvilinsiauniuladnanadusesundly
daeu MdulaimanilfifleAsunseunsufifeatuniiuseulay ddlu
vFunvesUseinalnoudnsniudud sianguune wsiiiuladwiy
oouladimanidiannsomsegls uazinisvenedriunisdoasds
TthiniuuuidewihunsTavanluguuuudng q Famusneailunisi
wihfiugausisnnamneveamswiussuladliiudsul lumemassipy
Tudsny vilvdsauneaiinisiauniuseulaiduls ssundsialy
Tnglamediimdsegluamsiunzusmaasugioiesisual Insiame
twvuiiuualdudngrsasnsmiulaglin vinlieuludsaudsay
Tsafantiu (Gambling Disorder) 7idulsavmsdnvuwmilounisinansian
fn drlugUaymnng o Tudeeulne wu MSRAMELENIYUL ATUATER

AMULss thldgnsneesainssy wasdymguainin

Aandgy: n1slintnile, wiuseulal, n1sdesziilony,

lawanduledniiueoulay, wenai

Page 150 of 176



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

Mythologies in Advertisements of Online Gambling Website

Suarawadee oappamatho® and Banthoon Phankaew’

ABSTRACT
This qualitative research, titled “Mythologies in
Advertisements of Online Gambling Website” investigates how the
persuasive communication strategies employed in online gambling
advertisements and the myths embedded within those
advertisements. The study employs textual analysis as its primary
methodology, using purposive sampling to select content that
clearly exhibits persuasive intent. Data were collected from the 10
most accessed Thai-language online gambling websites through the
Google search engine and analyzed based on both textual and
visual communication elements. The study focuses on extracting
persuasive messages and textual representations related to online
gambling and is divided into two main parts an analysis of the
textual content itself and an analysis of the accompanying modes

of communication within the content.
The findings reveal that the persuasive communication of

online gambling websites is not merely informative regarding
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University
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services offered but strategically constructed to reshape users’
perception frameworks. Through the deployment of various signs
and symbols at both denotative and connotative levels, these
communications form a new kind of myth, a system of meaning
that normalizes online gambling within society. Despite the
illegality of gambling in Thailand, these websites have managed to
sustain and expand their presence through subtle, persuasive
advertising tactics. The study identifies dominant myths that
reframe online gambling as a socially acceptable activity,
particularly influencing those in emotionally or economically
vulnerable conditions. Youth are especially susceptible to entering
the cycle of gambling without awareness, which poses a risk of
developing Gambling Disorder recognized as a psychiatric condition
akin to substance addiction. This phenomenon contributes to
broader societal problems in Thailand, including informal debt,

stress, violence, criminal activity, and mental health issues.

Keywords: Persuasion, Online Gambling, Textual Analysis,

Online Gambling Advertisements, Myth
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