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OTT Policy Communication of the NBTC

: Coalition Dynamics and Regulatory Strategies

Thatthep Chantharamethikun

ABSTRACT

This article critically examines the dynamics of policy
communication by Thailand’s  National Broadcasting and
Telecommunications Commission (NBTC) toward Over-the-Top (OTT)
services through the lens of the Advocacy Coalition Framework (ACF).
It seeks to explain the power relations among four major coalitions
including traditional media industries, digital platforms, civil society,
and state regulators while emphasizing the persistence of policy core
beliefs that constrain shifts in discourse and policy options despite
the rapid transformation of the digital landscape.

Findings from policy documents and related literature
indicate that NBTC gradually shifted its discourse from “study and
monitoring” toward “fair competition/industry development,” while
consistently upholding consumer protection as a central principle.
This trajectory aligns with policy-oriented learning, where secondary
beliefs are adjusted in response to focusing events (e.g., COVID-19

pandemic), mediated through strategic framing and NBTC’s role as a

® National Broadcasting and Telecommunication Commission
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policy broker. Key regulatory strategies include tiered regulation, co-
/self-regulation models, regulatory sandboxes, and joint standard-
setting, alongside proposals for investment in an “evidence
infrastructure”(databases, indicators, and policy research) to support
cross-coalition learning.

The article also highlights the limitations of the original ACF
in addressing transnational contexts blurred boundaries, asymmetric
power, speed of change, and quasi-actors and proposes a multi-level
ACF that integrates the Multi-Level Perspective (MLP), platform
governance to enhance the explanatory and design capacities of

policy communication in the contemporary digital environment.

Keywords: Policy Communication, Advocacy Coalition Framework

(ACF), NBTC, Over-the-Top (OTT), Digital Media Governance
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Wieniugiausinand aseiudia unannesufdviauasiaseYednsaida
ndufnfuegaguuss InelivawainazlugUassaronsamuiaziln
Fodlisglagruaiuindu @rdnau nane., 2560; 2566) Anudaund
Fananvilof name. lienadeansideuleniemedesdiidunans nus
Fodld madenrunsenulovisegisiinagns wu nsldiFdn “nsdu
nzLlou (registration)” U “miaaﬂ%wfyﬂm (licensing)” Wioanuse
fuanaegIfauarnAUszndany deagiioudsil Weible wazany
(2011) ¥4 nrsdeansly subsystem ulpuredldiduisanismenns
Toya wsifio NAlNNSHTEATITIUNIMALNITAT AUV USTIUVBILLY
33
Tassa¥rsannudauaznalnnisnsesdeyalunisdeasuleuns OTT
VB NENY.

ﬁﬂﬁywqwﬁ Advocacy Coalition Framework (ACF) 8§ u1g11
wwrswnuleuieindsduindsuainszuuainande (belief systerm)
Fefinanludnedu Tneszuuidvhaifivadunseudrsdadegaunisal
uaznalnnsesteya (information filter) AifinasansAaumanguids
Usgdndrasumnsiuudaziie luvesUseinansdlve nguddsznaunis
Tnsifenainasiounnud eunundnidedn (deep core beliefs) lu
ununiglunisuntesgmanvnssululseina vasiinguavsadviada
wsnmlunsiiisdeyadugiuvesUssdulaediva (Sabatier, 1998;
MacKinnon, 2012) daumnuidendnidsulouie (policy core beliefs)
‘Ui?ﬂJ;]1Uﬂ311J%’ﬂLLé’Qi%M’jNﬂijmgaﬁgﬂLauﬁuaﬂj’l OTT vhateaaudu

o

sysuvensudstuiunguunasvesuAdiafinesinsiiudusndu
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guasIArBLATYENAaT19assA (F1na1u nan., 2560; Gorwa, 2019)
yauzinmT 8504 (secondary beliefs) dsagluszdusazidon 1ty
dannEniosunuumsameidou ansauiudeuldiiumsiFous
sulsun (Sabatier & Jenkins-Smith, 1999) usna7nil s1ues Weible
waz Sabatier (2009) Tinsidenldnwuazmsiansey (framing) ¥4

o

didvwlevedladuissasosdoniamailn vinuaduisnissnw

=y '

aunaiBansidesszninaszuuannande (belief system) fiuanias lng
fegeiiiiutafevinfiues namv. Afnidenlddosdnans Wy “daaiu
nsud Ui 1 usssu” ununislddinn “arunu” uie “Untdeq
Husznaunsiulseina”

athalsAAng i) Advocacy Coalition Framework (ACF) wo43
nsiasunladuszfuaudondniBeulouns (policy core beliefs)
Fosenduussnafulasdnguidssinsiazauagnsonum Taeialy
lalounduil smenssw (Sabatier, 1988) nsdl OTT Ineaysioutaiau
esandaund 2557 nane. 1nanimenssulunsdsunseums
doan391n “msfnwinazdnnin’ Tug “nmsdaaiunisudstuilifu

[ [

53507 Uar “N13a319aUnaTENINANUAen BRAZUIANTIL” N9
Wasuulandudesridldasiounulduseansam widunasn
Tassadradeanunassndnwalveswuisui dafuluannudendn
(Jenkins-Smith, Nohrstedt, Weible, & Sabatier, 2014) AMUa191 NS
Wasuwasananannsaesungldtheandadendn Téud (1) fuyuay
YDILUITIY ﬁlﬁamum%’w&mﬂﬁwmumﬂﬂuﬁmﬁaa%am’msuauaiiu
Selddrefiavoesnduriowdsuing, (2) Sndnuwalidean vy deviwi

AMNUANUSAALALNANI9UB989ANT YNAARYI N AlUN1SUSURL Lag
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(3) nalnnasdusduiies (self-reinforcing mechanism) 7l duWus fu
Us1nn13ad confirmation bias (Nickerson, 1998) na1fie wiIgIugn
EonAnudoyaludnuusinengiaud oidn dearutdaded
Fananeduguassadidysonisiudsuutasssuuaiude (belief
system) lumsaeansulovesananlusyerdu
wiaudewnundnidadn (deep core beliefs) WazALTe
wdniBauleuny (policy core beliefs) atUasuutadldsn wangui
Advocacy Coalition Framework (ACF) 4 7101515 sug 19 aulsuns
(policy-oriented learning) ausaviliaaiud eses (secondary
beliefs) Ufuiasuldidefanunsaiuiondngiulmivsing (Sabatier
& Jenkins-Smith, 1999) Tunseailneg n1sunsszuinves COVID-19 vl
Furuld OTT 1ine1ns1 15 Srudunin 25 dueu wazyadmain

o o

Yy18FnNoU 500% Anelunaieawitel (@119nau nane., 2566)

v
£ 1Y

Usingnsaliiadnausananulinuulsiudes “Ususivaziden” 19
wiuluuedd Wy msanidsadesnseanlueynndsdes 9 1ndoug
nsmTels esnisasmeidounaznismduuuulasedy nsudndu
wmsmsduasesguilaadaldiunissonsuindulugiug “Auiinans”
39n15Us¥IUsTuoY wazn1sil uuandna e sz ulu 9 LYU
algorithmic accountability wagaulusslafsunanosu (Tusikov,
2020) vuzifgaiu N15UudeeAIra nany. 91nnTsitunisAIuAullg
nsnafansaduayusruuidnada ”au,axmwgﬁwmﬁa%’mﬁyam
(Creator Economy) fiagiieunisuiiunseudeansiinovausisieusinasiu

#1n817 Henry, Ingold war Nohrstedt (2014) 158nn151UE sunUas

v
[ 1

Snwarilan cross-coalition learning Faiinduidonauszlogusnlazy
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vdngrudaszdneilienaufiaslddsdulfiAnnsBouiuas nmsusu
sEnineuwasan Tnefiaunaradsuleuis (policy broker) viuntini
UszAuUszAInuTaLdeinunTias I sazazuIdETulauie

nsdsundaslevieneldngul ACF ffatudeszuy
ulauregae (policy subsystem) WTUTINTTUNANIBUBA (external
shocks) w3 ausanszunna1elu (intemal shocks) A vinareaugaves
SYUUAIULT BLA Y (belief system) (Sabatier & Weible, 2007) 3ngn
COVID-19 5211197 2563-2564 fardumanisalisadn (focusing event)
Ataauiign vilnisuslandeseulatnaisiduainudnduunni
maden waztarulimnuuisidewausunNud Ay vanannasy
Aavia (digital platforms) (@119n91U NawY., 2566) VauzLABIAY NTOU
NOUUNYTEAUAINABLNNYVUIEUINITAINE (Digital Services Act: DSA)
vasannmglstlaasisusanadulilnedesiiansanuinsnisidugua
uwanwosuvuinlug (very large online platforms) (Tusikov, 2020)
maduvesuisnnaluladselngselmidwfivanuainraisaes
wuuaesgsianaghlringunasiiiduiuy one-size-fits-all regulation
lamramaulang

uananil usanadudalovisaelulssmaaingnsaans
\sugnanIvia (digital economy strategy) ﬁé?uﬂﬂﬁlwmﬂu@uéﬂma
Adva (Digital Hub) veeniinia Fedsduld nanvy. YSuunumaing
AIuA (controller) iﬂqﬁ'ﬁua% (enabler) (@117n914 NENY., 2566)
YuglRgIiu Nusnsdinsmsyninslsemanieldnsaussanisnisalan
(World Trade Organization: WTO) AgnfaAa1ua@1unsalunisean

wnsnsienagniinuinluguassanienisdn (trade barrer) Y93y
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wanilfiuhnsAsuwameseyssuu OTT nedldAstufissn
nsstesesnelunundn widgnisadilasusnszunainienisuan
LLazmaiuﬁﬁﬂﬁmiL'%EJﬂJE”LLﬁ:ﬂﬁﬂ%”Uéﬁ (learning and adaptation)
Anduiandnlunnazund (Jenkins-Smith et al, 2014; Weible &
Jenkins-Smith, 2016)
n3nensuaznagnsveualunisieansulous OTT ves nany,
\fenandensouveamgquf ACF anudnfaveuursulale
Juogfumnugniesesauniaiialoveifivsoguien urdiduegi
n1sAsoUATELAEMSITNINeInsIGeenunaiifeg seusu (Weible &
Sabatier, 2005) w%’wEJ’1ﬂimﬁwﬁawLﬂuéwmf\mwﬂgwm ulsE
yAaINT ANus doyaanizau anuveusssaluaendeny vsoudus

Y = va

gannsidfafdounadndula dregraudu lunsdllne nane. 19
gruanangrusluniseennguaziuilua udngruieduazdaly
AsaUARNUINT OTT lnemss s fifUsznaunisinsvimiduiuedy
nalamsnguang iy msflesfeaienmstumios tiesnwinausslov
voanu lusndunis uwanvlosu OTT druvdnseuasosminens
men1sdusmaadmiunisdevduagnisdoasulovis Snviadsd
51uteyarf 195 1urunndt narerfusiuiagsninng (epistemic
authority) Tun1sesurevsenesesulouis (Gorwa, 2019) d@uLA38918

N5AINA WIIUUTEUIUTING LAAIUITOTEAUNTIFIAULALAS 19T

P2\

ARAUNIIAATITUNIUNITTUSIAUY social media TuyiuaLAgINU

HUsEneuMsdenafuudldrmnssumAdeunisinusssuiioEsy

v o

ANUYBUSTTUVBIVBLS8NSDY BardiAseAuAS Y 18dUNUSAUSTNavaY

o«

2 a s ] v ! ' v § vaa ‘:4'
iJ'WuTlJL‘U‘L!L‘NﬂﬁE!VIﬁ Q%LVUVL@'J"ILLU’JTJNWN 9 ENI‘U'JﬁﬂWS‘Vl‘Mﬁ’WﬂMa’]EJ
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Wu n15ideniaiidsuleuied auldiuSeu (venue shopping:
Baumgartner & Jones, 1993) n1sudstunelangau (framing contest)
Wiotthanudlavesdnslidenadasfussuunnuidevewmy waznns
a$1ausinsTul (coalition building) Lilevenesiuraseses fegsdi
wiulddade n13fifUsznaunisd edafuneeudafadiadon
(creators) Wunduwuisin Tnswiuusaifudesmnulididus ssuves
Aneuwnuiiuwaslasy OTT fwun
dmduuurswdedufuuasdatvayunishiuguadiduna
(Coalition of Traditional Media & Strict Regulation Advocates) ﬂEj@JfT
UsznaumeUsgnaufanisinsiedsnglng 1oy ¥es 3 Y09 7 TruelD

' v v

MONOMAX %81 One Wag Workpoint #fiszuuanandondnin 3ieq
vihmthiiduasesinannelulsemaannisudaduiilivindondy OTT
A998 wurandldninernsmsernalunansfia daue srunaids
01U (institutional access) i l#3uainanuduius fumissausgly
suzgFuluayan Tuauds feyaifasedny (empirical evidence) 7
dzviaun1sanadresselalavanuazdiuiiwainvesanilnsvieal
(IBINTNUNINGIFY, 2563) UeNNTF197FE ALY USTTUNIS
nguane (legal legitimacy) Lt el3onfesnnuLdusssumenisutsdy
(level playing ﬁeLd)”Imaéiylﬁt,ﬁu’iwjﬂa'uiuﬂszmm’fauwﬂ%mﬁa
Tuaygn 118 wazderiuduioni OTT Afusznounissreils)
Fossuinrey wiouilirmnssumteumeiaussaiterauauide
Tuidafassan uuduisnidenldnagnsnisutsdudansou (framing
contest) Lt 09 1n15¥ U ved Al uDsTgm OTT lugusfosie

guamnssudelveninninisdswitunanalulad uazdeini
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nagwsideniideulouns (venue shopping) iiteugen1sreseskIu
maneTeIne ity nany. $gan uagnsensrended aaonaunsais
wursalmifudadaion (creators) neldnseuailiifussanves
AmeuknuLil o i eTausssuuarensuniats s luauny
wluny

Tudndunils wunamuwanrosu OTT sefulan dasradem
dasy wagy aduayuuinnssy (Coalition of Global OTT, Content
Creators & Innovation Advocates) 8188 Nunanaluladuaydeya
(technological & epistemic authority) L0 unswensuan laeld
suteyarldvunlnguazseuudyniussivglunsiinsgvingingsu
fuslan eadimnudilauazsunadauslunisdesesulouns
(Gorwa, 2019) ﬂfjuﬁﬁm%’wmﬂi‘vnqmiL’iuﬁi’wmuummaﬁm%’vmiﬁauﬁ
waznsdeasidalous vaziRedfuflésu auveusssuanguilna
(consumer legitimacy) Huarufeslusunainvansveuieviuay
aunmnsliuing davfonirfedafsluarsndnilne nagnsudn
yoauwTmiiiensimennureusssuvessglumsniunu nondndu
WA self-regulation Way co-regulation L SWULSméﬂLLaz parental

v

control YBILNANNBIULEY (W1AINTAIUMINGIFY, 2563) Wi oUTIILY

'
v a

MMNTIIES MIaATYEAINazLTRNTSY iload eI
WunngduneuszuuiAsygiaaiasinvesUseina uagldnagns
glocalization a%ﬁﬂLﬁammwﬂmw'%as'mmémﬁu;:ia§1ﬂﬁaa§u Wiouans
Tudunannesuaanfiledgnsnumeiausssy uwiiduiusingms

wiswgnaTNenyuseanavnIsudelusene
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yaziienty mhonuiiuguases nave. it iludnway
yasauna1aiaileuns (policy broker) AingngnuinuaunaseminuLn
frufdnauselovidaudaiu lnows nany. tesazidu actor n1elu
subsystern {831 WAnduFesimingussAuuszassnuiuasen
SENINNT DU UNNSAS19AULI91e (Sabatier & Weible, 2007)
n¥nensudndl navy. Ilunsdeanndeulounee srunamangvane
(legal mandate) 7 11910025190 el R oA NSTAATIAG U waz
n3gsiaAusEnaufanis sauds ssRAusIBauleue (policy
knowledge) 91N AT8839 AN TIIMIINGIEE (2563) Tivae
a¥19gunnudefodsivinng nanv. desddunagninanssyiv
W n1sldauunaasdluniiugua (regulatory sandbox) Wienaaou
wmamiuguawinnssuluanmuwindeudanguy 15 wuiAanIs

¥ o '

uLUULUSTY (tiered regulation) uusuldiugiausinsvinng uagnis
14 sUnuumsmiiuguanuies (coregulation) uazn1sidusiu (self-
. ' 1% a wva a = ' 1
regulation) H1unisas1auulfiineasesssuvsenalnanulusdaniu
ganea3fiy wenaNUGme1euasne WImMsgIuTI (standard setting) #
Walenalivnaiadiudiundaiusiu wazdsulassasnassuvayyin
nnsvelusygmdunstunzifounioudsusznouiians ieadn

¥ o w

wsagslaliunanesusisnmidngseuumiulavaingla anuneiey
Fananaztieuliiiiuin nsdeansdeulouisves nany. Sldidudesnis
LmaLLwieﬁayjaM'§aﬂWiSﬁyLLaﬂﬂ§ﬂwL%amaﬁﬂ uatdu nszUIUNTasIa
ANNYOUTTTULTIEAIUU (institutional legitimation) HAUNISHANNATY
v9981119uT e (hard power) Lagd1unagou (soft power) lunislna

LNABANTALEILTILATIAT19VDIUUITINE 9 (Ingold & Varone, 2012)
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natadn aeldszuuivnauleuiefiiasivade nave. desrniiy
unumlugiuzdiuvasmnudaudadedassasslinaradunnudangy
Wauleuy N1UN15Eea598 19l T LT wazeAunang 1Bl gIn1sIie

S59ANNUTRNeURInUluT YY)

unag
A58V Advocacy Coalition Framework (ACF) 484 Sabatier
way Jenkins-Smith (1993) Flifiunainnisdearsuloute OTT veslney

yiAnannI1INIsuerInduiiesansinduladanaida vinuaAanis

—9

a d' <

Ugnzidennugoszrinaiinsiungnsiulu policy core beliefs sunsa

o 6 a o o <

wipivimideuazimaluladfidnassiuniusinii winiuanudoves
fsznounsinaaiRufunas nguiad nmadvandusisseg|dogadn
win nany. Sededddinainimmssulunsdeudesdainns “Fnw
wazAnAIN” gn1siiu “Asugaduiitiusssu” @inau nENY., 2560;

2566) anwuen15:Ua 8uwlatd Ul 8991 @nAa 9N UTDAUNUVBS

'
= '

Jenkins-Smith, Nohrstedt, Weible Wag Sabatier (2014) 132y policy
core beliefs fauudaussgeuazivdouldonn uudazgnivgndae
A01UN158513 950 % sdananen1sUSUTEAY secondary beliefs faiau
Tuta9n1552U1A09 COVID-19 Avilinisdearsulovisves nany.
\AeuINMEITIL “nsmuRN” ludn1sduasu creator economy lny
F18159m21018 ondni3 esnnsAuasesuslnaliograndeoauvy su
A40AAADINULUIAA cross-coalition learning U84 Henry, Ingold Wag

Nohrstedt (2014)
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o814l3fA nsdllneldmeliiiudosidaues ACF dafud
99NLUVLLT 0D U subsystemn n18lusgv1f (Sabatier & Weible,
2007) Anadunnannesudugifives OTTIudagdueate Netflix,
YouTube wag TikTok vibin1sfiens coalition auduwuagaantulal
919ayieuAINIsslAog19ATUNIU Hlaunsluussimanalesedad
unumdeuiuislugiusautuasiusinsfuunanrosuATa vued
mnuiivesmsiUasunlandgsiauazimaluladiviimenseuna 10-
15 9 §9 ACF T unnnsgrunsiinsgs nandndenis ACF a8une
“naln” voensiasundasldd windullaunsanafiamsvesloune

¥oghadouanlugandvadiduiumags doiaueddlhiduiennn

Fuduveansiiaun ACF wuumanesesy (multi-level ACF) fiysannis

QQ ¥

Pud walulad waziasugianisilaadinmieiu

Tuauuifn N13e818 ACF WAt unsuwAuasiouAIw
Fudoudusznsiidesfinnsan Ussnisusnde voulunding i (blured
boundaries) 984 subsystem %qgﬂﬁmumim&mgmmwmammé’ww
wSouu (van Dijck, Poell, & de Waal, 2018) Usznsfidesie shunai
laianna (asymmetric power) szuitsunanlesudsmnafiauisaneu

9

Freonannanld Uiz ls exit option ilsuiin Usznisiaiude
AM3L597M91981 (speed of change) ¥l uuUTIaBIsAIUAY
weluladlyiAntuneluliid imenseunisufudmemsswes ACF
wazUszmsiiare unumvsamaluladuaziuslanlugiug quasi-actors
Avhaususaneifuuagndinisssaudenuuuinieoveddsia Ay

Fudauid a1 n19ld ACF sndudeadeulesiunseu platform
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governance e ¢ networked public sphere Wi 905 UNENIIA B8
Beulevieluszuudt actor Wildifisanudvionsdns

Tudmgud] N3l multi-level ACF @snsanaIuiy Multi-
Level Perspective (MLP) L7 885 U18U59nARUSENIN9 landscape-
regime-niche uagit1launuimvesuinnssuaniznguiisasuniu
szupumifu Tuvaizifientu n1sileufu Discourse Network Analysis
(DNA) uae Narrative Policy Framework (NPF) 2z4ia11n158 0ansid
ulsnnevesinimgninredldtaddasaiunsniaiond naids
ulgungde msil navy. Feshiiissusendunalnngysievieniisuils
AUAMAY UadaIaInuas1e “lAsegiundngiu” (evidence
infrastructure) KU TBwAZFT T UsyANSHa Wioasy policy-
oriented learning kaga19siunusvonulugiusaunaIngulauiy
(policy broker) fiannsnidoslssussnasuanitenisluuas neuenidn

o

dn1seenuuunleuefdviafiaenadesiunainlanadelv

FarauauuziBalaung
Tatauskuzidaulovigdmiunisiniugua OTT TuuSunlneg
Iududesiniunseunisamuaudanaialignisesnwuunisieans

WlgunenysaNIsaIeseRu Maladnnis an1du wagansisae nan.

1

A5 AR INatNNa1ivinnndsarsuleuigetenaiiios Wsdla way

Y ya 1

wWnale Tnedanunlrdddiulsdrudelavansanuiiuvludnuue il

Y

a aa

AMUNLNEIS IR RBUTINTNS Inwodewnsasiloaseasle Ty vy
discourse network analysis (Leifeld, 2020) a@unsatnunldiivofnniu

wadnnisdearsuaznisiwenlusseninafiaunng q aelussuuuleuie
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goy vueiinaiu nany. Sududesamuainalassanadiugiudin
&ng U (evidence infrastructure) laidnazifugiuteyavesnandisuian
ogjiann fd Tanadwiiingraaould vieyneidedalounessozen
LVd\l‘IEJﬁEN%JUﬂ’]‘iL%EJuiL%QuIEJU’IEJ (policy-oriented learning) Lazanonf
2NATAMILT UANATLYEILLAIT I (coalitions) Audl Weible wag
AN (2020) %’i’nﬂuﬁaﬂﬁuﬁﬁmﬂmmau ACF

ludsnagns nsmduguanisiianugaveulavaannneany
WnsgIuaIna aen13un tiered regulation Ussendldiunainlne
TnougnnusisenIsunaniasuselng nans Lazsetoy dudenadel
fuA79E149 Digital Services Act (EU) ta Telecommunication Business
Act (1 1widld) AldnseumuURnTEULANANANLTUIALA HANTENY
UENAGLY yenand n1sduasy co-regulation, self-regulation, tay
regulatory sandbox g uaieaNnaTENINUINNTIULALNITANATO
a1ssae Tuanfednu nany. feuasuunuimveswulugiuzaunai
Beuleune (policy broker) Hunsadaniasailusdauayldndngu

[ 1

WaUse AN U197 wnuiazfiannsige1uratasuwaLi e

<3

=

Wed umSeuaininvalduwazdufe e liiauin nsysannisaiy

Sdeseniramiienusy msasenalnduasesasialen waznis

o £

duasuiinueAdavesiusznaunisyedes Wuwwimefiawnsaasi

« a aa y A a W
FEUVUNARING V]ENEJULLagLLSUQGUUVLmuig‘EJngn I@EJ’J'N NENY. ‘lﬂu

wghmiundlddesinivgy uife anUinuleuiy lugiviaiadva

ENY
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wonINTLaeNTEAUNIIAINUAUTNIT OTT Midenadasnu

Y] o

watnAdiasiuaie nany. msdads “mirsdnanseadaiituguadi
ﬂJULﬂﬁlauﬁwﬁmm’misﬁwi ” (Al-Powered Regulatory Intelligence
Unit) Pavd 17t @919 Tasead 199 ugrudumndng u (evidence
infrastructure) wuuwain laue 1y Al kag Machine Learning AtAs1g4
Foyauualvg (big data) wuuidealnl aduanwaain Usumneu

wudl wagnganssuguslan aug dunisidmalulagdszunana

Y

ATISITUYIA (NLP) Ll oA A1 NS LA AT UYDILLIT AN
Wleune (advocacy coalitions) ludieansisazuaziadotsasulal naln
Tagaili nany. Wlalasiadananude (belief system) wavArAnTSal
Anudaudaliaemin deyaitliaimisntiunsesiy adaptive tiered

@

regulation laglyiszuu Al 3ATEAUL UINITANUNANTENULAETIUIY
{4 wionusuiasunssmihfinsfiulfaenndosesasaiiios Snit
Sranunsoassnuusasadaleunsly resulatory sandbox Litevaaeu
wadwsraunstieduldase wamnstasrlinisdinaulaves nave. daeg
vundnguialsedndiiuaiugh unsal uarTusdla ndouaduunum
Tugruzaunanadaulouns (policy broken) fiannsnsnwaunaszing

winnssu nsudstuiilusssu uasnsduasesfuilaaldesnadsbu

v

Jatauanuzlunisive

¥ a

Jorauokuzidideluouianasiouilandlngvesnisdnw

aa o

ulguredendialulne nafAe nseu Advocacy Coalition Framework

(ACF) wuudsandagaesuenainneluwnsunasgifen ldifisameinay

gaunelanves OTT NwenSesmedunatiuyd walulad wasiesugha
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nsffesszdulan dafufeududesuenslug multi-level ACF
Fouleetu Multi-Level Perspective (MLP) SuaSunenisiasusiuds
Fapu-nalulad (socio-technical transitions) lng Heeks et al. (2021)
Lay Geels (2002; 2006) 197%?3'7 landscape, regime Wag niche Jle
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